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Controversial Report on Business School Research Released for Comments 
 
 

TAMPA, FL (August 3, 2007) ― A report released today evaluates the nature and purposes of business school 
research and recommends steps to increase its value to students, practicing managers and society. The report, 
issued by the Impact of Research task force of AACSB International, is released as a draft to solicit comments 
and feedback from business schools, their faculties and others.  The report includes recommendations that could 
profoundly change the way business schools organize, measure, and communicate about research.  
 
AACSB International, the Association to Advance Collegiate Schools of Business, estimates that each year 
accredited business schools spend more than $320 million to support faculty research and another half a billion 
dollars supports research-based doctoral education.   
 
“Research is now reflected in nearly everything business schools do, so we must find better ways to 
demonstrate the impact of our contributions to advancing management theory, practice and education” says task 
force chair Joseph A. Alutto, of The Ohio State University. “But quality business schools are not and should not 
be the same; that’s why the report also proposes accreditation changes to strengthen the alignment of research 
expectations to individual school missions.” 
 
The task force argues that a business school cannot separate itself from management practice and still serve its 
function, but it cannot be so focused on practice that it fails to develop rigorous, independent insights that 
increase our understanding of organizations and management. Accordingly, the task force recommends building 
stronger interactions between academic researchers and practicing managers on questions of relevance and 
developing new channels that make quality academic research more accessible to practice. 
 
According to AACSB President and CEO John J. Fernandes, recommendations in this report have the potential 
to foster a new generation of academic research. “In the end,” he says, “it is a commitment to scholarship that 
enables business schools to best serve the future needs of business and society through quality management 
education.” 
 
The Impact of Research task force report draft for comments is available for download on the AACSB website: 
www.aacsb.edu/research. The website also provides additional resources related to the issue and the opportunity 
to submit comments on the draft report. The AACSB Committee on Issues in Management Education and 
Board of Directors will use the feedback to determine the next steps for implementation. 
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About AACSB International 
AACSB International is an association of more than 1,100 educational institutions, businesses and other 
organizations in 70 countries that are dedicated to the advancement of business education worldwide.  AACSB 
International is the longest serving and largest global accrediting body for business schools that offer 
undergraduate, master’s, and doctoral degrees in business and accounting. The association also is the business 
education community’s professional development organization, conducting a wide array of conference and 
seminar programs at various locations around the world. www.aacsb.edu  
 
 
For more information or to set up an interview with Impact of Research Task Force Members: 
Contact Natalie Sears, +1 813-769-6515 or mediarelations@aacsb.edu  
Online media room: www.aacsb.edu/research  
 
 
 
 


