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New Partnerships Promote
Mexican Entrepreneurship

With the goal of stimulating business
development south of the U.S.
border, two U.S. schools are part-
nering with Mexican institutions
to bring funding and education to
Mexican entrepreneurs:

[J Funding. The Venture Finance
Institute of Claremont Graduate
University in California is study-
ing the feasibility of establishing a
$50 million venture capital fund
called the Mexico Opportunity
Fund. Representatives of the
school have met with the Mexico-
based investment banking firm
Fausto Garcia Associados and
other potential investors to dis-
cuss the project.

Richard Smith directs the Insti-
tute and also is associate dean of
Claremont s Peter F. Drucker and
Masatoshi Ito Graduate School of
Business. Smith notes that small
businesses in Mexico are generally
overlooked
by larger
equity fund
managers,
although the
country offers
great promise
for venture
capitalists.

[] Education. Babson College in
Wellesley, Massachusetts, and
Tec De Monterrey in Mexico
have developed the New Business
Generation Initiative to nurture
successful business ventures in
Latin America. Participants will
draw on Tec de Monterrey s sci-
entific and engineering programs
and Babson s entrepreneurial
expertise to develop and launch
new businesses.
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The World and
Its Resources

If you have a hard time
visualizing how world
resources are spread
around the planet, check
out a collection of illu-
minated globes that
demonstrate social and
economic challenges in
nations around the world.
The globes were commis-
sioned by the International
Finance Corporation, the
private sector arm of the World
Bank Group, to mark the orga-
nization s 50th birthday. The
globes are part of an effort
to educate the public about
pressing issues facing devel-
oping nations and what IFC is
doing to address these issues.
The 15 globes were
designed and produced by

PEOPLE POWER: The superimposed scale of regions reflects
their relative population size. Numbers printed on the
regions denote their percentage of world population (World
Bank World Development Indicators 2003).

Ingo G nther. They depict social and economic factors such as nations below
the poverty line, foreign direct investments among developing countries, and

access to drinking water. The globes were displayed at IFC s headquarters in
Washington, D.C., in July; now they are traveling to of ces around the world.

For more information and to view images, visit www.ifc.org.

I On the Border

The economic partnership between Canada
and America is profound and long-
standing and will continue to stay
healthy if business schools in both
countries have anything to say about
it. This summer marked the second
year that U.S. students crossed the
border to learn more about business
with their northern neighbor in the
weeklong Canadian Leadership
Orientation program.

This is a unique opportunity
for students to delve into Canadi-

an business practices, our market
structures, the strategies of Ameri-
can companies that operate in
Canada, and overall political and
trade relations between our two
countries, says Michefl Kelly,
dean of the University of Ottawa s
School of Management and one of
the founders of the program. The
other founding partners are the
Association for Canadian Studies
in the U.S. and HEC Montr@al.
This year, 19 American students
from 17 schools participated in
the program.




B Stanford B-School
Receives $105 Million

Philip H. Knight, founder and chairman of
Nike Inc., will give $105 million to
the Graduate School of Business at
Stanford University in California.
Knight received his MBA from
Stanford in 1962.

A small part of the gift, $5 mil-
lion, will be used to match other
donors gifts for faculty endowment.
The remaining $100 million will go
toward constructing a new $275 mil-
lion campus for the business school,
to be named the Knight Manage-
ment Center. The center, slated to
break ground in 2008, will consist
of eight buildings set around three
guadrangles on the Stanford campus.

The Knight Management Center
design will include more exible class-
room space for the greater number of
small classes and seminars the school
will offer as it implements a sweep-
ing redesign of its MBA curriculum.
The new campus is also designed to
support more interaction among uni-
versity faculty and students as it will
include facilities for cross-disciplinary
classes and lectures. When completed,
the center will comprise approximately
340,000 square feet.

B New Center for
Governance

The Yale School of Management in
New Haven, Connecticut,
has has opened its Yale
Center for Corporate
Governance and
Performance with
the receipt of $20
million in gifts and

commitments from individual and

corporate donors. The center s direc-
tor will be Ira M. Millstein, a senior

Recruiting Creativity

Looking for innovative students to enroll in

the business school? You re not alone. The

Smur t School of Business at University

College Dublin in Ireland is launching a

new MBA scholarship for applicants who

can demonstrate a capacity for creativity in
business. Prospective candidates will be asked

to highlight the best idea they ever had for a busi-
ness and how it will impact the next generation.

Creativity in business can be de ned
as seeing what isn t there and making it hap-
pen, says Nick Barniville, director of the MBA
program. We want to see people with ideas
I'JL for the future coming on to our program,
: which aims to build the skills and con -
i dence to run these ideas as successful ven-
! tures. One MBA candidate will receive the
,ﬂ scholarship in September. The nancial award
of (115,000 (about $18,800 U.S. dollars) is
nearly two thirds of the full MBA tuition fees.

partner at the international law rm
Weil, Gotshal & Manges, and senior
associate dean for corporate gover-
nance at Yale SOM.

Among the donations that made
the center possible was $10 million
from alumnus David Nierenberg and
his wife, Patricia, which represents
the single largest gift in the history
of the Yale School of Management.
The gift will support the David Nie-
renberg Fund for Corporate Gov-
ernance and Performance, and the
Theodore Nierenberg Professorship
in Corporate Governance.

I Fugqua Seeks Renewal

Duke University s Fuqua School of Business,
Durham, North Carolina, is doing
its part to help the environment.
The school has committed to pur-

chasing renewable energy certi -
cates to offset 100 percent of its
electricity usage. Renewable energy
certi cates are credits that indi-
viduals or institutions can buy to
compensate for the amount of non-
renewable, greenhouse gas-emitting
fossil fuels such as coal, oil, and
natural gas used in their vehicles,
homes, of ces, or other facilities.
Buying the certi cates helps sub-
sidize the cost for a wind farm, solar
farm, or other renewable energy
producer to generate an equivalent
amount of clean energy and put it
back into the national power grid.

While Fuqua will not actually change
its source of electricity, the school s
purchase of renewable energy credits,
which began over the summer, will
help support the use of alternative
energy sources in areas where they
are more widely available.

Fuqua will purchase its renewable
energy certi cates through a larger
agreement that Duke has established
with Sterling Planet, a company that
works with businesses to offset their
conventional energy use with renew-
able energy. The purchase was pro-
posed and organized by members
of Fuqua s student government and
Energy Club.

Partners in HR
Management

The Society for Human Resource Manage-
ment (SHRM) and AACSB Interna-
tional have formed a global alliance
to help raise the pro le of the study
of human resources. The organiza-
tions are promoting the idea that
such a course of study is an essential
strategy for building strong organi-
zations and that it is best pursued
within the context of a collegiate
business school.

HR is a signi cant part of
overall business success, yet it is
sometimes overlooked by business
schools, says Susan R. Meisinger,
president and chief executive of cer
of SHRM, the world s largest asso-
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ciation devoted to human resource
management. To ensure that a
relevant selection of HR courses
is available to business students,
the alliance will encourage busi-
ness schools to utilize curriculum
guidelines and templates prepared
by SHRM to support quality and
consistency in HR education.
According to John J. Fernandes,
president and chief executive of cer
of AACSB International, Because
managing talent has become so
important in today s modern busi-
ness environment, there is no doubt
that human resource management is
most effectively taught as part of the
full business school curriculum.

THERE IS A PRESSING NEED FOR HEALTHCARE LEADERS WITH AN IN-DEPTH
UNDERSTANDING OF BOTH MEDICAL AND MANAGEMENT ISSUES.

—Don Conway, Dartmouth College

I Joint MD/MBA Programs
on the Rise

Are joint MD/MBA programs the answer
to rising healthcare costs? That
question was under review as direc-
tors, faculty, students, and alumni
of MD/MBA programs joined
healthcare professionals at their
fourth annual conference this sum-
mer at the Tuck School of Business
at Dartmouth in Hanover, New
Hampshire. Among the corporate
representatives in attendance were
Sloan-Kettering Cancer Center and
P zer Global.

According to Tuck, more than
50 schools offer a joint MD/MBA

degree, compared to just 16 a
decade ago. Students in such pro-
grams are recruited into pharma-
ceutical sales, consulting rms, and
philanthropic organizations.

There is a pressing need for
healthcare leaders with an in-depth
understanding of both medical
and management issues leaders
equipped to develop innovative solu-
tions to these complex issues, says
Don Conway, co-director of Tuck s
MD/MBA program.

we proudly welcome

Salvatore F. Sodano

Dean, Frank G. Zarb School of Business
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NEW APPOINTMENTS

[1 Ira A. Jackson has been named the
dean of the Peter F. Drucker and
Masatoshi Ito Graduate School of
Management at Claremont Gradu-
ate University in California. Jackson
was most recently the CEO and
president of the Arizona State Uni-
versity Foundation. He succeeds
Cornelis A. de Kluyver, who will
continue as the Masatoshi Ito Pro-
fessor of Management.

[ John T. Delaney has been named
dean of the Joseph M. Katz Gradu-
ate School of
Business and Col-
lege of Business

| Administration

at the University
of Pittsburgh in
Pennsylvania. He
was most recently
associate dean for MBA programs
at Michigan State University.

[ David Audretsch has been named
the Henry W. Bloch/Missouri
Endowed Chair in Entrepreneur-
ship and Innovation at the Henry
W. Bloch School of Business and
Public Administration of the Uni-
versity of Missouri at Kansas City.
Audretsch most recently was the
Ameritech Chair of Economic
Development at Indiana Univer-
sity and director of the Entre-
preneurship, Growth and Public
Policy Group at the Max Planck
Institute in Jena, Germany.

[] Robert E. Whaley has been named
the Valere Blair Potter Professor
of Management at Vanderbilt Uni-
versity s Owen Graduate School of

Management in Nashville, Tennes-
see. Whaley most recently was the
T. Austin Finch Foundation Profes-
sor of Business Administration at
the Fuqua School of Business at
Duke University.

[1 James F. Smith is joining the faculty
at Western Carolina University in
Cullowhee, where he will have a
joint appointment in the College

of Business and the Institute for the
Economy and the Future. Smith
was most recently director of the
Center for Business Forecasting in
the Kenan-Flagler Business School
at the University of North Carolina-
Chapel Hill.

[] Crocker H. Liu has been named pro-
fessor of nance and McCord Chair
of Real Estate at Arizona State
University s W.P. Carey School of
Business in Tempe. He will be the
founding director of the new MBA
program in real estate that will be
offered by Carey this year.

HONORS AND AWARDS

[ C. Richard Torrisi, dean of graduate
programs and professor of interna-
tional business at Suffolk Universi-
ty s Sawyer Business School in Bos-
ton, Massachusetts, has been named
a Fulbright Schol-

ar. This fall, he will
travel to Poland to
develop and teach
seminars in inter-
national business
and global strategy and competitive-
ness. He will be hosted by the the
Kozminski School of Economics and
Management in Warsaw.

[ Stephen Gilliland has been elected a
Fellow in the Society for Industrial
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and Organizational Psychology
(SIOP). Gilliland holds the Arnold
Lesk Chair in Leadership and is
head of the management and policy
department at the University of
Arizona s Eller College of Manage-
ment in Tucson.

NEW NAMES

[] The Rochester Institute of Technology in
New York has named its business
school the E. Philip Saunders Col-
lege of Business. The new name
honors the founder of TravelCen-
ters of America Inc., who has com-
mitted $13 million to the universi-
ty s academic business programs.

[ Villanova University in Pennsylvania
has renamed its College of Com-
merce and Finance. The school is
now called the Villanova School of
Business.

GIFTS AND DONATIONS

[1 The Kislak Family Fund has
made a $2 million donation to the
Real Estate Institute at Monmouth
University in West Long Branch,
New Jersey. The insti-
tute, which has been
renamed the Kislak
Real Estate Institute,
is part of the School
of Business Adminis-
tration. The gift will
enable the school to
develop an undergraduate program
in real estate and will also establish
an endowment for the institute.

[1J. Gary Shansby has given $6
million to the University of Washington
Business School in Seattle: $1 mil-
lion to establish the J. Gary Shans-
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by Endowed Chair in Marketing
Strategy and $5 million to support
the school s construction of a new
facility. Shansby, an alumnus of the
school, is co-founder and chair-
man of TSG Consumer Partners.
The new building, projected to
cost $120 million, will add 75,000
square feet to the school s total
space. Construction is slated to
begin in 2008.

[J Cran eld School
of Management in the
U.K. has received a
£3 million commit-
ment from alum and
businessman Nigel
Doughty to fund the
establishment of its International
Centre for Corporate Respon-
sibility. The center will consider
all aspects of business in society,
including corporate social respon-
sibility, corporate governance, sus-
tainability and environmental man-
agement, community involvement,
and stakeholder activity.

COLLABORATIONS

[ Thunderbird, The Garvin School of
International Management in Glen-
dale, Arizona, is seeing the rst stu-
dents graduate from a customized
MBA program designed for LG
Electronics, an electronics manu-
facturer based in Seoul, Korea. The
students took customized Thun-
derbird courses at the LG Learning
Center in Korea until they arrived
at the Glendale campus to complete
the nal modules.

[1 The Tanaka Business School of
Imperial College in London has teamed
with the Royal Society to offer a
business program for scientists. The

Royal Society annually offers train-
ing programs to the leading univer-
sity researchers known as University
Fellows; this is the rst year the
society is sponsoring a business
program. The goal is to help young
scientists work more effectively with
business and learn to target the
market with their research.

[ ESSEC Business School in France has
launched a Media and Entertain-
ment Chair in partnership with
Socigtd G@ndrale Corporate &
Investment Banking. The chair will
address issues of media convergence,
consumer trends, media in emerging
technology, and tax codes.

NEW PROGRAMS

1 The International University of Monaco
is launching a
master of sci-
ence in the
management of
luxury goods
and services.
The school s
agship MBA
program is also offering electives
that focus on the luxury sector.

1 The John H. Sykes College of
Business at the University of Tampa is
launching a bachelor s degree pro-
gram in nancial services operations
and systems. The new program is
part of the university s ongoing
partnership with Financial Florida,
a statewide not-for-pro t that seeks
to attract nondepository nancial
services operations.

[ Lille School of Management in France

is launching three new special-

ized master s degrees in auditing,
nance, and marketing.







