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Headlines

Applications Up—and Down

The economy continues to send mixed  
signals about recovery, as measured 
by the results of the 2010 Application 
Trends Survey report recently issued 
by the Graduate Management Admis-
sion Council. While several types of 
MBA programs experienced growth 
in the number of applications for the 
incoming 2010–2011 class, almost as 
many programs experienced declines. 
Nontraditional programs—EMBA, 
online, and flexible programs—overall 
fared better than traditional full-time 
two-year programs.

The report found that, across all 
graduate management programs, 
approximately half reported an 
increase in application volume for 
the incoming class, and about 40 
percent reported a decline compared 
with 2009. Among traditional MBA 

programs, significantly more (49 
percent) saw a decline in applications 
than saw an increase (41 percent).

On the other hand, 59 percent 
of EMBA programs reported a 
bump in the number of applica-
tions, and more than 60 percent of 
master-level programs in finance, 
accounting, and management did as 
well. Sixty percent of online MBA 
programs also reported a surge in 
application volume. More full-time 
one-year MBA programs (49 per-
cent) saw increases than decreases 
(43 percent), while flexible MBA 
and part-time MBAs held steady 
with virtually no difference between 
the number of programs reporting 
increases and decreases in applica-
tions. The full report can be found 
online at www.gmac.com/gmac/
researchandtrends/surveyreports/
applicationtrendssurvey/. 

 Accounting for the Future

The American Accounting Association and 
the American Institute of Certified 
Public Accountants (AICPA) have 
formed the Pathways Commission 
to study possible higher education 
paths that might be taken by people 
seeking to enter the accounting 
profession. 

The commission was formed in 
response to a series of educational 
challenges facing the accounting 
profession: a shortage of qualified 
instructors with accounting doctor-
ates, the need to revise account-
ing curricula regularly in light 
of fast-paced business changes, 
budget constraints at universities 
that threaten to make the cost of 
education prohibitive, and the need 
for specialized training to meet the 
profession’s demands. 

The chair of the committee, Bruce 
Behn of the University of Tennessee 
in Knoxville, points out 
that the accounting 
profession is involved 
in all aspects of busi-
ness, from produc-
ing and inter-
preting reports 
to verifying 
financial and 
operational 
information. “Hav-
ing accurate data 
is essential for our free 
enterprise capital market 
system,” he says. “We need to 
ensure that accounting professionals 
are prepared to meet the information 
needs of the public, organizations, 
lenders, and the capital markets.”

In addition to Behn, the other 
academics on the six-person commis-
sion are Judy Rayburn of the Uni-
versity of Minnesota in Minneapolis; 
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Jerry Strawser of Texas A&M Uni-
versity in College Station; and Melvin 
Stith of Syracuse University in New 
York. The other members are William 
Ezzell of Deloitte LLP and Leslie 
Murphy of Murphy Consulting Inc. 

“Interest in accounting as a career 
is the highest it’s ever been. We need 
to make sure the educational infra-
structure remains solid and able to 
meet the profession’s evolving 
requirements,” says Barry Melancon, 
AICPA president and CEO. For 
more information, visit www. 
pathwayscommission.org.

 
Boosting Inclusiveness

Ernst & Young recently released a report 
outlining the steps that undergradu-
ate business schools can take to 
improve inclusiveness. The report, 
which is based on discussions and 
interviews with deans, faculty, and 
administrators at undergraduate 
business schools, identifies four key 
action areas: institutional commit-
ment and accountability, curriculum 
development, student recruitment 
and development, and faculty 
recruitment and development. The 
full report is available at www.
ey.com/us/campus_inclusiveness.

Quoted in the report is Steve 
Reinemund, dean of business at Wake 
Forest University Schools of Business 
in Winston-Salem, North Carolina. 
He notes that it’s much better for 
individuals to make mistakes and 
learn about other cultures in an aca-
demic setting than in a business one. 
“Creating a classroom and campus 
that represent the marketplace is 
absolutely essential for developing the 
future leaders of business,” Reine
mund adds. “The marketplace is 
looking for students—both majority 
and minority—who are prepared to 

lead in a multicultural environment. 
If we’re not preparing them, we’re 
doing a disservice to every graduate 
that we put out of this school.”

The global professional services 
firm also recognized five faculty 
members for their impact on diver-
sity and inclusiveness efforts at their 
business schools. The professors 
honored with 2010 Inclusive Excel-
lence Awards were Araya Debessay, 
accounting and MIS professor at the 
University of Delaware in Newark; 
George Gamble, professor of accoun-
tancy and taxation at the University 
of Houston in Texas; William Wells, 
senior accounting lecturer at the 
University of Washington in Seattle; 
Stevie Watson, assistant professor 
of supply chain management and 
marketing sciences at Rutgers State 
University in New Jersey; and Ingrid 
Fischer, associate professor and chair 
of accounting and law at SUNY at 
Albany. Winners were chosen for 
their ability to create positive change 
by leading diversity councils, sup-
porting diversity faculty, mentoring 
students, and incorporating cultural 
competence into the curriculum. 

Supporting the Startups—
and the Economy

As economies around the world struggle to 
recover, business schools are pitch-
ing in to support local businesses. 

n The Eccles School of Business 
at the University of Utah in Salt 
Lake City recently unveiled The 
Foundry, a program created to fos-
ter economic development in Utah 
through an entrepreneurial practi-
cum launched in May. The Found-
ry, which provides participants 
hands-on business training and 
other assistance, currently consists 
of 49 entrepreneurs in 15 startup 

companies. Foundry companies 
range from food service providers 
to software developers, and their 
owners all receive practical train-
ing as they grow their businesses 
alongside one another.  

“We are convinced that there 
is no more impactful force for 
economic progress than the devel-
opment of savvy, civic-minded 
entrepreneurs,” says Taylor Randall, 
dean of the Eccles School of Busi-
ness. “The Foundry helps us fulfill 
our fundamental promise to con-
tribute to the development of the 
region’s economy by developing 
the leaders of the future.” 

In addition to offering participants 
office space and basic business train-
ing, the Foundry partners with the 
Utah business community to bring 
in individuals with expertise in patent 
and intellectual property rights, orga-
nizational strategy, finance, public 
relations, marketing, and Web devel-
opment. The Foundry draws on local 
business resources to create a “just-
in-time” curriculum, with YouTube 
videos on mobile devices supplanting 
traditional lectures. Educators work 
closely in the background to address 
knowledge gaps, and the program 
employs a peer-driven coaching 
model, in which founding members 
coach one another.
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Though the majority of the cur-
rent participants are either recent 
graduates of or students at the 
University of Utah, the Foundry is 
open to students at all Utah univer-
sities, as well as interested members 
of the community.  

n The Entrepreneur Assistance 
and Education Program (EASE) 
was launched in 2007 by the 
Bryan School of Business and 
Economics and the Nussbaum 
Center for Entrepreneurship at 
the University of North Caro-
lina in Greensboro. It matches 
small business owners who need 
accounting and marketing assis-
tance with undergraduates and 
graduates who have technical 
expertise in those areas. 

Since the founding of the pro-
gram, interns have counseled more 
than 35 small business owners. 
Working at a rate of $25 per hour, 
they’ve spent more than 1,100 
service hours identifying busi-
ness needs and designing plans of 
action. The situation is a win-win, 
says Sam Funchess, president of the 
Nussbaum Center: Business owners 
receive immediate and affordable 
assistance in key business areas, 
while students hone the skills they’ll 
use in full-time jobs. 

So far, the program has created 
22 jobs and generated an addition-
al income potential of at least $1 
million annually for the Piedmont 
Triad region. Those results have 
been impressive enough to catch 
the attention of the University 
Economic Development Associa-
tion, which has named EASE one 
of three national finalists for its  
2010 Award of Excellence in the 
business assistance and entrepre-
neurship category. The award will 
be given in November.  

The GMAT® Report
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Curriculum relevance: 16%
Teaching methods: 14%
Faculty knowledge: 9%
Curriculum comprehensiveness: 9%
Student talent level:  6%
Other 23 variables: 46%

Managing strategy and innovation: 86%

Strategic and systems skills: 85%

Knowledge of general business functions: 82%

Managing decision-making processes: 79%

Learning, motivation, and leadership: 74%
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‘Come for an MBA;  
Leave with a Business’

Entrepreneurs who want to start their 
own businesses can simultaneously 
pursue an MBA degree in the new 
full-time MBA Entrepreneur Fellow 
program at the College of Business 
Administration at the University of 
Tennessee, Knoxville. Fellows in the 
program learn entrepreneurial skills 
and also receive funding to pay for 
their educations, which allows them 
time to develop their businesses. 
The three fellows in this inaugural 
year will graduate with the MBA 
class of 2011.

Each participant receives a 
$30,000 scholarship—$10,000 
for each of the program’s three 
semesters. Each must make satis-
factory progress toward launch-
ing or growing a business idea to 
continue to receive funding. The 
inaugural year of the program has 
been funded by entrepreneurs Bob 
and Phylis Baron and Wayne  
Basler. Bob Baron is CEO of 

Baron Services Inc., and Basler is 
president of AFG Industries.

“The goal of the Entrepreneur 
Fellow program is to recruit MBA 
students who have an entrepre-
neurial drive and will work on 
early-stage, technology-enabled 
businesses while completing their 
degrees,” says Tom Graves, director 
of operations for UT’s Anderson 
Center for Entrepreneurship & 
Innovation. “Through coursework, 
applied-learning experiences, fac-
ulty collaboration, and mentorship, 
aspiring student entrepreneurs 
develop the skills and connections 
they need to successfully launch 
their new ventures.”

Adds Amy Cathey, executive 
director of UT’s full-time MBA 
program. “Starting businesses in 
this region is good for our commu-
nity, university, college, program, 
and students. We hope to grow the 
number of MBA fellow scholarships 
available so that even more students 
can take advantage of these oppor-
tunities in the future.”

Testing for Reasoning Skills

The Graduate Management Admission Test 
(GMAT) has added a new section 
designed to measure a test taker’s 
ability to evaluate information from 
multiple sources. In the new inte-
grated reasoning section, examinees 
will be asked to use multiple sources, 
such as charts and spreadsheets, to 
analyze information, draw conclu-
sions, and discern relationships 
between data points.

The overall length of the GMAT 
exam—three and a half hours—will 
not change when the new section is 
introduced next June. The integrated 
reasoning section will be 30 minutes 
long and replace one of two essays 
that are part of the GMAT’s ana-
lytical writing section. Because the 
verbal and quantitative sections will 
not change, tests still will be scored 
on the same 200-to-800-point scale. 
Test takers will receive separate scores 
for the essay and the new section. 

 The changes to the GMAT 
exam are being made in response to 
multiple surveys of business school 
faculty conducted during the past 
four years by the Graduate Manage-
ment Admission Council, which 
owns the exam. 
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What started as a dream in 2007 is now a reality. In June 2010, Stephen and Dolores Smith Hall 
opened as the new home of Xavier University’s Williams College of Business. With features such 
as a world-class trading room and space for entrepreneurial business development, we are able 
to add yet another element to the long list of items that make Williams one of the nation’s “Best 
Business Schools.” Combined with our world-class faculty, our cutting-edge curriculum and our 
international network of alumni and business partners, we are now even better prepared to give 
our students everything they need to make their dreams become a reality.

www.xavier.edu/williams

from dream 
to reality
welcome to our new home

international network of alumni and business partners, we are now even better prepared to give 
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Headlines

October 1. Board most recently was 
director of the ICMA Centre—the 
business school for financial markets 
at Henley Business School. He also 
has been instrumental in developing 
a range of finance degrees, including 
those in capital markets, regulation 
and compliance, investment bank-
ing, and Islamic finance. 

n Hsi-Peng Lu has been 
named the new dean 
of the National Taiwan 
University of Science 
and Technology (Taiwan 
Tech). Lu is a tenured 

faculty member of the department 
of information management, and 
he has held previous positions as 
dean of student affairs, department 
chair of information management, 
director of the EMBA program, and 
director of e-commerce research. 
  

n Philip S. Nitse became 
the first permanent dean 
of the Steven L. Craig 
School of Business at 
Missouri Western State 
University in St. Joseph, 

effective July 1. The school received 
AACSB accreditation earlier this 
year. Nitse, who has 19 years of sales 
and management experience, spe-
cializes in competitive intelligence, 
e-commerce, and marketing.

n In August, Nancy A. 
Bagranoff became dean of 
the University of Rich-
mond’s Robins School 
of Business in Virginia. 
Bagranoff most recently 

was dean and professor of account-
ing at Old Dominion University’s 
College of Business and Public 
Administration. She also is presi-

dent of the American Accounting 
Association. She succeeds interim 
dean Robert M. Schmidt, who has 
led Richmond’s business school 
since June 2009.

n Jose V. “Zito” Sartarelli has assumed 
his new role as the Milan Puskar 
Dean of the College of Business 
and Economics at West Virginia 
University in Morgantown. Sar-
tarelli comes to the school from 
Johnson & Johnson, where he 
served as pharmaceutical group 
chairman for Asia-Pacific, Japan, 
and Latin America. He also held 
previous positions at Bristol-Myers 
Squibb and Eli Lilly.

n Austan Goolsbee, the Robert P. 
Gwinn Professor of Economics at 
the University of Chicago Booth 
School of Business in Illinois, has 
been appointed chairman of Presi-
dent Obama’s Council of Economic 
Advisers. Goolsbee has been a mem-
ber of the Council since Obama 
took office in 2009; he also serves as 
staff director and chief economist for 
the President’s Economic Recovery 
Advisory Board.  

n Professor of economics Ashish 
Vaidya has been named provost and 
vice president for academic affairs 
at California State University, Los 
Angeles. He was formerly dean of 
the faculty at California State Uni-
versity, Channel Islands, and previ-
ously had been director of the MBA 
Program and founding director of 
the Center for International Affairs 
at CSUCI.

n Sandra Richtermeyer is the new chair 
of the Institute of Management 
Accountants, a professional associa-

New Appointments

n Sunil Kumar has been appointed the 
next dean of the University of Chi-
cago Booth School of Business in 
Illinois. His term will begin January 
1. He is currently the Fred H. Mer-
rill Professor of Operations, Infor-
mation and Technology at the Stan-
ford University Graduate School of 
Business in California. 

n Bob Wood has been 
named dean of the 
Franklin P. Perdue 
School of Business at 
Salisbury University in 
Maryland. Wood comes 
to Salisbury from Ten-

nessee Tech University, where he 
served as associate and assistant dean 
of its College of Business, as well as 
professor of finance. He takes over 
from Richard Hoffman, who served 
as interim dean for three years and 
has overseen the design and ground-
breaking of the school’s new $56 
million home.

n Norman Wright is the 
new dean of 
Utah Valley Uni-
versity’s Woodbury 
School of Business in 
Orem, Utah. Wright 

most recently led the College of 
Business of Alfaisal University in 
Riyadh, Saudi Arabia, through its 
start-up stage. He also has served 
as dean of the School of Business 
and Entrepreneurship at the Amer-
ican University of Nigeria.

n Henley Business School in Berk-
shire, England, has selected John 
Board to be its new dean, effective 
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tion with 60,000 mem-
bers. Richtermeyer heads 
the accounting depart-
ment at Xavier Univer-
sity’s Williams College of 
Business in Cincinnati, 

Ohio. She will serve concurrently as 
chair of the governance committee 
for the association, which is head-
quartered in Montvale, New Jersey. 
Richtermeyer is the fourth woman to 
chair the association and one of the 
few academics to hold that position 
in the association’s 91-year history. 

n Professor of econom-
ics Hamid Beladi has been 
named the inaugural 
IBC Bank Senior Fac-
ulty Fellow at The Uni-
versity of Texas at San 

Antonio College of Business. The 
fellowship was established this spring 
by IBC Bank to support faculty 
excellence. Beladi, a researcher in 
the field of international trade theo-
ry, edits three academic publications, 
including the International Review of 
Economics and Finance, Frontiers of 
Economics and Globalization, and the 
North American Journal of Economics 
and Finance. 

n Amelia Baldwin is the new Neal Pen-
dergraft Professor of Accounting 
at the University of Arkansas’ Col-
lege of Business in Fort Smith. She 
was formerly an associate professor 
of accounting at the University of 
Alabama-Huntsville.

Stepping Down  

n Citing a desire to return to teach-
ing and research, James B. Thomas has 
announced plans to resign from 

his position as the John and Becky 
Surma Dean of the Smeal College of 
Business at Pennsylvania State Uni-
versity in University Park. Thomas, 
who has served as dean since 2006, 
will return to the college faculty as 
a professor once a replacement is 
named. Under Thomas’ leadership, 
Smeal restructured its undergraduate 
and MBA programs, added masters’ 
degrees in supply chain management 
and accounting, expanded global 
programs, and implemented an 
honor code.

n In January, Barbara E. Kahn will 
step down from her role as dean of 
the University of Miami’s School 
of Business Administration in 
Coral Gables, Florida. Since Kahn 
was named dean in 2007, she has 
launched a new PhD program, over-
seen a new emphasis in healthcare 
management, revamped the under-
graduate program, and initiated 
global outreach programs, including 
the Global Business Forum. When 
she leaves Florida, she is returning to 
the Wharton School at the Univer-
sity of Pennsylvania. 
 
n Richard M. Durand, the Robert 
and Arlene Kogod Dean of Ameri-
can University’s Kogod School of 
Business in Washington, D.C., has 
announced he will retire in June 
2011. During Durand’s tenure, 
which began in 2005, the Kogod 
School opened a new donor-funded 
addition; created four new degree 
programs and revamped four others; 
and expanded study abroad opportu-
nities and interdisciplinary education.

Grants and Donations

n The University of Technology in Sydney, 
Australia, has received A$25 million 

from Chinese business leader Chau 
Chak Wing. Of that, A$20 million 
will go to support the new Faculty of 
Business building designed by Frank 
Gehry, and A$5 million will create an 
endowment fund for student scholar-
ships. In recognition of the gift, UTS 
will name the new construction the 
Dr. Chau Chak Wing building. The 
building, which is part of the uni-
versity’s City Campus Master Plan, 
is scheduled to be completed by the 
end of 2013 for $150 million. Ross 
Milbourne, vice chancellor of UTS, 
believes the Gehry-designed build-
ing will be an iconic touchstone that 
will “immediately and significantly 
advance our strategic aims, particu-
larly with regards to our internation-
alization agenda.” 

Honors and Awards

n Kishore G. Kulkarni has 
received the Extraor-
dinary Service to the 
College Award for 
2010 from Metro-
politan State College 

of Denver in Colorado. Kulkarni is 
professor of economics and chief 
editor of the Indian Journal of 
Economics and Business. 

n Anita McGahan is the recipient of the 
2010 Irwin Outstanding Educator 
Award given by the Academy of 
Management Business Policy and 
Strategy Division. McGahan holds 
the Rotman Chair in Management 
at the University of Toronto’s 
Rotman School of Management 
in Canada. She also holds a cross 
appointment to the Munk School 
of Public Affairs.  

n Delores Conway has been recognized 
as a Woman of Influence in the 

Short Takes
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July/August 2010 issue 
of Real Estate Forum. 
Conway is faculty associ-
ate dean of master’s pro-
grams and professor of 
statistics and real estate 

economics at the Simon Graduate 
School of Business at the University 
of Rochester in New York. 

n The Tampa Bay Business Journal 
in Florida has named Rebecca J. White 
BusinessWoman of the Year in the 
education category. White is profes-
sor of management and the James 
W. Walter Distinguished Chair of 
Entrepreneurship at the University 
of Tampa. In the year that White 
has been at UT, she has revised the 
entrepreneurship curriculum, started 
a series that brings successful entre-
preneurs and advisors to campus, 
and partnered with the young pro-
fessionals of Emerge Tampa Bay.

n William Rabel has been named the 
2010 recipient of the 
“Excellence in Teaching 
Award” from the Ameri-
can Risk and Insurance 
Association. Rabel is 
the Bickley Endowed 
Professor in the Culver-
house College of Com-

merce at The University of Alabama 
in Tuscaloosa.  

New Programs

n Audencia Nantes School of Management 
in France introduced a European 
Career Track for its full-time MBA 
program in September. MBA stu-
dents with sufficient language skills 
will be able to undertake internships 
in Germany, Italy, or France as part 
of their studies. The career track has 
resulted from the pan-European net-

“How did UC Irvine’s Merage School
become the Number 1 MBA program
for placement in the US?*

Innovation is the key.”

– Dean Andrew J. Policano
The Paul Merage School of Business

University of California, Irvine

Innovation is at the heart of sustainable growth

for the world’s leaders,

for the world’s leading companies,

for the world’s leading business schools.

Join us at the Merage School and live our vision:

Innovation to shape the world;
Personalization to shape you.

*Financial Times 2010; MBA employment   
three months post graduation merage.uci.edu
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work set up last year by Audencia, 
HHL-Leipzig Graduate School of 
Management in Germany, and MIP 
Politecnico di Milano in Italy. The 
schools intend to expand the net-
work by adding more partners over 
the next three years. 

n Grenoble Ecole de Management in 
France and ESCA Ecole de Management 
Casablanca in Morocco have strength-
ened their partnership to jointly 
establish a new Euro-African Cam-
pus for Management. The goal of 
the new campus is to draw students 
with high potential and train them 
to be respectful of the environ-
ment, focused on African business, 
and open to globalization oppor-
tunities. Programs will include an 
MSc in business development, a 
doctorate of business administra-
tion, and an advanced management 
program. Research projects will 
focus on African businesses and 
their unique characteristics. 

n The Rotterdam School of Management 
at Erasmus University in the Neth-
erlands has partnered with Wetsus, 
Center of Excellence for Sustain-
able Water Technology, to launch 
a new water specialization track in 
its EMBA program. The program 
targets international businesspeople 
in the global water business and 
will cover issues of water quality, 
distribution, availability, and related 
technology. Participants will attend 
the first two terms of the EMBA 
Program at RSM. The third term, 
which specializes in the water busi-
ness, will be modular in format 
and will take place at Wetsus in the 
Dutch city of Leeuwarden. 

Other News

n Grenoble Graduate School of Business 
(GGSB) in France has opened a new 
recruitment office in Cairo, Egypt, 
to expand its presence in the Middle 
East. The project is supported by 
cooperation between GGSB and 
the Cultural Office of the Egyptian 
Embassy in Paris. 

n Pace University in New York has con-
cluded a fund-raising effort that 
resulted in $101,096,941 in 
cash and pledges since the 
campaign’s inception 
in 2003. Among the 
donors were entrepre-
neurs Helene and Grant 
Wilson, who pledged 
$5 million to launch the 
Wilson Center for Social 
Entrepreneurship. The 
school also received gifts 
from more than 6,000 first-time 
donors, as well as 16 single gifts of 
more than $1 million each.

n In response to the change in 
Pennsylvania legislation regarding 
the number of accounting credits 
required to sit for the CPA exam, 
changes have been made in the mas-
ter of accounting degree offered by 
Temple University’s Fox School of Busi-
ness in Philadelphia. The Fox MAcc 
now will provide accounting majors 
with an opportunity to earn credits 
at the master’s level and allow MAcc 
students to sit for the CPA exam 
while they are enrolled in the full-
time program.

n Columbia Business School in New 
York has launched an initiative to 
help MBA and EMBA candidates 
improve their networking opportu-
nities with the school’s entire com-



19BizEd   november/december 2010

 
ETS® Major Field Tests

Available in more than a dozen 
fields of study — including 
Bachelor’s Degree in 
Business, Master of Business 
Administration (MBA) 
and Economics — these 
comprehensive undergraduate 
and graduate outcomes 
assessments go beyond 
the measurement of factual 
knowledge to help you:

•   track and evaluate students’ 
mastery of their program

•   demonstrate program 
effectiveness and compare 
using national comparative  
data from nearly 1,000 colleges 
and universities

•   enhance teaching and 
learning with hands-on, 
actionable data

•   gauge your institution’s 
performance for accreditation 
and accountability initiatives

Register today for a free  
one-hour webinar at  
www.ets.org/mft/bized 
to learn more!

Copyright © 2010 by Educational Testing Service. All rights 
reserved. ETS and the ETS logo are registered trademarks 
of Educational Testing Service (ETS). 15656

munity, including alumni, faculty, 
staff, and executives in residence. 
The Columbia Career Network will 
create a schoolwide inventory of 
all the times alumni are on campus 
to provide expertise and support, 
which in turn will make students 
more aware of the opportunities 
they have to interact with alumni 
and industry leaders. The network 
kicked off in October when incom-
ing MBA and EMBA students vis-
ited with alumni, peer advisors, fac-
ulty, and other professionals from a 
wide range of industries. 

n The University of Southern California in 
Los Angeles has been designated as 
an International Safe Community by 
the World Health Organization Col-
laborating Centre on Community 
Safety Promotion. With this des-
ignation, USC will join a network 
of over 200 communities that have 
met the organization’s standards to 
promote safety and health initiatives 
designed to protect individuals in 
the surrounding communities from 
harm, whether they are at school, 
work, or home. To achieve the des-
ignation, the school had to meet 
six indicators set by the WHO: It 
had to collaborate with all sectors 
responsible for safety promotion in 
its community; develop long-term 
safety programs that prepare citizens 
for emergencies and disasters; cre-
ate programs that target vulnerable 
groups and environments; collect 
data on injuries; evaluate their pro-
grams, processes, and results; and 
participate in national and interna-
tional Safe Communities networks. 

n Indiana University’s Kelley School of 
Business has formed the Institute 
for International Business (IIB) to 

house its international activities and 
reach out to other programs on the 
Bloomington campus with a global 
focus. The institute, which will be 
home to the Center for Internation-
al Business Education and Research 
(CIBER), will focus on securing 
government and private sector 
grants to support international busi-
ness programs. One special interest 
will be social entrepreneurship in 
emerging markets within the Middle 
East and Latin America. For exam-
ple, the institute will be working to 
foster small business development by 
women in those areas. 

n Duke University’s Fuqua School of 
Business in Durham, North Caroli-
na, has opened the Center for Ener-
gy, Development, and the Global 
Environment (EDGE) with the 
goal of preparing businesses to meet 
the global 
demand 
for energy, 
resources, 
and improved 
quality of life. 
EDGE, an 
educational, 
research, and outreach initiative, 
will focus on key challenges facing 
business leaders, such as how to 
transform current industrial systems 
to sustainable ones and how to cre-
ate partnerships that will facilitate 
those changes. Rick Larrick will 
serve as the center’s faculty director, 
and Daniel Vermeer will be execu-
tive director. The center launched 
in September with an event that 
brought together 60 MBA students 
from U.S. universities and represen-
tatives from 30 companies to discuss 
profi table strategies for reducing 
energy use and carbon emissions. nz


