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Battling Backlash
ON JUNE 6, McDonald’s took an unusual approach to celebrating 
the rollout of its international menu in American restaurants. 
It announced that it would accept foreign currency for four 
new menu items that are popular in other parts of the world but 
hadn’t been sold previously in the U.S. These included an ice 
cream treat from the Netherlands, a burger from Spain, a chick-
en sandwich from Canada, and cheesy fries from Australia. 

That same week, there was another international crossover 
as U.S. president Donald Trump visited London, where he met 
with then-prime minister Theresa May and members of the 
royal family. He also encountered crowds of ordinary citizens 
eager to share their own views on American foreign policy in 
the areas of immigration, climate change, and world trade. 

What struck me about these very different events was how 
well they illustrate the reach of globalization. The nations of 
the world have grown inextricably intertwined in terms of 
commerce, politics, and even dinner options. But not everyone 
has welcomed this trend—and, indeed, the globalization back-
lash has manifested itself in everything from the rise of nation-
alism to increased instances of violence against immigrants. 

What can business schools do to mitigate these tensions? 
That’s the question we tackle in this issue of BizEd. Yale’s 
David Bach believes that business schools have helped create 
our highly globalized world and, therefore, they have a respon-
sibility to solve some of the problems that have arisen. In “The 

World That We Created,” he writes,  
“The dual challenge facing leaders  
today is how to generate inclusive 
growth that does not further imperil  
the environment.” 

Other business school leaders are 
concentrating on how they can ease 
global unrest by promoting peace and 
cultural understanding. In “People, 
Planet, Profits—Peace,” we describe a 
global student think tank hosted by the 
Russian Academy of National Economy 
and Public Administration that brings 
together students from 35 countries to 
brainstorm social solutions—and forge 
cross-cultural friendships. We also 
learn about a global social innovation 
challenge coordinated by the University 
of San Diego that builds cooperation 
among universities, while showing 
students how to change the world one 
business decision at a time.

And in “The Secret of Exemplary Per-
formance,” the University of Kentucky’s 
Pradeep Deshpande advocates for teach-
ing students mindfulness techniques 
that will help them develop kindness 
and empathy while eliminating anger 
and fear. The more students cultivate 
these emotions, he writes, “the more 
they will be able to achieve exemplary 
performance for their businesses, for 
their communities, and for society.” 

While it’s impossible to know how the 
world’s political situations will resolve,  
I feel certain that globalization will be 
part of the culture forever. When I came 
back from my first trip to England in 
1984 with a few British pounds in my 
wallet, none of my friends had any for-
eign currency tucked away. Now, almost 
everyone I know could have dug out some 
yen or euros and headed to McDonald’s 
to buy a Stroopwafel McFlurry. It’s not a 
solution to global unrest, but it’s a start.  

Sharon Shinn
Co-Editor



https://www.babson.edu/grad/


http://www.aacsb.edu/events
http://www.educause.edu
http://www.cladea.org
https://gbsn.org/
http://www.ceeman.org/programs-events/leading-the-way-in-management-development-workshop
https://www.embac.org/
http://common.skolkovo.ru/event/aapbs-2019/


https://business.vcu.edu/


https://www.epi.org/publication/class-of-2019-college-edition/


http://media.iese.edu/research/pdfs/ST-0519-E.pdf


http://www.aesc.org/insights/aesc-resources
https://www.gmac.com/market-intelligence-and-research


https://www.leadwithlanguages.org/language-advocacy/publications/


http://tsoutsoura.com/Gender_Gap.pdf


https://business.fiu.edu/global/


https://gbsn.org/what-we-do/case-writing-small-grant-competition-finance-cybersecurity-risk-management/


https://www.bucknell.edu/academics/freeman-college-management


CREATED



SEPTEMBER | OCTOBER 2019 BizEd 19

BY DAVID BACH ILLUSTRATION BY BRIAN STAUFFER

THE  

THAT  
WORLD  

Business schools helped shape the world order that is now under siege 
from global tensions and rising populist sentiments. How can we rebuild 

trust in interconnected, sustainable, democratic institutions?

WE 
CREATED

DURING THE PAST 40 years, business schools have 
done phenomenally well. They have spread to 
the far corners of the world—and in the process, 
according to a 2014 article in Forbes, they have 
made the MBA the most sought-after degree on 
the planet. They not only have thrived in, but they 
have helped create, a rules- and exchange-based 
global order. Because of its emphasis on trade,  
foreign direct investment, and globalization,  
political scientists often refer to this paradigm  
as the “liberal international order.”

Over the past generation, this paradigm has 

helped lift a billion people out of poverty—but it 
also has increased economic disparity and con-
tributed to the worsening environmental crisis. No 
wonder, then, that it is currently under threat, as G. 
John Ikenberry makes clear in his article “The end 
of liberal international order?” in the January 2018 
edition of International Affairs. I argue that, be-
cause business schools have had such an outsized 
role in shaping this order, they have a responsibili-
ty for sustaining it. Only if they champion a model 
of inclusive and sustainable growth will global 
tensions ease and trust start to return. 





China than to the U.S. for guidance on 
how to organize the economy and society. 

Separately, the World Values Sur-
vey—a global organization of social sci-
entists who study the impact of changing 
values—recently investigated reactions 
to the statement that “it is essential to 
live in a democracy.” Across a set of ma-
ture democracies, fewer than 30 percent 
of respondents born in the 1980s agreed 
with the statement, while more than 
70 percent born in the 1930s did. Not 
surprisingly, yet disconcertingly, in the 
GNAM study, the majority of students in 
Europe and the U.S. believe there will be 
fewer democracies in the future.

China and the U.S. are also on oppo-
site ends of the debate over globaliza-
tion. In the 2017 Trust Barometer re-
leased by public relations firm Edelman, 
only 38 percent of Chinese respondents 
said they believed that “globalization 
is taking us in the wrong direction.” 
In contrast, at 59 percent, the United 
States has the fourth highest share of 
globalization skeptics, behind only the 
battered economies of Italy, France, and 
Spain. Moreover, the same study shows 
that across 30 leading global economies:

■■ 47 percent agree that “we should 
not enter into free trade agreements be-
cause they hurt our country’s workers.”

■■ 69 percent agree that “we need to 
prioritize the interests of our country 
over those of the rest of the world.”

■■ 72 percent agree that “the govern-
ment should protect our jobs and local 
industries, even if it means that our 
economy grows more slowly.”

I recently explored this issue in an 
online class I taught on the future of 
globalization. In it, MBA students from 
21 GNAM schools met virtually to con-
sider how nationalist backlashes could 
impact the global economy. They found 
a high correlation between support for 
globalization and the rate of change in 
the human development index (HDI), 
which combines indicators of a country’s 
education levels, economic performance, 
and population health. Notably, it was 
the change in HDI that mattered, not the 

absolute level. In countries where HDI 
growth had slowed or stagnated, people 
were quite skeptical of globalization. But 
in countries where HDI growth re-
mained robust and the quality of life kept 
improving, support for globalization was 
strong, even if absolute levels of educa-
tion, prosperity, and health were lower. 

The U.S. and China are very much 
on opposite sides of this divide. While 
levels of human development in the U.S. 
are high, in parts of the country they are 
stagnating or declining, leading to grow-
ing anti-globalization sentiment. China’s 
overall HDI levels are much lower, but 
they’re steadily increasing, which fuels a 
much greater support for globalization. 
The trade war that has pitted the two 
countries against one another is in many 
ways a logical consequence of these 
diametrically opposed sentiments. 

‘AN IMPLOSION OF TRUST’
Just as support for globalization has 
declined in Europe and the U.S., so has 
overall confidence in institutions. In 
2017, Richard Edelman called atten-
tion to “an implosion of trust” across 
developed economies. His company’s 
Trust Barometer found that more than 
two-thirds of surveyed countries were 
“distrusters,” defined as those in which 
fewer than half of the respondents “trust 
the mainstream institutions of business, 
government, media, and NGOs to do what 
is right.” Just a year before, barely half the 
respondents had been in that camp. 

Edelman commented that trust “is 
now the deciding factor in whether a 
society can function. As trust in insti-
tutions erodes, the basic assumptions 
of fairness, shared values and equal 
opportunity traditionally upheld by ‘the 
system’ are no longer taken for granted. 
We observe deep disillusion on both the 
left and the right, who share opposition 
to globalization, innovation, deregula-
tion, and multinational institutions.”

Indeed, the 2017 Edelman Trust  
Barometer indicated that 53 percent 
of the respondents from 30 countries be-
lieved that “the present system” was not 

working; 15 percent thought it was,  
and 32 percent were unsure.

Rejection of the status quo and a 
growing anxiety about the future have 
fueled a wave of populist revolts that 
have propelled anti-globalization and 
anti-elite leaders into power. Their 
policies and actions, in turn, have un-
dermined liberal international institu-
tions—including governmental bodies 
such as the European Union, intergov-
ernmental entities such as the World 
Trade Organization, and multinational 
accords such as the North American 
Free Trade Agreement. 

They also have weakened democracy, 
jeopardized the independence of the 
judiciary and the media, and channeled 
a growing wave of anti-immigrant senti-
ment. In Hungary, perhaps the most ex-
treme case, these dynamics even drove 
the liberal Central European Universi-
ty—and its internationally accredited 
business school—out of the country. 

A DUAL CHALLENGE   
While many factors contribute to the 
backlash against globalization, a com-
mon underlying cause seems to be grow-
ing economic inequality. Demographer 
Branko Milanović of the City University 
of New York popularized the “elephant 
chart” that powerfully illustrates the 
disparities. It shows that the growing 
middle class in emerging markets has 
seen a substantial rise in real income, 
while people at the very top of the 
income distribution realize huge gains 
(see “The Inequality in the Elephant” on 
page 24). In between, however, sits the 
middle class in Western countries. Those 
individuals not only have profited rela-
tively little from globalization, they feel 
growing resentment toward the foreign 
workers and global elites who have bene-
fited handsomely from outsourcing, free 
trade, and integrated capital markets. 

Even so, the elephant chart makes it 
clear that the vast majority of humanity 
enjoyed substantially increased real 
incomes between 1988 and 2008, a 
time that also saw the global spread of 

SEPTEMBER | OCTOBER 2019 BizEd 21





https://giesbusiness.illinois.edu/




http://www.imanet.org/cmascholarship






Showing students the 
power of business to 
change the world for the 
better—or for the worse.

PEOPLE, 
PLANET, 

PROFITS— 
PEACE



PLANET, 

PEACE BY TRICIA BISOUX

ILLUSTRATION BY  
BRIAN STAUFFER



30 BizEd SEPTEMBER | OCTOBER 2019

OST EXPERIENTIAL 

learning is designed 
to help students develop their creativity, 
communication, and critical thinking 
skills. But could a single experience 
be even more ambitious? Could it also 
expand students’ cross-cultural under-
standing, build their global network of 
friends, and completely change their 
perspective on the purpose of business? 
Could it turn students into business 
leaders who prioritize responsible 
business practices, preserve the planet’s 
resources, protect people’s welfare, and 
promote global peace? 

These lofty goals lie at the heart of two 
distinctive global learning experiences, 
each launched in 2012. The first, the 
Fowler Global Social Innovation Chal-
lenge sponsored by the University of San 
Diego (USD) in California, invites stu-
dent teams at universities worldwide to 
imagine new business ideas that generate 
profits while solving social problems.

The second, Summer Campus, is 
sponsored by the Russian Academy of 
National Economy and Public Admin-
istration (RANEPA), based in Moscow. 
This two-week global summit convenes 
more than 200 students from schools 
worldwide to attend classes, hear 
high-profile guest speakers, discuss 
social issues, and work on team projects 
related to each year’s chosen theme.

While Summer Campus is packed 
with business courses and guest presen-
tations, its bigger impact might be the 
way it helps students adopt more unorth-
odox ways of thinking about business, 
explains Sergey Myasoedov, RANEPA’s 
rector and dean of its Institute of Busi-
ness Studies. Students often have been 
educated “to see only a small window of 
life,” he says. Summer Campus was cre-
ated to encourage them to see the world 
from a broader global perspective. 

“We want students to make friend-
ships with people from as many different 
countries as possible,” he says. “Then, 
wherever they go they will have friends 
who can advise them about how to do 
business in their countries.”

In the Fowler Global Social Innova-
tion Challenge, teams of undergraduates 
and graduate students compete for part 
of US$50,000 in seed money to pursue 
their business ideas. But the purpose of 
the event is not to launch new business-
es, says Amitkumar Kakkad, clinical 
professor of operations management at 
USD’s School of Business. 

“We don’t want to focus on the teams 
that win as much as on how the experi-
ence will affect the hundreds of students 
who participate,” says Kakkad, who 
also is the director of USD’s Center for 
Peace and Commerce, which runs the 
challenge. “MBAs who take part in the 
challenge tell us that it changed their ca-
reer trajectories. They now define social 
impact not in terms of joining a charity 
or starting a nonprofit, but in terms of 
what they can do to make for-profit busi-
nesses more responsible. To me, that’s 
the biggest win we can have.”

CREATING SOLUTIONS
USD’s first Global Social Innovation 
Challenge was started by Patricia 
Márquez, then a faculty member of the 
university’s School of Business. She 
viewed the challenge as a way to hone 
students’ passion for innovation and 
entrepreneurship, while also instilling 
in them a sense of responsibility toward 
society. The brief for each student team 
was to create social solutions that were 
replicable, financially sustainable, and 
measurable in their social impact.

At first, USD invited only students 
from its School of Business and Joan 
B. Kroc School of Peace Studies, where 
Márquez is now dean. Over time, the 
challenge grew, first to include students 
from other USD departments, then from 
universities across California, then from 
those across the United States and Mex-
ico. Last year, USD invited students from 
universities anywhere in the world.

To participate, universities pay 
$2,000 by an early-bird deadline and 
$3,000 after that date—these fees cover 
about 10 percent of the cost of the chal-
lenge, which can reach up to $500,000, 

says Kakkad. An endowment from  
a donor helps fund the rest.

The challenge comprises three elim-
ination rounds. In the first round, which 
starts in February, students work from 
their home campuses where they form 
teams, choose social or environmental 
problems to solve, and study what others 
already have done to address them. “Stu-
dents must first identify what has been 
tried so they don’t end up trying some-
thing that others already have discovered 
is not going to work,” says Kakkad.

Each university chooses which of its 
teams will advance to the second round, 
held in April. At this stage, teams devel-
op their ideas and work to ensure their 
solutions present more social benefits 
than drawbacks. Finally, in May, univer-
sities choose one to two teams to send to 
the June finals, held on USD’s campus. 
Finalists pitch their ideas to potential 
investors, who choose the winners and 
allocate the prize money among them.

Each school determines how it will 
structure the first and second rounds 
of the challenge. To make that process 
easier, USD gives participating schools 
access to its own template for running 
the first two stages, as well as to online 
resources such as workshops, speak-
er series, educational materials, and 
guides for mentors, coaches, and judges.  

“Universities can leverage our re-
sources as much or as little as they like 
during the first and second rounds,” says 
Kakkad. Some schools make the chal-
lenge a required part of a social entre-
preneurship course, while others open 
it to students campuswide. One school 
elected to support just one team, which 
already had been working on a social 
venture, for all three rounds.

Schools also can determine what level 
of financial support, if any, they wish to 
provide their students. For instance, this 
year, USD offered $500 in initial funding 
to teams on its campus that advanced to 
the second round and $3,500 in funding 
to teams that advanced to the third round. 

Each spring, judges choose a range 
of winners. In 2018, judges awarded 



SEPTEMBER | OCTOBER 2019 BizEd 31

$16,500 to Team Charcoal, a group from 
Heritage Christian College in Ghana. Its 
business, Environmental Solutions, has 
patented a method for turning human 
waste into sterile charcoal briquettes 
that can be efficiently burned for indoor 
cooking and heating. This product simul-
taneously addresses three social chal-
lenges faced by many people in emerging 
economies, says Kakkad. It “benefits the 
environment because people no longer 
have to rely on foraging wood from trees, 
it improves people’s health because it 
reduces indoor smoke inhalation, and 
it cleans up the community because it’s 
taking waste off the streets.”

The founder of another winning 
venture, San Diego-based Dreams for 
Change, was inspired by the fact that 
homeless individuals often cannot find 
safe, restful places to sleep—which 
means they might be too tired during 
the day to take classes, apply for jobs, 
or pursue other activities to improve 
their situations. Because many home-
less individuals own vehicles, Dreams 
for Change created its Safe Parking 
Program, which provides safe overnight 
parking options that do not violate local 
ordinances that prohibit people from 
sleeping in their cars. In addition, the 
company’s founder launched a fleet of 
food trucks that sells healthy meals that 
can be purchased with food stamps.

Best of all, each of these businesses 
is profitable, says Kakkad, showing that 
making a profit and benefiting society 
are not mutually exclusive. 

Kakkad loves to share such success 
stories, but he also is quick to point out 
that the primary objective of the Fowler 
Global Social Innovation Challenge is 
not to generate social ventures. Instead, 
its objective is to help as many students 

as possible understand the power they 
will have as business leaders to change 
the world for better or for worse.

He points to the following analogy 
to illustrate his point: Imagine that two 
people are walking toward each other 
along on a narrow path. There is not 
enough room for them to pass each other 
comfortably, so they have three choices. 
They can barrel past each other with 
indifference, not caring if the other falls. 
They can pass each other with malice, 
deliberately knocking the other out of the 
way. Or, they can pass each other with 
care, coming to a mutual solution that 
allows them both to continue unharmed.

Business leaders must make similar 
choices as they chart the path forward 
for their organizations, says Kakkad. 
“Unless upper-level business executives 
decide that their businesses must be 
conscious of the impact of their actions, 
then as a society, we’re going to be just 
like the parents of teenage kids. Rather 
than teach our teenagers to clean up 
their room, we clean it for them only 
to see them make the mess again. It 
becomes a perpetual cycle,” he says. 
“Unless we force businesses to become 
part of the solution, they will continue ei-
ther creating or exacerbating the world’s 
problems. We can’t rely only on the social 
sector and government to succeed.” 

CULTURAL  AMBASSADORS
RANEPA’s Summer Campus was creat-
ed because the school’s faculty wanted to 
craft an event that would expose its own 
students to wide-ranging perspectives—
from politicians, economists, scientists, 
business leaders, Nobel Prize winners, 
athletes, actors, and other “dreamers,” 
explains Myasoedov. “Once we started 
doing that, we understood that this 

event could be global,” he says. “So, we 
started to invite students to our campus 
from partner schools around the world.” 

Undergraduate students from  
universities on every continent apply  
to participate in each year’s Campus.  
A selection committee looks for stu-
dents who demonstrate skills in creativ-
ity, organization, teamwork, and critical 
analysis; in addition, students must be 
conversant in English, and they cannot 
have participated in a past Campus. 

Each July, chosen participants first 
fly into Moscow, where they spend time 
visiting cultural sites. They then take an 
overnight train ride to the city of Kazan, 
the capital of Tatarstan, a progressive 
Muslim republic about 500 miles east of 
Moscow. Summer Campus participants 
pay only for their health insurance, 
visas, and airfare to Moscow. The cost 
of their food, lodging, and excursions is 
covered, partially by RANEPA and par-
tially by the Tatarstan government. In 
2018, Summer Campus brought together 
212 students from 35 countries; of this 
group, 102 were foreign participants.  

Each year’s summit is dedicated to 
a pre-selected theme. Over two weeks, 
students explore that theme as they take 
classes, hear guest speakers, and work 
with tutors. They also work on solu-
tion-based projects in teams of up to 20 
students each. At the end of the sum-
mit, teams present their ideas to other 
participants, event coordinators, and a 
panel of faculty and business leaders.

Past themes have included global en-
trepreneurship, for which students were 
asked to think about ways to inspire 
more people to adopt entrepreneurial 
mindsets, and the future of the univer-
sity, for which students were asked to 
imagine what universities will look like 
in the year 2050. This year, students and 
speakers focused on innovation, not only 
in business and management, but also 
in culture, education, and the economy. 
This year also was the third year that 
the event included a “day of sustainable 
development,” during which speakers 
from companies such as Coca-Cola and 
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We can teach our students to 
achieve external excellence, 
but only if we also help them 

cultivate internal excellence—
through meditation, 
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I FIRST CAME to know about the famed Dabbawalas of 
Mumbai in the late 1990s, after reading about them in 
Forbes magazine. In existence since 1890, the Dabbawalas 
are a semiliterate community of approximately 5,000 
individuals. As a group, they deliver 200,000 lunch boxes to 
Mumbai residents each day, six days a week, with only one 
error—such as a late or misrouted lunch box—per 8 million 
deliveries. Even though Mumbai is a very expensive place 
to live, the Dabbawalas charge very little for their lunch 
delivery service—only US$8 to $25 per month. In addition 
to delivering lunches, the Dabbawalas even find time to 
collect surplus food from local weddings and parties,  
which they use to feed the hungry.

Their delivery system is so fine-tuned that Forbes is  
not alone in finding them worthy of examination. The  
Financial Times, Times of India, CBS News, and others 
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EXEMPL ARY 
PERFORMA NCE

have featured stories about them. 
Leaders, too, have looked to their exam-
ple—Richard Branson of Virgin Atlantic 
and Charles, Prince of Wales, each have 
visited them to witness their operations, 
and Harvard Business School students 
have studied them. In April, Columbia 
University invited a representative of 
the Dabbawalas to New York to present 
their approach to its own students.

What makes the Dabbawalas so re-
markable? They achieve such exemplary 
performance, in part, by adopting Six 
Sigma management techniques. With 
Six Sigma, managers work to decrease 
variance in and achieve greater control 

over six areas of their organizations: 
materials, methods, machines, manpow-
er, measurement, and Mother Nature. 
In doing so, they significantly reduce 
the chance that their organizations will 
deliver defective products or services. 

In 2007, I taught a Six Sigma course 
to MBA students at the University of 
Kentucky’s Gatton College of Business 
in Lexington; since 2008, I’ve presented 
a mandatory two-week Six Sigma class 
in the MBA program at the Technolog-
ical Educational Institute of Piraeus 
in Athens, Greece. I’ve delivered the 
training to business leaders at compa-
nies such as India’s Oil and Natural Gas 

Corporation, the U.S. Department of De-
fense, and the Kuwait Ministry for High-
er Education. In each case, I am amazed 
to see how the approach helps diverse 
groups achieve exemplary results.

But is Six Sigma enough to maximize 
performance? The same can be asked 
about similar quality-control approach-
es, such as ISO, kaizen, total quality 
management, or lean management. 
While these methods have proven to be 
useful ways for businesses to improve 
their operations, they all are missing 
one key component: the development of 
internal excellence via the practice of 
meditation and mindfulness.
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THE CASE OF KUMBH MELA
A few years ago, I had an “aha moment” 
in which I realized how much internal 
excellence is required to achieve truly 
exemplary performance. It was after I 
read “Pop-up Megacity Is a Lesson for 
India,” a March 2013 article by Victor 
Mallet for the Financial Times. The 
article describes in detail Kumbh Mela, 
a religious festival held every 12 years 
in Prayagraj (formerly Allahabad) in the 
state of Uttar Pradesh, India. The festi-
val is considered the largest gathering of 
human beings on the planet, attracting 
tens of millions of pilgrims. The most re-
cent Kumbh Mela, held earlier this year, 
attracted 100 million pilgrims.

For each festival, the Uttar Pradesh 
government erects a temporary tent city 
to house these devotees, complete with 
roads, sanitation, food, health services, 
electricity, and water; it is built and dis-
mantled with nearly seamless efficiency. 
And, yet, the city of Prayagraj delivers 
those same services to its permanent 
citizens with astronomically high rates 
of defectiveness. In his FT article, Mal-
let brings attention to this incongruity 
by exploring this question: If the gov-
ernment can achieve such great perfor-
mance in its tent city, why couldn’t that 
performance be replicated in Prayagraj, 
in the state of Uttar Pradesh, or for that 
matter, in the entire country? If India 
replicated the tent city’s strategies, it 
would be a developed nation in no time. 

Mallet asked the Prayagraj commis-
sioner how the 100,000 workers the 
government hires to erect the tent city 
achieve such great performance. The 

commissioner’s answer was eye-open-
ing for me. He said, “The employees 
knew they were doing a sacred task; the 
tent city was for the pilgrims.” 

The Dabbawalas’ work and the 
Kumbh Mela festival show that, in 
order to achieve exemplary external 
performance, human beings also need to 
develop high levels of internal excel-
lence. Internal excellence has nothing 
to do with race, religion or caste, gender, 
national origin, or political affiliation; 
rather, it has everything to do with 
whether human beings approach their 
tasks with meaning or without meaning. 
It has to do with whether they are driven 
primarily by positive emotions, which 
ascend toward the noble, or by negative 
emotions, which descend to the wicked. 

I call this the “Scale of Excellence.” At 
the top of the scale are positive emotions 
such as unconditional love, kindness, 
empathy, and compassion; these emo-
tions lead us to embrace attributes such 
as truthfulness, honesty, and equanimi-
ty. At the bottom of the scale are negative 
emotions such as anger, hatred, hostility, 
resentment, and fear; these emotions 
lead us to embody attributes such as de-
ceptiveness, dishonesty, and injurious-
ness. Some of us occupy one extreme or 
the other, but most of us have emotions 
that fall, most of the time, somewhere in 
between the noble and the wicked. 

I believe that the goal of every human 
should be to rise as high on this scale as 
possible. But as I thought more about 
the Dabbawalas and Kumbh Mela, I 
understood for the first time that even 
as individuals and companies strive for 

external excellence, their lack of inter-
nal excellence will lead to suboptimal 
performance. However, if they address 
the internal state of their workers, their 
performance will dramatically improve. 

IN PURSUIT OF  
INTERNAL EXCELLENCE
In January, I was able to arrange a meet-
ing with the president of the Mumbai 
Dabbawalas Association. From our 
conversation, it became clear that the 
Dabbawalas’ source for internal excel-
lence was bhakti—their devotion to God. 
In Hinduism, it is not possible for a per-
son to cultivate bhakti—one either has 
it or one does not. Fortunately, bhakti is 
not the only route to internal excellence. 
The practice of meditation and yoga can 
lead there as well. 

Several American enterprises have 
recognized the importance of internal 
excellence to external performance. 
For example, large corporations such 
as Google, IBM, and Aetna Insurance 
reportedly now have chief mindfulness 
officers. Major science publications, 
medical journals, and business publi-
cations have carried full-length articles 
on the benefits of meditation for health 
and wellness.

In 2016, the Chicago Cubs, an Amer-
ican Major League Baseball team, won 
the World Series championship after a 
drought of 108 years. The Cubs’ leader-
ship credits some part of the team’s win 
to an attention to internal excellence. 
A November 3, 2016, article in Time 
describes the five-person team that led 
players through exercises in mindful-
ness, visualization, and meditation. As 
Josh Lifrak, director of mental skills for 
the Cubs since 2014, puts it in the article: 
“Better humans make better players.”

Another example from sports in-
cludes the Seattle Seahawks of America’s 
National Football League. That team’s 
coaches say that yoga and meditation 
played a big role in the team’s 2014 Super 
Bowl win, according to an August 21, 
2013, ESPN story. Players reported re-
ceiving so much benefit from these prac-

INTERNAL EXCELLENCE HAS 
EVERYTHING TO DO WITH 
WHETHER HUMAN BEINGS 
APPROACH THEIR TASKS 
WITH OR WITHOUT MEANING.



https://www.sju.edu/majors-programs/graduate-business/master-degrees/master-business-administration-mba


https://bized.aacsb.edu/articles/2019/august/take-heart-america-you-are-not-declining


https://www.sju.edu/majors-programs/undergraduate/majors/risk-management-and-insurance-major


40 BizEd SEPTEMBER | OCTOBER 2019

TODAY’S BUSINESS LEADERS want their employees to help 
them invent creative new solutions to their biggest prob-
lems. One way business schools can prepare graduates to fill 
that role is to teach students how to think innovatively, and 
one way to do that is to introduce them to the concepts of 
improvisation and mindfulness. 

For the past six years, I have been teaching Creativity and 
Innovation at Miami University’s Farmer School of Business 
in Oxford, Ohio. The whole class is centered around bringing 
creativity to marketing and marketing strategy. I first taught 
the class to undergraduates, and now I deliver it to MBA and 
executive education students as well. 

I draw on my own experiences, which include an aca-
demic background in marketing, six years working in the 
marketing industry, and time spent as a playwright, improv 
actor, and meditator. Not only am I a professional impro-
viser, I also am part of the Applied Improvisation Network, 
which is composed of professionals who use improv in 
diverse disciplines. I passionately believe the improv 
technique can be used in settings that extend far beyond the 
stage—such as the business school classroom. It is also fun.

Improv exercises and mindfulness techniques  

                        help students learn to think innovatively. 

ON COURSE 
BY SANJAY PULIGADDA

FOR CREATI VITY

GETTING STARTED
To get students used to the idea of im-
prov, and to develop the spirit of team-
work, I open each class with warm-up 
exercises and short improv games before 
moving to more complex activities.

One favorite warmup is the Shake-8. 
I lead students as we all shake first our 
right hands eight times, then our left 
hands; next we shake our right legs eight 
times, then our left ones. We all count 
out loud with each shake. We repeat the 
exercise with each limb as we go down 
to seven shakes, six shakes, and even-
tually drop to one. This quickly gets the 
blood flowing.

Another warmup is called Follow- 
the-Leader or Enemy/Protector. 
Students stand in a circle and secretly 
pick one classmate as their enemy and 
another as their protector. When the 
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RESPO   NDING 
AACSB’s new board chair explores how the 
association plans to adapt to trends in business, 
technology, and management education. TO   THE TIMES
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RESPO   NDING 

AACSB INTERNATIONAL launched its  
Collective Vision in 2016 with the ambi-
tious goal of enabling business schools to 
play a part in driving change around the 
world in the coming decades. As I take on 
my responsibilities as the association’s 
new board chair, I think often about one of 
the key roles we identified—that of being 
“enablers of global prosperity.” 

Business education has traditional-
ly focused on maximizing shareholder 
wealth. We teach students to evaluate the 
management of supply chains, to create 
manufacturing efficiencies, and to share 
innovation. Yet if business schools truly are 
going to enable global prosperity, we also 
must graduate students “who know how to 
generate wealth, consume resources, and 
create innovation in ways that are respon-
sible, inclusive, and humanistic,” as the 
Collective Vision states.

This is an important task to undertake in 
an era when nationalism and the possibility 
of trade wars are creating rising tension. 
At the heart of the issue are two questions: 
Who are the people who matter? Are they 
only my fellow countrymen and women, or 
are they the citizens of the world? 

TO   THE TIMES
BY JOHN A. ELLIOTT

PHOTO BY NATHAN OLDHAM/UCONN SCHOOL OF BUSINESS
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At AACSB, we view global prosper-
ity as a way to make the world a better 
place for all people, a rising tide that lifts 
all boats. But we can’t lose sight of the 
fact that certain trading patterns and 
tariffs can have negative effects on some 
communities in some parts of the world. 
We need to keep in mind that global 
prosperity might mean that most people 
are better off, not everybody, and we 
have to consider how to address that dis-
parity. We must understand that current 
perceptions of global trade have changed 
what our students need to know, and we 
must respond in a timely way. 

If there is one theme I expect to 
dominate my tenure as board chair, that 
would be it: responding in a timely way 
to an ever-changing business and social 

environment. Some of those changes 
will be brought about intentionally, as 
when the association revamps its own 
core product; and some of those changes 
will come about as the result of outside 
forces. But AACSB and its member 
schools will need to remain adaptable in 
order to stay relevant in the future. 

STANDARDS IN PROGRESS
One of the biggest changes the associa-
tion will face in the coming year is also 
one of the most exciting: a new set of  
accreditation standards. The most re-
cent standards were launched in 2013, 
and historically we have not moved 
quite so quickly to make updates. But 
two factors have encouraged us to has-
ten our timetable. 

One, we had great success revising 
and implementing the new accounting 
standards, which very actively engaged 
members of the accounting profession in 
determining how new standards could 
benefit both our students and the pro-
fession. And two, when we put our 2013 
standards in place, there was a great deal 
of uncertainty about what the future of 
management education would look like 
and where the association might go. We 
knew that we needed to be nimble to 
keep up with changes in the industry—
and the success of the new accounting 
standards convinced us that we could 
indeed move as quickly as necessary. 

We convened a Business Accredita-
tion Task Force (BATF) in July 2018, 
and it has already done remarkable 

The Opportunities of Leadership
“I have always enjoyed teaching and learning—and the university 
is the place where both those things happen,” says AACSB’s new 
board chair, John Elliott. “The fundamental thing about having a 
PhD is that you get to learn what it means to ask interesting  
questions and know when you’ve answered them. There’s a  
discipline and an integrity to a process that holds truth and  
relevance to a high standard.”

Elliott earned his own PhD at Cornell University in Ithaca,  
New York, and parlayed it into a career focused on teaching and  
academic leadership. After 20 years on the faculty at Cornell’s 
Johnson Graduate School of Management, he spent ten years as 
dean of the Zicklin School of Business at Baruch College in New 
York City. In 2012, he was named dean of the University of Con-
necticut School of Business. and earlier this year he took on the 
role of interim provost of the university. 

Most of these moves came about because people he had 
worked with previously invited him to step into a new role. “It’s a 
reminder how each of us, particularly those of us in education, can 
tap people on the shoulder and suggest opportunities to them,” he 
says. “But it’s also a reminder that every day is an interview. That’s 
something I often say to young people.” 

He relishes the opportunities that his various leadership posi-
tions have brought him. “Sometimes, as dean or provost, you get a 
chance to guide the organization, or individuals within the organiza-
tion, in ways that make a difference,” he says. “You can see things 

happening as a result of your leadership, and that’s very exciting.”
Elliott has found a way to make a difference through the work  

he does with The PhD Project, an organization dedicated to encour-
aging minorities to pursue doctoral degrees in business. He was 
part of the group, led by Bernie Milano of KPMG, that founded the 
organization in 1994, and he remains active in it today. 

“If people are going to believe an academic career path could 
be a comfortable fit for them, they have to see people in front of 
the classroom who look like them,” explains Elliott, who was among 
the inaugural inductees into The PhD Project’s Hall of Fame in 2011. 
“When we saw there weren’t enough diverse professionals earning 
PhD degrees, we realized it was because the degree-granting insti-
tutions didn’t have enough diverse leaders and teachers. We took 
the long view back in 1994, and it’s been really successful. The won-
derful thing is that, by now, so many people have earned their PhDs, 
joined faculties, gotten tenure, been promoted, and are ready to 
take on leadership positions that The PhD Project has added to its 
core mission. While it’s still informing people about what a career 
in academia looks like, it’s also taking on the task of helping young 
professors think about leadership positions in the university.”

Even so, he notes, “Opportunity is still more limited for minori-
ties than it should be.” He sums up the situation with an assess-
ment that might describe his outlook on the entire state of man-
agement education: “We have made immense progress, but  
there’s still work to do.”
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work identifying key issues and gather-
ing feedback from members. We expect 
the first draft of the new standards to 
be unveiled at the Global Accreditation 
Conference this September and a second 
draft at the Deans Conference next Feb-
ruary. A final version will be presented to 
the membership for a vote at the Interna-
tional Conference and Annual Meeting 
taking place in April 2020 in Denver, 
Colorado. If the new standards are ac-
cepted, there will be a two- or three-year 
transition as we implement them. 

We believe the 2020 standards will 
offer efficiencies and simplifications 
that will reduce the burden on our 
member schools while still supporting 
continuous improvement, strategic 
planning, and tailored goal setting. 
Input from schools has already pro-
vided useful insights in several key 
areas, such as faculty qualifications. 
For instance, while members continue 
to value high-quality faculty, they have 
indicated a desire for more flexibility 
in determining how to deploy quali-
fied faculty in ways that further each 
school’s individual mission. 

Many other aspects of the standards 
are also being reviewed. Among other 
ideas, we are considering how to create 
efficiencies in the assurance of learning 
process, how to develop and deploy peer 
review teams and mentors, and how 
to leverage technology to streamline 
reporting and the accreditation visit. 
We’re also looking at how to foster 
innovation in the curriculum and how 
to emphasize the connection between 
business education and the practice of 
business. In short, our goal is to promote 
high-quality outcomes with a more prin-
ciples-based framework of standards 
that works globally and will stand the 
test of time.

The task force members, located 
around the globe, have worked diligently 
to advance our standards and improve 
management education. But while it is 
the BATF’s responsibility to craft the 
standards, it is the board’s responsibility 
to facilitate and evaluate the group’s 

work, and to prepare a draft that mem-
bers can vote on at ICAM. I believe that 
finalizing the 2020 standards will be the 
No. 1 task for all of us next year. 

BUSINESS IN TRANSITION
The association also is paying close 
attention to the trends that are affecting 
business itself, and leading us in that 
endeavor is our Innovation Committee. 
In recent years, the committee has been 
particularly interested in the technolog-
ical innovations that are transforming 
both boardrooms and classrooms. 

The digital space has matured at such 
a frenetic pace that experts are saying 
“digital transformation” is one of the 
biggest issues companies will be dealing 
with for years to come. Today’s busi-
ness leaders need to understand how 
artificial intelligence could affect their 
industries and how data analytics could 
power their companies. At the same 
time, executives must be prepared to 
manage virtual teams that span languag-
es, cultures, and traditions.

We have to think about how the 
evolving workplace forces us to evolve 
at the university. We must teach our 
students about analytics, machine 
learning, the Internet of Things, and the 
digitization of information, because this 
knowledge is not optional. Students and 
faculty alike must cultivate a growth 
mindset that enables them to adapt 
quickly to emerging technologies. Today, 
many business schools are develop-
ing programs built around analytics, 
because some of the most highly prized 
new hires are graduates who understand 
how to use data to achieve company 
objectives. In the current market, even 
MBAs might need to focus as much on 
data science as on finance. 

But digital transformation isn’t just 
changing what we teach—it’s chang-
ing how we teach. Schools are offering 

online, hybrid, and MOOC courses; 
they’re enabling students to work in 
virtual teams, both across colleges and 
across universities. They are providing 
students with learning environments 
that are patterned after evolving office 
environments so that graduates will  
be comfortable in the workplace of  
the future. 

I’ve heard people say that a student 
from 75 years ago could be dropped into 
one of today’s classrooms and find it 
familiar, because there would still be a 
sage on the stage lecturing to a group of 
people. While that might be true some 
of the time, it’s not the only truth. Our 
classrooms have changed to match the 
changing workplace. 

EDUCATION AS A JOURNEY
Another way universities are evolving 
right along with business is through the 
notion of lifelong learning. Organiza-
tions know that it’s not enough to hire 
and train their talent; they also must 
develop their executives as continu-
ously growing learners. And, as more 
people live to be 100 years old, more of 
them will work well past the age of 65. 
At that point, workers can’t rely on the 
skills and knowledge they gained when 
they were 25. They will have to acquire 
additional knowledge as their career 
needs change.

As business schools, we must provide 
students with opportunities for lifelong 
learning no matter where they are in 
their educational journeys. All of our 
various student populations—under-
graduates, grad students, full-time MBA 
students, part-time MBA students, 
online students, and executives—are 
looking for something specific from the 
learning experience. Executives might 
need quick certificate courses that help 
them hone particular skills. Part-time 
students might want courses with prac-

I’m an optimist about business 
education, which is in a process 
of continuous improvement. 



https://www.seattleu.edu/business/








https://www.neoma-bs.com/en/executive-education/global-executive-mba/discover-our-global-executive-mba


https://bized.aacsb.edu/articles/2019/september/here-come-the-centennials


https://www.ryerson.ca/tedrogersschool/


http://www.makerbot.com/certification
https://startup.stanford.edu/
https://iversity.org/


https://bized.aacsb.edu/articles/2019/september/developing-data-literacy




https://mba.ncsu.edu/




mailto:bbg.edu@bloomberg.net




https://rrbm.network/


https://unreasonablegroup.com/initiatives/unreasonable-future/


https://www.phdproject.org/




NEW PROGRAMS
Peking University’s Guanghua School of 

Management in Beijing has announced its Future 

Leaders international undergraduate dual-degree 

program designed to prepare global leaders to 

navigate China’s global development strate-

gy known as the Belt and Road Initiative. The 

Guanghua School will partner on the degree with a 

consortium of other institutions, including Bocconi 
University in Italy, Erasmus University in the 

Netherlands, ESSEC Business School in France, 

FGV-São Paulo in Brazil, the University of 
Hong Kong, IE Business School in Spain, Keio 
University in Japan, Moscow State University 

in Russia, the National University of Singapore, 
Queen’s University in Canada, Tel-Aviv Univer-
sity in Israel, the Warsaw School of Economics 

in Poland, and York University in Canada. Top 

students from each partner school will complete 

the last two years of their undergraduate degree 

programs at Peking University as a single cohort, 

receiving degrees from both Peking University and 

their home institutions. Students will combine 

specially designed coursework on the Chinese 

economy and financial system with cultural ex-

ploration activities, social research, and field visits. 

The Peking University Belt and Road Institute will 

offer scholarships to all students in the interna-

tional undergraduate program to cover the costs 

associated with their time in China. The first cohort 

of approximately 50 students will arrive in Beijing 

in the fall of 2020.

The University of Dallas in Texas has launched 

two 42-hour graduate programs in the Gupta 

College of Business, both of them STEM-designat-

ed programs. The MS in cyber intelligence combines 

cybersecurity principles such as cryptography 

and forensics with statistical and programming 

techniques. The MS in financial analytics focuses 

on the application of data science and forecasting 

to the finance industry; it covers skills such as 

data visualization, database management, and 

predictive modeling. 

Starting this fall, East Carolina University’s Col-

lege of Business in Greenville will offer a new cam-

pus-based undergraduate degree in entrepreneur-

ship through the Miller School of Entrepreneurship. 

Students pursuing the BS in entrepreneurship will 

study entrepreneurial finance, sales and marketing, 

strategy, opportunity assessment, business plan-

ning, small and family business management, and 

new venture launch. The program also will include 

18 hours for students to develop a specialty area 

of interest. To complement classroom activities, 

the Miller School will run outreach programs, such 

as an entrepreneurial pitch competition and a 

summer entrepreneurship academy for high school 

and middle school students.  

The University of Delaware’s Lerner College of 

Business and Economics in Newark will offer two 

new programs this fall. The first is a PhD in hospi-

tality business analytics. The three-year program 

draws on the resources of the Lerner College, its 

department of hospitality business management, 

and its Institute for Financial Services Analytics, as 

well as the university’s Data Science Institute. The 

second is a graduate certificate program closely 

modeled after concentrations in the MBA program. 

It will consist of four 12-credit graduate certificates 

in business analytics, finance, strategic leadership, 

and entrepreneurship. Students can apply up to 12 

credits toward earning a Lerner MBA. 

The Wharton School of the University of 
Pennsylvania in Philadelphia has announced a 

new online fintech specialization. The four-course 

program, available on the Coursera platform, will 

cover topics such as payments, cryptocurrency and 

blockchain, lending, crowdfunding, and modern 

investing. Among the Wharton faculty teaching the 

courses will be David Musto, faculty director of 

the new Stevens Center for Innovation in Finance.  

For the 2020–2021 academic year, two U.S. 

business schools that offer a KPMG master of 

accounting with data and analytics program will 

add a tax concentration. The Villanova School of 

Business at Villanova University in Pennsylvania 

and the Leventhal School of Accounting at the 

University of Southern California in Los Angeles 

will join the University of Mississippi’s Patterson 

School of Accountancy in including tax as part of 

the KPMG curriculum. Select students at eight of 

the nine universities participating in the KPMG 

program receive full-tuition funding and take part 

in internships with the tax and audit firm. 

ESCP Europe has launched an international lead-

ership training program designed to help LGBTQ+ 
leaders share their identities in the workplace. The 

executive education program covers negotiation, 

decision making, and storytelling. 

In fall 2020, the Yale School of Management 

in New Haven, Connecticut, will launch a program 

in asset management that explores how data 

science and quantitative techniques can be applied 

to investment decisions. The one-year master of 

management studies degree is being developed in 

collaboration with the Yale Investments Office, and 

Calling All Entrepreneurs
The University of Utah’s David Eccles School of Business in Salt Lake City has 

collaborated with serial entrepreneurs to co-design a new master’s degree spe-

cifically for business founders. Delivered in partnership with the Eccles School’s 

Lassonde Entrepreneur Institute, the Master of Business Creation (MBC) is open 

to entrepreneurs who can demonstrate that they have well-developed startup 

ideas that they wish to pursue full-time. 

Students will apply for admission to the MBC program as they would to partic-

ipate in a business accelerator; the school will not take an equity interest in any 

companies students create as part of their study. Over nine months, cohorts of 

MBC students will take courses on business model testing and development, ne-

gotiation, law, accounting, strategy, leadership, and electives related to their areas 

of interest. In addition, they will have access to scholarships, mentors, prototyping 

tools, office space, and resources, as well as more than US$500,000 in grants. 

The MBC is one of two new entrepreneurship programs at the university; the 

other is Lassonde+X, a three-course introductory program for undergraduates.
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many courses will be co-taught by finance faculty 

and investors from the YIO or nearby firms. 

This fall, Purdue University’s Krannert School  

of Management in West Lafayette, Indiana, will 

begin offering a four-semester, STEM-designated 

MBA degree for students in four specialization 

areas: finance, marketing, business analytics and 

information management, and global supply  

chain management. 

The College of Business at the University of 
Michigan-Dearborn has launched a new MS in 

marketing that can be completed in one year. While 

the program is campus-based, some courses are 

available online; students can enroll on a part-time 

or full-time basis. 

This fall, the University of Miami Business School 

in Florida has debuted a new master’s of science 

in sustainable business. Some of the courses in the 

interdisciplinary program will be taught by faculty 

from the university’s Rosenstiel School of Marine 

and Atmospheric Sciences and the civil, architec-

tural and environmental engineering department. 

Because it contains significant scientific content, 

the program will be STEM-certified.  

COLLABORATIONS
Trinity College Dublin Business School in Ireland 

has become the sixth member of the Council on 

Business & Society, a global alliance dedicated to 

promoting responsible leadership through research 

and teaching in corporate social responsibility and 

corporate shared value. Other members of the 

group, which was founded in 2011, include ESSEC 
Business School of France, Keio Business 
School of Japan, FGV-EAESP of Brazil, the Fudan 
University School of Management in China, and 

Warwick Business School of the U.K. 

The University of Dayton School of Business Ad-

ministration in Ohio has partnered with IMANI Mar-

ianists, an organization that offers vocational and 

technical skills training to young people, to create a 

program that identifies and supports entrepreneurs 

in Nairobi, Kenya. Undergraduate students involved 

in the program, called Flyer Development, will eval-

uate applications and award microloans to support 

small independent businesses in Nairobi.

IÉSEG School of Management and Haaga- 
Helia University of Applied Sciences in Finland 

have partnered to deliver a double degree option 

to undergraduates. Students in IÉSEG’s bachelor 

in international business (BIB) program and 

Haaga-Helia’s bachelor of business administration 

(IB) can opt to spend two semesters studying at 

the other institution.

GRANTS AND DONATIONS
The University of Virginia Darden School of Busi-

ness in Charlottesville has received a US$68 million 

gift from Sands Capital Management founder 

Frank M. Sands Sr. The gift, the largest in the busi-

ness school’s history, will be used to fund the new 

Sands Institute for Lifelong Learning. It also will be 

used to retain and develop Darden faculty and to 

transform the school’s educational facilities. Sands’ 

gift will be combined with $14 million in matching 

funds from UVA’s Bicentennial Professors Fund. 

With the help of an anonymous US$15 million gift, 

the Wharton School of the University of Penn-
sylvania in Philadelphia has created the Data 

Science and Business Fund, which will support the 

establishment of Analytics at Wharton. The initia-

tive will bring together several existing programs, 

including Customer Analytics, People Analytics, 

Wharton Neuroscience, the Penn Wharton Budget 

Model, and Wharton Research Data Services. 

Virginia Commonwealth University in Rich-

mond has announced a US$5 million gift from the 

Virginia Credit Union to fund two endowments at 

the VCU School of Business over the next five years. 

The first, the Virginia Credit Union Endowment 

for Financial Wellness, will support the delivery of 

financial literacy programming to students, faculty, 

and staff. The second will support a new position, 

the Virginia Credit Union Director for Financial 

Wellness, who will champion universitywide collab-

oration and related scholarship. 

Purdue University in West Lafayette, Indiana, 

has received a US$5 million gift from private equity 

investor John Krenicki Jr. and his wife, Donna. The 

gift will support a business analytics center in the 

Krannert School of Management. The renamed 

John and Donna Krenicki Center for Business An-

alytics and Machine Learning Activities will be the 

site for research, student-led consulting projects, 

conferences, and competitions. 

CENTERS AND FACILITIES
The University of Toronto’s Rotman School 

of Management in Ontario, Canada, has estab-

lished the David and Sharon Johnston Centre for 

Corporate Governance Innovation. It will support 

academic research and teaching designed to im-

prove the effectiveness of boards of directors, with 

a special focus on underserved sectors. 

The Robert K. Greenleaf Center for Servant 

Leadership, a nonprofit dedicated to the practice 

of servant leadership, has selected Seton Hall 
University in South Orange, New Jersey, as the  

site of its new home.

Investing in Oxford
Citing a desire to create a blueprint for future cities, financial services firm Legal 

& General has formed a partnership with Oxford University in the U.K. in which 

the firm will supply up to £4 billion (approximately US$5 billion) to the universi-

ty over the next ten years. The money will go toward constructing new homes for 

university staff and students, as well as creating science and innovation districts 

with modern workplace and research facilities. The company has previously in-

vested in Oxford-based spinout companies specializing in clean energy solutions. 

“Universities are a key driver for the growth of cities, acting as a magnet for 

talent and an incubator of growth and innovation,” explains John Cummins, man-

aging director of Legal & General’s Future Cities Business. “Great universities 

also need an economic, physical, and digital infrastructure to create an ecosys-

tem to attract people and businesses. This partnership is a unique opportunity 

for two U.K. institutions to work together to address Oxford University’s, and 

indeed the city’s, future needs, enabling it to continue to be a center of growth.”

people+places
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