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Chair's Exchange: Doyle Z. Williams, 2004-2005 Chair,  AACSB International  

“Leadership and learning are indispensable to each other.” 
                                                              ― John F. Kennedy  

It has often occurred to me that leadership of thought is something that not only comes 
ahead of its time―it is something that  endures the test of time. And though John 
Kennedy most assuredly did not have business educators in mind when he opined on 

the indispensability of leadership and learning, he could not have been closer to describing our hopes for 
the International Conference and Annual Meeting of AACSB International next month. 

Through the years, our premier management education event has grown into a true international meeting. 
It is a multi-cultural, multi-national gathering of business educators from the world’s best business 
schools. Attendees travel many thousands of miles to hear expert presentations, share their ideas, solve 
problems, improve performance, and stay current on aspects of business school accreditation. 

While all this is going on, there is no better place to exchange information and discuss mutual concerns 
with your colleagues. We all talk about how important it is to have the time to network with other business 
educators. Between April 21 and 23 in San Francisco, we will have a premier opportunity to share ideas 
on management education with our AACSB International contemporaries. 

Through the years, I’ve had many opportunities to attend the annual meeting. I can truly say that my 
attendance vastly increased my ability to understand the international differences in business 
school/program style, substance, and approach. Someone once wrote: “You can’t tell the players without 
a program.” Perhaps the reverse might also be true: “You can’t tell the differences in programs without 
knowing the players.” 

Our Plenary Session presenters come from all walks of business. Each will present his own unique 
approach to the challenges facing business leaders today. “Global Ethics, Challenges, and Responsibility: 
Whatever it Takes” is the topic of a presentation by Edward B. Rust, Jr., chairman and chief executive 
officer of State Farm Insurance Companies. Thomas Schoewe, executive vice president and chief 
financial officer for Wal-Mart Stores, Inc., will speak on “A Global Workforce: The Role of China and Other 
Developing Nations,” from the standpoint of the world’s largest company. 

We also are pleased to welcome James H. Blanchard, chief executive officer of Synovus Financial 
Corporation, a company that has become well-known for how well it treats its employees. Blanchard, the 
2005 Beta Gamma Sigma International Honoree, will bring us all down to earth when he addresses the 
topic: “Measuring Success: What’s Really Important.” 

More than 50 companies will man exhibit booths to display products, resources, and talk about services 
that are of particular importance to business schools. The exhibit hall, which grows larger each year, 
continues to be one of the highlights of the conference. There also will be several welcome receptions, 
including the “Night in Paris” reception on Friday night, which will give everyone a taste for our joint 
annual meeting with the European Foundation for Management Development in April, 2006. 
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Of course, serving as our gorgeous backdrop during the three days is the beautiful city of  
San Francisco, with its great shopping, sightseeing, restaurants, and side trip opportunities. It all adds up 
to an informative, enjoyable conference that will surely invigorate your thinking, rejuvenate your spirit, and 
send you home raring to go for the 2005-2006 academic year. 

Many thanks to our host deans for this year’s meeting: Richard Lyons of the Walter A. Haas Business 
School at the University of California, Berkeley; Gary Williams of the School of Business and 
Management at the University of San Francisco, and David Conrath of the College of Business at San 
Jose State University. 

On behalf of the board of directors, our president, John Fernandes, and the entire staff at  
AACSB International in Tampa, let me say how much we are looking forward to meeting each and every 
one of you next month. Travel safely. We’ll see you in San Francisco. 
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ASSOCIATION NEWS 

Five Named to Fill Open Positions on AACSB’s Board of Directors   

Chair Elect Rich Sorensen, dean of the Pamplin College of Business at Virginia Tech, has appointed five 
individuals to positions on the 2005-2006 Board of Directors of AACSB International.   

The appointments, replacements for individuals who have either stepped down or whose terms have 
expired, were recently ratified by the board of directors and will be effective July 1, 2005. Sorensen will 
become chair of the organization on that date, replacing Doyle Z. Williams of the Sam M. Walton College 
of Business at the University of Arkansas.  

“I am highly gratified that these outstanding individuals have agreed to serve on our board,” Sorensen 
said. “We are pleased that they will be contributing their knowledge and expertise to help AACSB 
International broaden its role in management education around the globe.”  

Following is a list of new board members:  

  

Rick Cosier, dean of the School of Management and Krannert Graduate School of 
Management, Purdue University (USA), has accepted a three-year appointment to fill the 
expiring appointed seat of Richard Flaherty.  

  

  

David Saunders, dean of the Queen’s School of Business, Queen’s University 
(Australia), has accepted a two-year appointment to finish the appointed term of Stuart 
Greenbaum, who is stepping down as dean.  

  

  

  

Otis Thomas, dean of the Earl G. Graves School of Business and Management, Morgan State University 
(USA), has accepted a one-year appointment to finish the term of Art Kraft, who has been elected vice-
chair/chair-elect.    
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Judy Olian, dean of The Mary Jean and Frank P. Smeal College of Business 
Administration, The Pennsylvania State University (USA), has accepted a one-year 
appointment to finish the term of Helen Peters, who is leaving the board.   

  

  

Sung Joo Park, dean of the KAIST Graduate School of Management, Korea Advanced 
Institute of Science and Technology (Republic of Korea), has accepted a one-year 
appointment to finish the term of Joe DiAngelo, who has been elected secretary-
treasurer.  
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DEAN'S CORNER 

Oh, the Humanity! Management Lessons from Great Literature 

by Rita Jordan, Professor and Head, Department of Management, U.S. Air Force Academy 

What do Shakespeare, the Illiad, and Greek mythology have to do with developing great 
leaders? If you asked noted educators Ernest L. Boyer and Arthur Levine, the answer 
would be "a lot."   
 
In 1981, Boyer, who was then president of the Carnegie Foundation, and Levine, who 
would become president of Teacher's College at Columbia University, argued that 
educators place a higher priority on interdisciplinary perspectives and move to more 
holistic teaching methods. They asserted that intellectual and social forces were pushing 
faculty to become narrowly committed to their core disciplines at the expense of 
undergraduate education.  

Today the Carnegie Foundation continues to call into question the assumption of departments/schools 
with unitary and self-contained courses of study, that are segregated from other parts of the student 
learning experience.  Accrediting bodies have moved accordingly and have broadened their expectations 
of student learning. Business schools must now address this same challenge, as we rethink educational 
outcomes and accountability for forms of learning that prepare our graduates to navigate today’s complex 
environment and beyond. 

Business schools are recognizing that it is not enough for their graduates to be knowledgeable in fields 
such as accounting, finance, human resources, and marketing. After graduation, they will enter varied 
professions and, in many cases, eventually lead organizations. Research shows that successful leaders 
have vision, the ability to communicate effectively, an understanding of interpersonal behavior, creativity, 
and a sense of humility. While traditional management texts cover these concepts, they are often 
addressed within a narrow frame of reference that does not allow multiple points of view.  

There is much to be learned about management and leadership from the greatest books of history, 
biography, drama, and literature. The humanities―literature in particular― allow the student to look at 
management from a multidisciplinary learning perspective. This includes its relationship to values/ethics; 
its association with imagination, reflection, and metaphorical thinking; and its ambiguities, paradoxes, and 
ironies. Great works include different cultural/religious perspectives (Judeo- Christian, ancient Greek). 
They focus on both men and women, and they survey the broad spectrum that we call "management.”  

At the Air Force Academy, the Department of Management has integrated selected works—ranging from 
the classics to modern literature—into the curriculum. Such works as Machiavelli’s The Prince, 
Shakespeare’s Henry V, and Shaw’s St Joan offer rich perspectives on the “job” of leading. Great 
literature is a wonderful textbook because it inevitably tells stories in context―stories of people dealing 
with people, struggling towards goals, sometimes succeeding, often failing, but constantly striving.  
Classic biographies reveal success and failures of leadership as no textbook can. The heroes of literature 
mirror our own humanity, our strengths, and our frailties.  
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Great literature also reflects a deep concern about universal human issues: the inherent tension between 
the individual and the organization, between each person’s desire for freedom, and the organization’s 
need to enforce order. Controlling and resolving this tension, or at least understanding it better, is as 
compelling an issue in today’s organization as it was in the struggling army of Agamemnon at Troy. It is 
the basic problem of leading.  

Management is much more than formulas and techniques, accounting and computers. Today’s graduates 
will work in a world where contradiction is the norm, where today’s right answer is tomorrow’s disaster―a 
world in which intuition, experience, openness to untested ideas, and self-assurance is often more 
important to success than just technical skill. Courses such as this are needed in response to student 
learning concerns, not because they answer expectations for accreditation, but rather because institutions 
are recognizing the value and necessity of creative, cross-disciplinary and integrative efforts. 

 

 
  STARSTRUCK AT STARBUCKS―What started out as a simple early morning stop 

  at Starbucks in Zurich, Switzerland turned out to be a meeting of a mutual admiration 
  society―former U.S. President Bill Clinton and students from the Lerner College 

  of Business and Economics at the University of Delaware. Mr. Clinton was not only 
  happy to sign autographs, but he suggested that they all pose for a group photo. The 

  smiles indicate that Lerner students were only too happy to oblige. 
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NEWSLINES 

Study Claims 73 Million Around the World Are Entrepreneurs or Own Young Businesses  

A study by the Global Entrepreneurship Monitor, directed by Babson College and the London Business 
school, indicates that 73 million people out a total labor force of 784 million are either nascent 
entrepreneurs, or own/manage a young business. The report measures entrepreneurial activity in 34 
countries. 

The report also reveals that self-funding and informal investment are the lifeblood of an entrepreneurial 
society, with 99.9 percent of nascent entrepreneurs launching new ventures without formal venture capital 
or business angel investments. Entrepreneurs themselves provide 65.8 percent of the start-up capital, 
with the remaining 34.2 percent being provided by informal investors. An overwhelming 88 percent of 
America’s 500 fastest growing private companies never received financing from business angels. By 
contrast, 33 percent of the same 500 companies raised start-up capital by utilizing the assets of family or 
friends. 

William D. Bygrave, leader researcher of the GEM Financing Report and professor at Babson College 
said: “Entrepreneurs seeking capital to start a business must first use their own savings, then turn to 
family members, next friends, work colleagues, neighbors, and, finally, strangers for informal investment. 
They should forget about formal venture capital.”  

Michael Hay, deputy dean and secretary of London Business School and co-director of the GEM Global 
Project said: "We can say with certainty that entrepreneurship, while different from country to country, is 
just as important in the developing countries as in the developed ones. Given the current focus on 
rebuilding and regenerating the tsunami-struck nations and many African nations, we cannot afford to 
ignore the role of entrepreneurship in driving inclusive economic development for all."  

 Here are the key findings regarding funding for entrepreneurial firm start-ups: 

• Informal investors include close family relatives of the entrepreneurs (49.4 percent), friends and 
neighbors (26.4 percent), followed by other relatives (9.4 percent), work colleagues (7.9 percent), 
and strangers (6.9 percent).  
  

• Entrepreneurs themselves are four times as likely as non-entrepreneurs to be informal investors 
in another entrepreneur’s business. Thus, business owners waste valuable time by prematurely 
seeking seed capital from business angels or formal venture capitalists―searches that come up 
empty-handed almost every time.  
  

• Informal investors supply more than the external capital needs of entrepreneurs. The average 
informal investment of $24,202 exceeds the average amount of necessary external financing, 
which is $18,678.  
  

• The ambitions, countries of origin and type of businesses will determine how much capital 
entrepreneurs need. For all GEM nations, the average capital needed to start a business is 
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$53,673. 
  

• Gender matters when it comes to capital. Businesses started by men require more than those 
started by women ($65,010 vs. $33,201), partially because women start more consumer-oriented 
businesses that need less initial capital.  

Copies of GEM 2004 Financing and GEM 2004 Global reports are available at www.gemconsortium.org 

  

Survey Shows Parents, Teachers Influence Students’ Post-High School Decisions  

A new national survey of young adults age 18 to 25 finds that the vast majority of today’s young adults 
strongly believe in the value of higher education. The survey was conducted by Public Agenda, a New 
York-based nonprofit organization dedicated to nonpartisan public policy research. 

Most young adults surveyed in Life after High School: Young People Talk about Their Hopes and 
Prospects, say their parents and teachers inspired their goal of attending college. The majority (61% of 
African Americans, 59% of Hispanics, 86% of Asian Americans and 63% of whites) said that their parents 
strongly expected them to go to college  

Likewise, a lack of parental encouragement seems to play a big role. Only 42 percent of young workers 
with less education are likely to say their parents strongly expected them to go to college, while only 50 
percent of this group are likely to point to a parent as their number one source of guidance.  

In terms of inspiration, teachers, coaches, and other adult mentors also play an important role in college 
motivation. The survey reveals that 74% of African Americans, 69% of Hispanics, 63% of Asian 
Americans, and 76% of whites said they had a high school teacher who took a personal interest in them 
and encouraged them to go to college. Similar majorities said they had a teacher or coach who really 
inspired them to do their best. 

The study raises questions about the shortage of high school counselors and the economic pressures 
and trade-offs many young adults face, especially those from minority backgrounds. It also portrays the 
uncertain, hit-or-miss career path experienced by many young people who enter the work force without a 
two-year, four-year or technical college degree.   

Money plays a big role in decisions about college selection, especially for African Americans and 
Hispanics (60 percent) and Asian Americans (51 percent), while 40 percent of whites say money is a 
factor in college selection.   

The survey also raises concerns about the prospects for young workers without college degrees. 
Compared to those who have college degrees, these workers fell into their jobs more by chance than by 
choice, and far fewer think of their job as a career. Not surprisingly, young people without a degree are 
less likely to say their parents urged them to go to college than those who have a degree.   
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29 Cities―Including Olin B-School― Host Casting Calls for The Apprentice TV Series 

Twenty-nine U.S. venues, including Washington University in St. Louis, have hosted recruiters for the 
popular NBC television reality series, “The Apprentice.” Recently, auditions were held at Weston Career 
Resources Center in the Knight Center on the Washington University campus. Interviews were open to 
any person 21 or older within the Washington University community.  

About 50 students, most of them Olin School of Business degree candidates, came out to prove they 
have the ambition and character to be Donald Trump's apprentice for a year. The program’s producers 
interviewed students for the show's fourth season, as well as its fifth, when Martha Stewart will take the 
helm. Finalists from the first round of auditions will be invited for on-camera interviews, most likely to be 
conducted in Hollywood.  

  

Thought Leaders Converge on Oxford for World Forum on Social Entrepreneurship   

The world’s leading practitioners and thought leaders in social entrepreneurship will meet at the second 
Skoll World Forum on Social Entrepreneurship, scheduled March 30 and April 1 at the Said Business 
School, University of Oxford.  

The forum will bring together exceptional individuals who have pioneered social, economic, and political 
change, as well as senior representatives of highly successful social ventures and those from 
organizations committed to investing in and supporting the development of social entrepreneurs. Leading 
academics involved in researching this fast emerging area will join the group, along with representatives 
from business, the public sector, and media.  

The 2005 World Forum will examine the development and growth of the social entrepreneurship 
movement and the drive for social change. Approximately 650 delegates are expected to attend the 
conference, making it the biggest event in the business school’s history. For more information on the 
Skoll World Forum, visit: www.sbs.ox.ac.uk/  

  

Japanese Business Educators Participate in Babson Entrepreneurship Training 

The Japanese national government sent 16 of its business educators to Babson College in Wellesley, 
Mass. (USA) this month for the Babson Symposium for Entrepreneurship Educators Dream Gate program 
at the Babson Executive Conference Center.      

Babson Symposium for Entrepreneurship Educators is a global outreach initiative to build an international 
core group of entrepreneurship educators. The Asia Institute of The W.F. Glavin Center for Global 
Management at Babson College helped to facilitate the program.  
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The program is designed to help Japan further stimulate and grow its entrepreneurship activities. 
Japanese business educators will work with Babson faculty to develop new and effective 
entrepreneurship methods that integrate research and teaching with the real world of leadership and 
decision making.  

Dream Gate is a project of the Japanese national government to promote start-up activities and 
entrepreneurship, as well as increase the grass-roots base of entrepreneurs through web-based 
publications, Internet-based consulting services, educational opportunities, support services for 
entrepreneurs, and student internship programs in entrepreneurial settings. For information, visit 
www.babson.edu.   

  

University of Toronto MBAs Launch Consulting Agency to Serve Needs of Non-Profits   

MBA students at the University of Toronto’s Rotman School of Management this spring will launch 
Rotman Nexus, a consulting agency that will exclusively serve clients in the social sector. Rotman Nexus, 
a non-profit entity, will offer management consulting services to non-profit and social enterprise clients at 
affordable rates, identifying innovative ways to measure social return and blended value. Advised by Ann 
Armstrong, a Rotman lecturer who teaches a course in social consulting in the MBA program, Nexus will 
begin providing services in May.  

Conceived, developed, and staffed by MBA students, Rotman Nexus links business minds with social 
missions and will serve as a knowledge hub for sharing across social and private sectors. Helping to fund 
the project will be a $25,000 grant from The Skoll Foundation. Additional funding will be sought to expand 
the agency.  

“Our integrative approach to learning is normally associated with business, but in this case, our students 
have gone beyond—integrating business practices and social contributions,” said  Rotman Dean Roger 
Martin. “This initiative promises to have a positive ripple effect in many different ways―from improved 
student education to improved effectiveness in social programming.”  

A group of enterprising Rotman MBA students developed Rotman Nexus as a project in their 
entrepreneurship class, one of the more unusual student projects developed in a course taught by 
Professor Becky Reuber.  

“Increasingly … I am seeing students explore business concepts that address a social need and integrate 
a more sophisticated view of the relationship between business and society,” Reuber said. “One thing that 
sets this group apart was a determination to see the concept through to launch.” 

  

Briefly―Tim Rowley and Dilip Soman have been named the winners of Roger Martin and Nancy Lang 
Awards for Excellence in Research and Teaching at the University of Toronto’s Rotman School of 
Management … A new $14 million, 90,000-square-foot business school complex at St. Francis 
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University in Ft. Wayne, Ind., will be named the Pope John Paul II Center and will be ready for 
occupancy in August 2006 … Grenoble Ecole de Management and The European  Institute  of  
Purchasing Management (EIPM), located at Archamps, Switzerland, have signed a strategic partnership 
agreement  that  will  permit  them  to share knowledge and develop joint academic activities in the areas 
of purchasing and supply management …  
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AWARDS 

Virginia Tech’s Belanger Awarded Prestigious Fulbright Distinguished Chair 

Frances Belanger, associate professor of accounting and information systems in Virginia Tech’s Pamplin 
College of Business, has been awarded a Fulbright Distinguished Chair.   

The Distinguished Chairs, generally presented to senior scholars who have significant publication and 
teaching background, are considered among the most prestigious appointments in the Fulbright Scholar 
Program. 

Belanger, an Alumni Research Fellow who directs the Pamplin College’s Center for Global E-Commerce, 
will spend the summer of 2006 in Portugal, where she will teach a master’s level class on strategic 
information systems and conduct doctoral seminars at the Technical University of Lisbon’s School of  
Business and Economics. She earned a bachelor's degree in economics and finance from McGill 
University and a PhD from the University of South Florida.  

Belanger’s research interests focus on the use of telecommunication technologies in organizations, such 
as distributed work and electronic commerce. In Portugal, she also will work with faculty and doctoral 
students on research related to e-business adoption, including consumer e-commerce adoption and 
cross-cultural studies, entrepreneurial e-business adoption, and website success.  

An associate editor of the Journal of Electronic Commerce in Organizations, Belanger has published in 
numerous information systems journals, and co-authored the books Evaluation and Implementation of 
Distance Learning: Technologies, Tools, and Techniques, and E-Business Technologies . Her work has 
been funded by the National Science Foundation, the U.S. Department of Education, 
PricewaterhouseCoopers, Boeing, and various centers.  

The Fulbright Program, the U.S. government’s flagship international educational program, is designed to 
“increase mutual understanding between the people of the United States and the people of other 
countries.” The program has provided more than 250,000 participants, chosen for their academic merit 
and leadership potential, with the opportunity to study and teach in each other’s countries, exchange 
ideas, and develop joint solutions to address shared concerns. The program was established in 1946 
under legislation introduced by former Sen. J. William Fulbright of Arkansas.  
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B-SCHOOL QUOTABLES  

      W. Howard Lester, chairman of the board, Williams-Sonoma, Inc., at a 
February evening lecture on the growth and future of multi-channel retail at the 
Henry W. Bloch School of Business and Public Administration, University of 
Missouri-Kansas City:  

W. Howard Lester’s Seven Rules for Leadership: 

1.      Without vision, it's very difficult, if not impossible, to provide leadership to a 
company of any size. Dreams are important:  never stop having them. 

2.      Arrogance is a terrible thing.  Do not confuse confidence and competence with being arrogant. 
Arrogant people will never work to improve their shortcomings and never improve. 

3.      Be self-critical- the best leaders are always focusing on improving. 

4.      Revere and celebrate your associates and their accomplishments. They did the work, not you.  You 
may have thought of what needed to be done and provided the leadership, but they did the work, so 
give them credit. 

5.      Integrity and honesty in everything you do. You set the standard and example and create the culture. 

6.      Always judge your performance by how your customer judges you. Customer metrics are far more 
important than company metrics.  The customer is all that matters 

7.      Be continually focused on what can be rather than what is. We either lead or follow.  It's better to go 
were no one has been. 

  

      Karel Samsom, professor of entrepreneurship at Nyenrode Business University in Holland on 
the the university’s decision to auction on eBay a position in its 2005 MBA program, with proceeds to 
be donated to a public school to buy new computers: 

“Having an e-auction for our MBA in order to raise money for a worthy cause is just translating a Dutch 
business tradition into a charity innovation. We think this is a creative and innovative way to attract a 
diverse group of business-savvy students who think different and have the entrepreneurial spirit 
necessary to succeed in a competitive global business environment." 

February 24—PR Newswire(USA) 
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      Dr. Ruth Simpson, who has studied MBA programs, on the subject of  women generally finding MBA 
programs sexist and competitive: 

"Women feel alienated and find them pretty macho … In today's diverse workplace, the 'hard' skills, which 
have served managers well in the past, must be added to a greater focus on 'softer' and perhaps more 
feminine skills ... Some programs are moving in this direction, but there is still a need to adapt courses 
across the board to address the modern, increasingly female, environment." 

March 1—Guardian Unlimited (United Kingdom) 

  

      Donald Kuratko, director of the Johnson Center for Entrepreneurship and Innovation at Ball State 
University,  

“It was exciting because I was able to be at a school that sort of ignored me," he said. "When I say they 
ignored me in academia, I think they sort of said 'he's a nice, excitable guy, but he's a maniac and a 
maverick.' I think they really believed I wouldn't make it through the tenure process, which was great 
because I had all this freedom."  

February 27―Herald Time ( Bloomington, Ind., USA) 
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APPOINTMENTS 

Cal Poly’s Orfalea College of Business Names Pamela McClure Director of Advancement 

Pam McClure, who has more than 20 years of experience as a professional fund raiser, is the new 
director of advancement at the Orfalea College of Business at California Polytechnic State University, 
San Luis Obispo. McClure most recently served as vice president for advancement at Pacific Oaks 
College and Children's School in Pasadena, Calif. Prior to that, she was a regional office director for the 
University of Pennsylvania, where she helped raise more than $2.5 million for the university.   

  

Terry College at University of Georgia Names Robert Hoyt to Chair of Insurance 

Robert E. Hoyt, a professor of risk management and insurance at the University of Georgia's Terry 
College of Business, has been appointed to the college’s Dudley L. Moore Jr. Chair of Insurance. He 
joined the college in 1988 as an assistant professor, and since 2000 has served as head of the 
Department of Insurance, Legal Studies, and Real Estate.  

  

Hickman Named Director of Arizona State University’s Rodel Community Scholars Program  

Gregory P. Hickman has been named director of the W. P. Carey School of Business’ Rodel Community 
Scholars Program at Arizona State University and will assume his new position April 1. He joins the Rodel 
program after having served as director of the university’s Arizona Dropout Initiative at the Center for the 
Future of Arizona, where he has been responsible for building research, consensus and statewide 
collaboration to increase high school graduation rates in Arizona.  

Hickman has been instrumental in organizing the 2005 Effective Strategies Institute Southwest, which 
took place March 13-15 and attracted more than 300 administrators, teachers, and policy makers.   

The Rodel Community Scholars program brings together talented students from business school and the 
rest of the campus to address retention and graduation issues in area high schools.  The program, 
launched in 2001, is designed to develop civic leadership in ASU students, and to encourage high 
potential students to earn their diplomas and continue on to college. This year, 25 Rodel Scholars are 
working with 340 high school students in six high schools.  

  

BRIEFLY― Dwight R. Lee has been appointed co-director of the University of Georgia’s Center for 
Economic Education. 
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NEW PROGRAMS 

Rotman School Adds Health Industry Management Major to MBA Program  

A major that will prepare students for leadership roles in health care management and related roles has 
been added to the MBA program at the University of Toronto’s Rotman School of Management. Students 
currently enrolled in the Rotman MBA program can apply to take the major beginning in September 
2005.  

 The new major will prepare students for health management-related careers in the life sciences, 
entrepreneurship, consulting, venture capital, and government. The curriculum will include core courses 
in health care delivery systems, life sciences product commercialization, elective courses from other 
University of Toronto faculties and departments, seminars and workshops on practice issues in Canadian 
and worldwide healthcare, internships, a mentor program, and career placement. 

  

Villanova University Announces New Master of Science in Finance Degree  

The College of Commerce and Finance at Villanova University has added a master of science in finance 
to its graduate business school offerings. What the school describes as an “innovative curriculum” 
provides students with an “advanced finance education far greater than that found at the undergraduate 
level or in a MBA program."  

The program format allows students the opportunity to earn a master’s degree in only 12 months, making 
the program especially appealing to current undergraduate and prospective finance students. In five 
years, students on the track will be able to graduate from Villanova with a bachelor’s and master’s 
degree, plus an advanced skill set that prepares them for career success in the financial services 
industry.  

  

Butler University Changes Curriculum by Offering New Accounting Master’s Program  

Butler University’s College of Business has re-engineered its accounting program by developing a new 
master of professional accounting degree, part of restructured curriculum that includes a five-year track 
for students who want to sit for the CPA examination (required for professional accountants) and a four-
year track for those who do not.    

“These changes are a direct result of changes in the marketplace,” said Dr. Russ Kershaw, director of 
graduate programs for the College of Business Administration. “Now, most CPA firms will only hire 
students that have the required 150 hours and are eligible to take the CPA exam.”   

In 2000, the Indiana Board of Accountancy required all CPA candidates to complete 150 hours of college 
credit in order to sit for the Uniform CPA Examination. Butler’s bachelor’s degree program required 127 
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credit hours, leaving graduates short on credits. The restructured program makes up the difference in 
required credits and ensures that Butler students will be fully qualified to take the CPA examination upon 
graduation. 

For more information, visit: www.butler.edu/cba/mba/mpa_curriculum.html 
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NEW MEMBERS 

University of Canterbury 
Te Whare Wananga o Waitaha 
Private Bag 4800 
Christchurch 8020 
New Zealand 
Web: www.canterbury.ac.nz   

The University of Canterbury is located in Christchurch, the largest city in New Zealand's South Island.  
Christchurch is close to both the sea and mountains. The University of Canterbury offers a wide variety of 
subjects in flexible degree structures, including first and postgraduate degrees in arts, commerce, 
education, engineering, fine arts, forestry, law, music, and science. 

  

Universidad Del Pacifico - Quito 
Calle B #N48-177 Y Manuel Valdiviezo, Pinar Alto 
PO Box 17-08-8229 
Quito, Pichincha 
Ecuador 
Web: www.upacifico.edu.ec  

Situated in Ecuador, the Universidad del Pacífico is the only university in Ecuador that has four academic 
centers: Quito, Guayaquil, Cuenca, and the Galapagos Islands. Students can take advantage of living in 
the capital city of Quito for a taste of life in the Andes, coastal life in the tropical Guayaquil, colonial life in 
the magnificent city of Cuenca, and the spectacular bio-diversity of the Galapagos Islands. Specializing in 
business education, the school’s mission is to educate business professionals with a global vision. 

  

Tanaka Business School 
South Kensington Campus 
Imperial College London 
London SW7 2AZ UK England 
Web:  www.imperial.ac.uk 

Tanaka Business School offers MBA programs (full-time, part-time, distance learning); full-time  programs 
in management, health management, and finance; and a part-time program in risk management and 
financial engineering. The school also has a thriving PhD program, shares an undergraduate program 
(joint honours) with other imperial faculties, and contributes business modules on other programs in these 
faculties.  
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Vanguard University of Southern California  
55 Fair Drive 
Costa Mesa California 92626 
Web:  www.vanguard.edu 

The mission of the Business Division at Vanguard University is to equip students to respond ethically, 
think critically, communicate effectively and perform with excellence as Christians in a changing world. 
Located on Southern California's thriving South Coast Metro area (Costa Mesa, Newport Beach, Irvine, 
etc.), Vanguard is in a perfect place to study business because it affords students unlimited internship 
opportunities with more than 2,500 corporations within a 10-mile radius of the campus. 

  

Riga International School of Economics and Business Administration  
Meza iela 1, k. 2, 
Riga LV-1048 
Latvia 
Web: www.rsebaa.lv  

Located in Daugavpils, Latvia, the Riga International School of Economics and Business Administration 
was founded in 1992 as the first private college in Latvia.  

  

Pôle Universitaire de Léonard de Vinci 
ESCE-Ecole Superieure du Commerce Exterieur 
Paris La Defense 92916 
France 
Web: www.devinci.fr 

The École de Management Léonard de Vinci (EMLV), located in the heart of Paris business quarter, has 
a student body of approximately 1,300. Since its inception, it has been supported by 50 prestigious 
businesses partners who have developed the school's educational subject areas, programs, and 
pedagogical design. It is this direct proximity to business which permits students to easily immerse 
themselves in business assignments that last five to six months, international exchanges with foreign 
universities, and the execution of real business projects under the guidance of business executives.  
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NEW DEANS 

V. Vance Roley Named Dean of Business School at University of Hawaii at Manoa 

Vance Roley has joined the University of Hawaii College of Business as dean and First 
Hawaiian Bank distinguished professor of leadership and management. Roley joins the 
university after 22 years on the faculty at the University of Washington, most recently as 
the acting dean at the School of Business. 

 

 

 

  

Mohsen Anvari Takes Top Position at University of San Diego Business School 

Mohsen Anvari has been named dean of the School of Business Administration at the University of San 
Diego. He will succeed Curtis Cook beginning Jan. 2, 2006, when Cook moves into a 
faculty position. 

Anvari joins the school after serving as dean from 2001-2005 at the Weatherhead 
School of Management at Case Western Reserve and after holding the deanship from 
1995-2001 at the John Molson School of Business at Concordia University in Montreal.  

  

 

Scotland’s University of Strathclyde Names Charles Harvey Dean of Business School 

Charles Harvey, current dean of Bristol Business School at the University of the West of 
England, will become dean at the University of Strathclyde in Glasgow, Scotland in May. 
Harvey previously served as founding director of the School of Management at Royal 
Holloway, University of London. He joined Bristol Business School in 1999 and has 
raised the profile of the school in research, achieving a five rating for accounting and 
finance in the 2001 Research Assessment Exercise.  

Harvey’s decision to create a research culture increased research activity among staff 
from 35% to 85% participation. He also developed executive, postgraduate and 

international activities, and shifted the balance of students toward a postgraduate weighting, recruiting 
more postgraduates from across the world. He recently launched postgraduate programs in partnership 
with Tsinghua University in Beijing, China.  
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“I am thrilled to be appointed dean of Strathclyde Business School, which is known worldwide as a center 
of excellence for management education," Harvey said. "It’s one of the UK’s most intellectually vibrant 
academic communities and has the remarkable knack of turning inspired ideas into practical management 
tools.  I consider it a great honor to be asked to lead a school recognized for its commitment to combining 
outstanding research with excellence in teaching and the development of future business leaders.” 

  

Former Arkansas State Dean Takes Over at Jacksonville's Davis College of Business 

Dr. Jan W. Duggar is the new dean of the Davis College of Business at Jacksonville 
University. Since 2000, Duggar, formerly the dean at Arkansas State University, also 
served as dean of the Albers School of Business and Economics at Seattle University 
(1998-2000) and as dean of the College of Business Administration at the University of 
Louisiana at Lafayette (1990-1998).  

“We are excited to have Jan Duggar at Jacksonville University …” said Provost Dr. Gary 
Moore. “As the students, faculty and staff move into the new Davis building … they will 
have an experienced and innovative leader to guide them into the next phase of the 

college’s transformation. And we will rely on Jan to help the college reach out to the business community 
in Jacksonville and beyond.”  

Duggar earned a bachelor of arts, master of science and PhD – all in economics – from Florida State 
University. He also served as scientific director of the social sciences division at the Gulf South Research 
Institute (1972-73) and as economic development coordinator in the Louisiana Office of State Planning 
(1973-74). His career also includes a term in the Peace Corps in Ethiopia and several years in private 
practice as an economic and financial consultant. 

Among his career accomplishments are achieving initial and reaffirmation of accreditation from AACSB 
International, developing and supervising economic development programs for the community, 
developing and strengthening academic programs, and increasing alumni and private support through 
capital campaigns, business alumni chapters, special events and corporate partnerships. 
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GIFTS 

New $10 Million Gift Will Support Virginia Commonwealth University Business School 

A $10 million gift to help build a new business school comprises most of the $13 million in donations 
recently announced by Virginia Commonwealth University. The b-school donation is from insurance 
executive Steve Markel, vice chairman of Markel Corp., and member of the governing board of the VCU 
Health System, and his wife, Kathie. 

The gift is part of a $45 million campaign to construct a new home for the business school in downtown 
Richmond, Va., with $29.7 million to be raised in private funds, while the state contributes $15.3 million. 

Plans for the business school, which may open as early as the fall of 2007, include new classrooms and 
laboratories that would be part of VCU's $200 million Monroe Park Campus Addition. Also included in the 
new addition are residence halls, parking, the university's Adcenter graduate school, and its engineering 
school's second phase.  
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SURVEY NEWS 

  
Knowledge Services Survey Schedule 

2004-2005 Salary Survey  
28 Sept - deadline 1 Nov 2004 (US Members) - report released 

Nov - deadline 15 Dec 2005 (Canadian Members) - report pending 

2004-2005 Business School Questionnaire  
Feb 2005 - deadline Apr/May 2005  

All AACSB Members 

Accounting Accreditation Questionnaire  
Available 31 March 2005 

AACSB members accredited in accounting 
  

  
Business School Questionnaire GLOBAL  
AACSB Knowledge Services is proud to announce that the 2004-2005 Business School Questionnaire 
(BSQ) is open for all member schools to submit data. Email invitations to participate, including passwords, 
will soon be sent to member schools (US members received an email invitation in February).  Accredited 
members provide data annually as a part of the accreditation maintenance process. Non-accredited 
schools are invited to participate and receive benefits as well. Data are used to support accreditation; 
support business school benchmarking, planning, and improvement; analyze trends that affect business 
schools; and provide information to the public about business schools and the industry. 

Your school’s membership in AACSB International is an important opportunity to promote your institution 
worldwide and further develop your association with other schools of business. The Business School 
Questionnaire (BSQ) for 2004-2005 is designed to achieve these goals. By completing the BSQ, your 
school will receive valuable reports and be profiled along with other AACSB members on the AACSB 
website. 

  

BSQ Reports 
In addition to a Business School Profile on the AACSB Web site, participants receive the Overview of 
Business Schools and other industry relevant information.  Right now, last year’s participating schools 
have access to create and purchase Custom Key Data Reports using 2003-2004 BSQ data. Participating 
accredited schools also receive access to reports specifically designed to support the maintenance of 
accreditation process: Business Accreditation Statistical Reports. Follow the links for report descriptions 
and order information. 



 
Volume 4 Issue 1                                                                                          March  2005 

eNEWSLINE 
 

 
 

 

 
AACSB International 

777 S. Harbour Island Boulevard, Suite 750  
Tampa, Florida  33602-5729 USA  

Tel: 813-769-6500  |  Fax: 813-769-6559 

Contact Joseph Mondello, Knowledge Services Coordinator, joe@aacsb.edu , for additional 
information.  

  

Custom Salary Reports assist schools with faculty recruitment, retention, and planning  
The impact of shrinking doctoral degree production continues to put upward pressure on new doctorate 
salaries and make it more difficult to retain quality faculty. While U.S. business doctorate production sank 
to 1035, its lowest level in more than a decade, the average new doctorate salary increased to $93,300 
from $89,700. Some fields experienced bigger increases. For example, salaries earned by new 
doctorates in accounting rose to $105,800 on average, which is 5.1 percent higher than the previous 
year. Access to relevant data is essential in this competitive environment. Many schools use the AACSB 
Custom Salary Survey report to gauge their salaries against peer schools, determine salary offers to 
prospective faculty members, adjust faculty salaries to market levels, and plan for future recruitment. 
According to the most recent member survey, Custom Salary Survey Reports are the most valuable 
AACSB member service. 

Custom Salary Survey Reports provide detailed statistical information about the business school faculty 
salaries by rank/position, including separate information for new hires and salaries for up to 22 
administrative positions. This very useful report is available to participating members only. These reports 
may be created and purchased on AACSB's Knowledge Services Web site 
(www.aacsb.edu/knowledgeservices) under Members Only, Custom Reports (user ID and password 
protected). 

The full AACSB Salary Survey Report includes data on faculty and administrative salaries from more than 
650 U.S. schools, including close to 26,000 full-time faculty members and 4,600 full-time administrative 
staff. The report provides breakouts by faculty rank and discipline, as well as institution type, such as 
public, private, accredited and non-accredited. The report provides a level of detail that is important in 
making business school budgeting decisions. The report is available at 
http://www.aacsb.edu/knowledgeservices. Follow the Report Catalog link. 

Redesigned KS Web Site  
You will find the newly redesigned Knowledge Services web pages naturally guide you to the information 
you most want such as information about surveys and reports, business school profiles, and Advanced 
Search.  Bookmark the Knowledge Services homepage to keep up with pending surveys and newly 
released reports. Looking for facts or data about management education? Head right for “Reports, 
Resources, and Publications” to discover what Industry-wide reports, Custom Reports, fact sheets (free), 
articles (free) and publications are available.  Expect this section to grow so come back often. There are 
many reasons to browse the new Knowledge Services web pages.  See what information is at your 
fingertips.  Visit the newly redesigned Knowledge Services web pages today at: 
http://www.aacsb.edu/knowledgeservices 
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