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Spellings Report Spells Out 
Future for Higher Ed in U.S.

Is higher education in the U.S. in trouble? 
Yes, if it doesn�t undergo a series of 
tough reforms. That�s the gist of a 
report recently offered by the Com-
mission on the Future of Higher 
Education, which was organized last 
year by U.S. Secretary of Education 
Margaret Spellings. The charge of the 
19-person commission 
was to develop �a com-
prehensive national strat-
egy for postsecondary 
education that will meet 
the needs of America�s 
diverse population and 
also address the econom-
ic and workforce needs 
of the country�s future,� 
according to government 
press releases.

Already controversial, 
the Spellings Report 
has been released to the 
American public via a 
series of drafts that �rst 
appeared this summer. 
The commission studied four key 
areas of higher education today: 
access, affordability, quality, and 
accountability. The report offers 
far-reaching recommendations that 
the commission admits will only be 
achieved with the cooperation of 
diverse stakeholders�colleges and 
universities, accrediting bodies, state 
and federal policy makers, elemen-
tary and secondary schools, the 
business community, and parents 
and students. 

Castigating American higher 
education as complacent, the report 
claims the U.S. educational system is 
risk-averse, self-satis�ed, and unduly 
expensive. Like railroads and steel 
manufacturers, the report warns, the 
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education industry must adapt or 
risk being left behind by educational 
systems in other countries. Among 
the commission�s suggestions:

 Foster more cooperation 
between K�12 systems, post-second-
ary institutions, and policymakers to 
insure that access to higher educa-
tion is simpler and more straight-
forward. The authors of the report 
noted that they were �particularly 

troubled by gaps in college access 
for low-income Americans and eth-
nic and racial minorities.�

 Improve the affordability of 
higher education by urging colleges 
and universities to implement cost-
cutting measures, increase produc-
tivity, and adopt new technology. 
The commission also recommends 
simplifying the current standard 
�nancial aid forms and putting 
greater emphasis on need-based 
�nancial aid.  

 Insist on more transparency 
and accountability from colleges 
and universities. These institutions 
would contribute information about 
cost, price, and student outcomes 
to a consumer-friendly information 

database that would allow stakehold-
ers to compare institutions. In the 
report, postsecondary schools and 
individual faculty are encouraged to 
increase their use of learning out-
come measures, while accreditation 
agencies are urged to �make perfor-
mance outcomes...the core of their 
assessment as a priority over inputs 
or processes.�

 Embrace �a culture of con-
tinuous innovation,� 
designed to serve the 
knowledge economy 
through new pedago-
gies, curricula, and 
technology. The com-
mission would also like 
to see schools develop 
a strategy to encourage 
lifelong learning among 
Americans.

The report is bound 
to spark much debate 
among educators, says 
Arthur Kraft, dean of the 
Argyros School of Busi-
ness and Economics at 
Chapman University in 

Orange, California, and the board 
chair for AACSB.

�The report from the Commis-
sion on the Future of Higher Edu-
cation will have an impact on all of 
us,� says Kraft. �This is especially 
true of the accreditation process of 
AACSB International. Anyone famil-
iar with our standards and processes 
knows that we emphasize overall 
high quality and accountability. On 
the other hand, some aspects of the 
report will have a signi�cant impact 
on us if the recommendations are 
implemented in their current form. 
I remain optimistic that a common 
ground may be reached that satis�es 
all stakeholders. Otherwise, we will 
be challenged.�
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Business in Los Angeles, 
where women make up 
46 percent of this fall�s 
full-time MBA class. 

�We�re seeing many 
women who are inter-
ested in entrepreneurial 
pursuits that allow them 
to control their own 

future,� says Livingstone. �Even if 
they choose to enter the corporate 
world, women are rewarded for their 
creativity and entrepreneurial skills.� 

And yet, women face many barri-
ers when attempting to pursue their 
MBAs, according to the Queen�s 
survey. The report found that 
respondents saw three key obstacles 
to women enrolling in MBA pro-
grams: family responsibilities (cited 
by 36 percent), lack of �nancial 
resources (18 percent), and lack 
of female role models (6 percent). 
Interestingly, while 56 percent of 
the women responding to the survey 
believe there are multiple barriers 
to female enrollment in MBA pro-
grams, just 30 percent of men in 
senior positions feel the same way.  

Livingstone believes that MBA 
programs can draw more female 
candidates by removing some of 
those obstacles�speci�cally by offer-
ing �exible programs, hours, and 
locations, as well as an applied and 
relevant experience.

�It�s becoming increasingly popu-
lar to offer classes in the morning 
during the week as an alternative 
to evening classes in part-time pro-
grams,� Livingstone says. �It�s also 
becoming popular to eliminate the 
summer session or develop programs 
that blend in-class with e-learning 
options. But getting the opportunity 
to tackle real business issues in real 
time with companies in the class-
room is the draw for women.�
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MBAs Are Flourishing

2006 is shaping up to be a good year for 
MBA education, according to several 
recently released surveys. Applica-
tions are up across the board, more 
women are enrolling in business 
school, and new MBAs are enjoying 
a robust job market. 

Applications are up. Business school 
application levels surged in 2006, 
according to the 2006 Application 
Trends Survey conducted by the 
Graduate Management Admis-
sion Council of McLean, Virginia. 
According to the survey, two-thirds 
of full-time MBA programs saw 
application levels rise in 2006, up 
from about one-�fth the year before. 
Applications also rose for part-time 
and executive programs. The 2006 
GMAC Application Trends Survey 
incorporates responses from 230 
MBA programs at 147 graduate 
business schools around the world.

The job market is strong. The higher 
volume of MBA applications re�ects 
steadily improving prospects for 
MBAs. The eighth annual State of 
Student Recruiting survey, con-
ducted by WetFeet Research and 
Consulting of San Francisco, gath-
ered information from more than 
1,000 MBAs. According to WetFeet, 
the average number of job offers 
received by MBA students at top-tier 
schools increased to 2.3 in 2005�
2006, up from 2.0 the year before. 

Those numbers are supported by 
other 2006 GMAC surveys, which 
show that average salaries for new 
MBAs are continuing to rise and a 
majority of business school graduates 
are able to secure a job before gradu-
ation. According to GMAC, corpo-
rate recruiters report that they feel 
better about the economy�and are 
visiting more business school cam-

puses to hire newly minted MBAs.
�Our research shows a signi�cant 

increase in the recruiters coming to 
MBA programs and in the number 
of offers each recruiter is making,� 
says David A. Wilson, president and 
CEO of GMAC. �The increase in 
applications only reinforces the con-
clusion that the market for MBAs is 
hot and getting hotter.�

A new survey published by the 
Queen�s School of Business in 
Toronto might explain why. Accord-
ing to that survey, which was distrib-
uted to 400 business leaders in Can-
ada, 78 percent of executives would 
rather hire a candidate with an MBA 
than without one, if other factors are 
equal. Speci�cally, what executives 
like about MBAs are the candidates� 
superior skill sets, familiarity with 
a variety of business disciplines, 
exposure to business issues, level of 
quali�cations, and commitment to 
their careers.  

More women seek MBAs. While the 
market is good for all MBAs right 
now, it might be particularly recep-
tive to women. GMAC�s Application 
Trends Survey shows that 64 percent 
of full-time MBA programs received 
more applications from women in 
2006. Forty-seven percent of part-
time programs received more appli-
cations from women, and 50 percent 
of executive programs did so.

That�s not a surprise to Linda 
Livingstone, dean of Pepperdine 
University�s Graziadio School of 

“OUR RESEARCH SHoWS A SIGNIFICANT INCREASE IN THE RECRUITERS CoMING To MBA PRoGRAMS AND      

                   IN THE NUMbER oF oFFERS EACH RECRUITER IS MAKING,” 
                                               �David A. Wilson, president and CEO of GMAC
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AACSB Accreditation  
in The Netherlands

The Accreditation Organization of The 
Netherlands and Flanders (NVAO) 
has become the �rst European 
accrediting agency to accept AACSB 
accreditation as equivalent to satisfy-
ing its own requirements. AACSB 
has granted international accredita-
tion to 527 business schools in 30 
nations, including the University of 
Antwerp in Belgium.  

This con�rmation of AACSB�s 
accreditation process eliminates 
unnecessary duplication for educa-
tional institutions that are trying to 
satisfy the requirements for both 
organizations. The recognition also 

makes it possible for AACSB docu-
mentation, reports, and accredita-
tion decisions to be accepted by the 
NVAO as suf�cient evidence of qual-
ity in the business programs.

�We are delighted to have been 
accorded NVAO recognition, which 
is a convincing validation of the 
review process that AACSB deliv-
ers to schools pursuing AACSB 
accreditation,� said Jerry E. 
Trapnell, executive vice president 
and chief accreditation of�cer of 
AACSB International. �Validation 
from NVAO highlights the respect 
other accrediting bodies have for 
the rigorous review provided by 
AACSB as a world leader in global 
accreditation.�

Entrepreneurs and the Law

Entrepreneurs who understand the legal 
issues affecting their businesses are 
less likely to make costly blunders, 
and a new program at the Univer-
sity of Arizona�s Eller College of 
Management in Tucson is aimed at 
giving business 
students just such 
a competitive 
advantage. The 
program, which 
received startup 
funding from the 
Ewing Marion 
Kauffman Foun-
dation, is a part-
nership between 
Eller�s McGuire 
Center for Entre-
preneurship and the university�s 
James E. Rogers College of Law. 

Students from four areas of the 
law school�intellectual property 
(IP), entrepreneurial law, corpo-
rate law, and tax law�will create a 
mock law �rm that offers counsel 
to venture teams from the McGuire 
Entrepreneurship Program. Entre-
preneurship students will learn how 
to engage the legal community 
throughout all stages of venture 
planning, while law students will 
gain practical experience advising cli-
ents who start up business ventures. 

Faculty involved in the part-
nership expect the possibilities 
to extend beyond teaching into 
research. �A rich economic lit-
erature exists on the relationship 
between IP law and fostering inno-
vation,� says law professor David 
Adelman. �There could be much 
greater crossover between work on 
IP policy and the economic and 
legal work examining small busi-
nesses and innovation.�

AICPA Funds ‘Bridge’ Scholarships 

The American Institute of Certi�ed Public Accountants (AICPA) Foundation 
awarded AACSB International a $25,000 grant to fund scholarships for the 
AACSB Bridge Program. The grant money provided individual scholarships for 
attendees at the �rst AACSB Bridge Program seminar, held in October at the Uni-
versity of California, Irvine.

�We appreciate the generosity of the AICPA Foundation in funding scholar-
ships for Bridge Program participants,� said John J. Fernandes, president and 
chief executive of�cer of AACSB International. �This scholarship money will be 
put to good use by senior business professionals who hope to make a successful 
transition to teaching in a business school environment.�

The AACSB Bridge Program is a �ve-day intensive seminar that helps senior 
executives become quali�ed candidates for faculty positions. The program is a 
joint project of AACSB, the Paul Merage School of Business at the University of 
California, Irvine, and the Marshall School of Business at the University of South-
ern California. For complete information on the Bridge Program, including quali-
�cations and applications, visit www.aacsb.edu/bridge.
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NeW Appointments

 William W. Keep has been named  
the inaugural dean of the Sprott 
School of Business at Carleton Uni-
versity in Ottawa. Currently, Keep is 
a marketing professor at Quinnipiac 
University in Hamden, Connecti-
cut. His six-year appointment at the 
Sprott School begins January 1.

 Rodney K. Rogers has been appoint-
ed the new dean for the College of 
Business Administration at Bowling 
Green State University in Ohio. He 
was previously an associate dean 
and director of academic programs 
at Portland State University�s 
School of Business Administra-
tion. Two other appointments have 

a Mack Hornbeak Endowed Profes-
sor in Economics at the E. J. Ourso 
College of Business at Louisiana 
State University in Baton Rouge. 

 Debra J. Ringold, professor of mar-
keting at Willamette University�s 
Atkinson Graduate School of Man-
agement in Salem, Oregon, has been 
named the chairperson of the board 
of directors for the American Mar-
keting Association. 

 Alan Jenkins has been appointed 
as the academic director of the 
executive MBA program run in 
partnership by ESSEC Business 
School in Paris and the University of 
Mannheim in Germany.

Gifts anD Donations

 Real estate owner Jay. H. Shidler 
has donated $25 million to the 

University of Hawaii 
in Honolulu. In 
recognition of his 
gift, the school is 
renaming the Col-
lege of Business 
Administration the 

Shidler College of Business at the 
University of Hawaii at Manoa.

 Canadian businessman Paul 
G. Desmarais and his family have 
donated $15 million to the University 
of Ottawa in Ontario, Canada. The 
contribution will be recognized with 
the naming of the Desmarais Build-
ing, a new 12-story �agship building 
that will serve as the home of the 
School of Management and Faculty 
of Social Sciences.

 The David Eccles School of Busi-
ness at the University of Utah in Salt 
Lake City has announced a $13.25 

been made at the school: Hokey Min 
has been named professor and the 
James R. Good Chair in Global 
Strategy, and Janet Hartley has been 
named the Owens-Illinois Professor 
of Business.  

 Pascal Morand 
has been named 
dean of ESCP-
EAP European 
School of Man-
agement, with 

locations in Paris, London, Madrid, 
Berlin, and Torino. Morand, a pro-
fessor of economics and most recent-
ly dean of the Institut Français de la 
Mode, took over from Jean Louis 
Scaringella, who led the school for 
seven years.

 Olav Sorenson has been named the 
Jeffrey S. Skoll Chair in Technical 
Innovation and Entrepreneurship at 
the University of Toronto�s Rotman 
School of Management. 

 Bruce A. Reinig is 
the new chair of 
the Information 

and Decision Sys-
tems department at 

San Diego State Univer-
sity�s College of Business 

Administration in California.

 Erik R. Sirri has joined the Securi-
ties and Exchange Commission as 
its next Director of the Division of 
Market Regulation. Sirri, a professor 
of �nance at Babson College, also 
has recently been a visiting scholar at 
Harvard Law School. 

 Gaia Marchisio has been named a 
faculty associate of the Cox Family 
Enterprise Center at the Coles Col-
lege of Business at Kennesaw State 
University in Georgia. Marchisio, 
who joins the Coles College as an 
assistant professor of management, 
most recently taught at SDA Bocconi 
in Milan, Italy. 

 John Sibley Butler has joined Babson 
College in Wellesley, Massachusetts, 
as a Distinguished Scholar and 
adjunct professor. Butler will help 
design and deliver academic pro-
grams and a collaborative entrepre-
neurship incubator project between 
Babson College and neighboring 
Olin College of Engineering.  

 Oliver Aptel has been named General 
Director of the ESC Rennes School 
of Business, succeeding Michel 
Besnehard, who will retire in France. 

 Robert Newman has been appointed 
managing editor of the Journal of 
Labor Research and will begin his 
duties in 2008. Newman is the chair 
of the department of economics and 
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million gift from alumnus and Cana-
dian philanthropist Pierre Lassonde. 
The donation creates the newly 
renamed Pierre Lassonde Entrepre-
neur Center, which will consist in 
part of already existing programs, 
including the Pierre & Claudette 
MacKay Lassonde New Venture 
Development Center. 

 Paul K. Woolley is 
donating £4 million 
(about $7.6 million 
in U.S. dollars) to 
the Tanaka Business 
School at Imperial 
College London. 
The money will 
create a new Centre 

for Capital Market Dysfunctionality, 
which will research �nancial market 
inef�ciency and its consequences. 

 The Wharton School of the Uni-
versity of Pennsylvania in Philadelphia 
announced a $5 million gift from 
Robert M. Levy, chairman and 
CEO of Harris Associates, and his 
wife, Diane. The gift will establish 
the Diane v.S. and Robert M. Levy 
Social Impact Fund with $2 million; 
provide supplemental funding of 
$2.75 million to the existing Levy 
Endowed Fellowship Fund; and 
bene�t the University of Pennsylva-
nia�s Museum of Archaeology and 
Anthropology with $250,000.

 Georgia businessman James M. 
Hull has donated $2 million to the 
College of Business Administration 
at Augusta State University in Georgia. 
In appreciation, the college will be 
renamed the James M. Hull College 
of Business.

Short TaKes
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 New York hotel 
investor George L. 
Ruff has donated 
$1.5 million to 
DePaul University in 
Chicago to establish a professorship 
in real estate studies. The gift from 
the Trinity Hotel Investors co-found-
er will go toward faculty recruitment. 
The center expects to name its �rst 
George L. Ruff Endowed Professor 
next year.

 The University of Washington Business 
School in Seattle has received $1.5 
million from Robert J. Herbold, 
managing director of Herbold Group 
LLC and retired vice president and 
COO of Microsoft. One-third of 
the money will be used to establish 
the Robert J. Herbold Professor of 
Entrepreneurship, while $1 million 
will be used to build the Robert J. 
Herbold Venture Creation Lab. 

Honors anD AWarDs

 Seth Hammer, associate professor of 
accounting at Towson University in 
Maryland, has been named one of 
the state�s top CPAs for the second 
consecutive year by Smart CEO. 

 Barbara Gutek was recently pre-
sented with the Distinguished 
Service Award by the Society for 
the Psychological Study of Social 
Issues. Gutek is professor in the 
department of management and 
organizations at the University of 
Arizona�s Eller College of Man-
agement in Tucson
 
 The Academy of Management 

has recognized two members of the 
department of management and 
organization at the University of 
Maryland�s Robert H. Smith School 

of Business in College Park. Pro-
fessor Kathryn M. Bartol received the 
2006 Distinguished Service Award, 
and professor emeritus Edwin A. 
Locke has received the Distinguished 
Scholarly Contributions Award. 

 Chee Chow has received the Out-
standing International Accounting 
Educator Award for 2006 from the 
American Accounting Association. 
Chow is an accounting professor at 
San Diego State University�s College 
of Business in California.

 Jack VanDerhei and Ruth Helman have 
won the 2006 Media Recognition 
Award given by The National Asso-
ciation for Government De�ned 
Contribution Administrators Inc. for 
the publication, �Will More of Us 
Work Forever? The 2006 Retirement 
Con�dence Survey.� VanDerhei is a 
professor in the department of risk, 
insurance and healthcare manage-
ment at The Fox School of Business, 
Temple University, Philadelphia, 
Pennsylvania. Helman is research 
director at the public opinion 
research �rm Matthew Greenwald 
and Associates, Washington, D.C.

Collaborations

 Author Jim Collins has 
partnered with the Uni-
versity of Virginia�s Darden 
School of Business in 
Charlottesville to create 
an interactive multimedia 
product based on his 
best-selling book, Good to 

Great. �The Good to Great Experi-
ence,� developed in collaboration 
with Darden Business publishing, 
features three hours of customizable 
video as Collins explains the concepts 
found in his book.  

For more information about the logistics, transportation, and supply chain management program at 

the University of Maryland’s Robert H. Smith School of Business, contact Dianne Fox, 301.405.2190 or 

dfox@rhsmith.umd.edu   www.rhsmith.umd.edu

� Preparing over 200 undergrad-

uates and MBAs to enter and 

enrich the profession each year.

� Offering 25 undergraduate 

and graduate courses covering 

today�s integrated supply chain.

� Providing hands-on training 

through advanced simulation, 

planning, and optimization 

tools in the school�s 

Netcentric Supply 

Chain Laboratory.

� Housing the Supply Chain 

Mangement Center�

creator of the supply chain 

portals for the U.S. Air Force 

and the State of Maryland, as 

well as the � rst live, global 

supply chain simulation game.

� Developing tomorrow�s 

outstanding scholars and 

researchers though one of the 

nation�s few supply chain 

PhD programs.

A STRATEGIC COMMITMENT TO THE FIELD OF LOGISTICS, 

TRANSPORTATION, AND SUPPLY CHAIN MANAGEMENT:

LEADING THE WAY IN 
LOGISTICS, TRANSPORTATION, AND 

SUPPLY CHAIN MANAGEMENT EDUCATION

      ver a half century ago, the University of 

Maryland singled out transportation and 

logistics as a critical � eld of study for future 

business leaders. 

Today, that commitment remains stronger 

than ever at the university�s Robert H. 
Smith School of Business. 
Combining a demanding curriculum with an 

outstanding teaching and research faculty, 

the Smith School�s logistics, transportation, 

and supply chain management program 

stands out as one of the strongest and larg-

est in the world.

O

BizEd-LogisticsAd-Rev4.indd   1 7/31/06   12:53:52 PM




