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AACSB Meeting Set  
For Tampa

Business school deans and faculty from 
around the world will meet in 
Tampa, Florida, April 22 through 24 
for the International Conference and 
Annual Meeting (ICAM), organized 
by AACSB International. The event 
also marks part of the celebration of 
AACSB’s 90th anniversary.

More than 1,400 representatives 
from about 40 countries are expect-
ed to attend the conference, which 
will be held at the Tampa Conven-
tion Center near AACSB’s new 
world headquarters. The conference 
hotel is the Tampa Marriott Water-
side, with additional lodging avail-

able at the Westin 
Tampa Harbour 
Island.  

On the agenda 
will be topics such 
as accreditation, 
faculty develop-
ment, research, 
ethics, technol-
ogy, globalization, 
and the future of 
business schools. 

One keynote speaker will be Robert 
Reich, economist and former U.S. 
Secretary of Labor, who will speak 
on “China, India, and the Future of 
Everything.” Also on the program 
will be Ronald S. Burt, Hobart W. 
Williams Professor of Sociology and 
Strategy at the University of Chi-
cago Graduate School of Business. 
His topic will be “The Competitive 
Advantage of Social Capital,” which 
determines the ways in which work 
relationships can enhance the effec-
tiveness of enterprises. 

A daylong guest program on 
Monday offers visitors a chance to 
visit top art collections and shop in 
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historic St. Petersburg. Other attrac-
tions in the Tampa area include 
Busch Gardens, the Florida Aquari-
um, the Tampa Bay Performing Arts 
Center, the Museum of Art, and the 
Museum of Science and Industry.

Additional information and reg-
istration forms are available at www.
aacsb.edu/conferences/annual07/.

The Global  
Business Climate

Global climate change offers challenges and 
opportunities for businesses look-
ing to seize a competitive advan-
tage, according to three institutions 
that are partnering to launch “The 
Climate Academy.” The academy, 
designed to educate business execu-
tives about how to succeed in a 
world with a low-carbon economy, 
has been organized by Duke Univer-
sity in Durham, North Carolina; the 
University of Cambridge in the U.K.; 
and The Climate Group, an interna-
tional nonprofit organization based 
in the U.S., the U.K., and Australia.  

The academy will feature a Cli-
ate Leadership Program that will 
combine the universities’ knowledge 
of climate science and policy with 

The Climate Group’s insight into 
business leadership. Business lead-
ers will learn to proactively address 
a global need to reduce greenhouse 
gas emissions. “With changes of 
the magnitude required by climate 
change, there will be economic win-
ners and losers,” says Tim Profeta, 
director of the Nicholas Institute for 
Environmental Policy Solutions at 
Duke. “We want our enrollees to be 
the winners.”

Duke’s Fuqua School of Business 
and Nicholas Institute will co-host 
a three-day pilot course on Duke’s 
campus beginning May 15. The 
course will cover scientific, political, 
and business challenges associated 
with climate change; technologies 

Students at Texas A&M University in College Sta-
tion say goodbye to the former president of their 
school—Robert M. Gates, who has just taken a 
post as the nation’s new secretary of defense. 
Close to 50,000 students and alumni can boast 
that their diplomas have been signed by the 
secretary of defense. Handing out diplomas for 
December graduates was one of Gates’ final acts 
before flying to Washington, D.C., to be sworn in. 

In 2003, Gates championed a $40 million faculty reinvestment plan that is expected to bring more 
than 400 new professors to campus by the end of 2008. So far under the new plan, 39 new tenured 
and tenure-track professors have joined the Mays Business School, and ten more are on the way.

Tampa
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that can minimize greenhouse gas 
emissions; and changes attendees 
can implement at their own organi-
zations. The academy partners plan 
to offer the Climate Leadership Pro-
gram twice annually, once on each 
of the two university campuses. A 
third campus is planned in China in 
the near future. 

Twelve Schools Achieve 
First-Time Accreditation

Twelve institutions of higher learning from 
fi ve countries have earned inter-
national accreditation from 
AACSB. The newly accredit-
ed U.S. schools are Delaware 
State University, Fayetteville 
State University, North 
Carolina Central University, 
Sacred Heart University, Siena 
College, Utah Valley State College, 
Virginia State University, and West 
Chester University. Institutions from 
outside the U.S. are the University 

of Glasgow in the United Kingdom, 
the Institut Químic de Sarrià in 
Spain, the National Chengchi Uni-
versity in Taiwan, and the University 
of Technology, Sydney, in Australia. 
This raises to 540 the number of 
institutions that have earned special-
ized AACSB accreditation for their 
business schools.  

In addition, 15 AACSB-accred-
ited institutions in the U.S. have 
successfully completed their main-
tenance of accreditation review in 
business and/or accounting. All 
AACSB-accredited schools must 

go through a peer review 
every fi ve years in order to 
maintain their accreditation. 
Those schools maintaining 
accreditation in business are 

Arizona State University, Fort 
Lewis College, Georgia Col-

lege & State University, Gonzaga 
University, University of Hawaii at 
Manoa, Marshall University, North-
ern Kentucky University, San Jose 

State University, the University of 
West Georgia, and the University of 
Wisconsin-Parkside.

Maintaining their accreditation 
in business and accounting are the 
University of Arkansas, Grand Valley 
State University, Idaho State Univer-
sity, and North Carolina A&T State 
University. The College of William 
and Mary has maintained its accredi-
tation in accounting.

Johns hopkins Opens 
Business School

William Polk Carey has donated $50
million through the W.P. Carey 
Foundation to establish the Carey 
Business School at Johns Hopkins 
University in Baltimore, Maryland. 
The new school began operations 
in January and immediately initiated 
a search for a dean. The new Carey 
School will grant joint master’s/
MBA degrees and add a fi ve-year 
BA-BS/MBA option for liberal arts 
and engineering majors. The exist-
ing W.P. Carey Program in Manage-
ment and Entrepreneurship will now 
be offered under the auspices of the 
business school. 

The gift to Johns Hopkins marks 
Carey’s second $50 million gift in 
support of business education. His 
2003 donation to Arizona State 
University endowed the W.P. Carey 
School of Business in Arizona and 
in China. The new Johns Hopkins 
Carey Business School is named for 
James Carey of Loudon, an 18th- 
and 19th-century Baltimore shipper.

“A key to economic health is 
quality management education, and 
this school will be able to gener-
ate leaders for many important 
enterprises, be they in business, 
education, medicine, government or 
another fi eld,” says Carey.

BizEd Surveys Its Readers

BizEd readers find the magazine full of useful information about the management education
fi eld—and they like its looks, too. Surveyed late last year in an online forum con-
ducted by Readex Research, more than 250 BizEd readers gave the magazine 
high marks on content and appearance.

Seventy percent of respondents agreed that the magazine 
provides a valuable service to the management education com-
munity, and 87 percent ranked the overall attractiveness of the 
publication high. The magazines are closely read, as well. The 
majority of respondents noted that they spend nearly an hour 
looking through a typical issue, and they share their copies with 
an average of 1.9 other people. Favorite topics deal with key 
issues in the industry, from ethics and globalization to faculty 
salaries and the doctoral shortage.

As part of the survey, BizEd awarded a $250 Visa gift card 
to one random respondent. The winner of the gift card was Karen A. Tarnoff, 
assistant professor and director of assessment at East Tennessee State University’s 
College of Business and Technology in Johnson City. 

to one random respondent. The winner of the gift card was Karen A. Tarnoff, 
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Cabrera Advises 
Global Compact

Ángel Cabrera has been appointed to an 
initial 12-month term as senior 
adviser for the Global Compact on 
Academic Affairs. Cabrera is presi-
dent of Thunderbird, the Garvin 
School of International Manage-
ment, in Glendale, Arizona. He 
will lead the task force that will 
develop the Principles for Respon-

sible Business 
Education to be 
presented at the 
Global Com-
pact Leaders 
Summit in July. 

The Princi-
ples for Respon-
sible Business 
Education are 
intended to 
help academic 

institutions partner in the advance-
ment of good corporate citizen-
ship. Academic institutions from 
around the world joined forces 
with the United Nations Global 
Compact in October 2006 to help 
draft some of these principles. Par-
ticipating groups included AACSB 
International, the Academy of 
Management, the British Academy 
of Management, the European 
Foundation for Management 
Development, and the European 
Academy of Business in Society.

Following the July summit, a 
Global Council for Responsible 
Business Education will be cre-
ated to link academic activities to 
local operations. The Council’s 
goal will be to stimulate research 
and case studies, while providing 
technical support and promoting 
responsible corporate citizenship 
worldwide.

DeliveringDelivering
Innovation

College of Business

C B

Developing Leaders.
Driving Innovation.

www.cb.wsu.edu
business@wsu.edu

The Washington State 
University College of Business 
is developing globally

competitive business 
leaders with the skills to 
deliver transformational 

innovations.

Through the College’s 
nationally recognized Center
for Entrepreneurial Studies,
student entrepreneurs traveled 
to Malawi, Africa, in 2006 with 
an improved treadle pump 
to help local farmers achieve 
sustainable economic growth. 

Ángel Cabrera 
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Average Salaries by Rank and Discipline

Field/Discipline Professor Associate
Professor

Assistant
Professor

Instructor New  
Doctorate

Accounting/Taxation 123.8 104.4 104.1 58.8 113.5

CIS/MIS 119.5 98.8 94.78 55.9 93.4

Economics/Managerial
Economics

113.4 83.3 77.6 55.2 81.0

Finance/Banking/
Real Estate/Insurance

134.0 113.1 115.0 66.3 118.0

Management/ 
Behavioral Science/ 
International Business/ 
Strategic Management

123.8 97.8 92.0 58.1 93.6

Marketing 125.1 99.7 95.6 58.2 100.7

Production/Operations 
Management

124.6 101.4 98.1 59.3 95.6

Quantitative Methods/
Operations Research/
Statistics

119.5 94.1 84.2 52.6 93.2

Combined (all fields  
and disciplines)

123.8 99.0 95.8 58.4 100.4

All amounts in thousands of dollars. Source: AACSB International Knowledge Services

What Professors Earn

Business faculty continue to command 
robust salaries, thanks in large part 
to the ongoing decline in doc-
toral degree production in the U.S. 
According to the 39th annual Salary 
Survey conducted by AACSB Inter-
national, the average full-time faculty 
nine-month salary across all ranks 
and fields increased 5.2 percent last 
year, to $101,000 from $96,000. 

Among those teaching college 
business courses, the ones who expe-
rienced the biggest increase in aver-
age salary were those holding the 
rank of instructor, who saw a rise 
of 8 percent across all fields. Gains 
were solid both for incumbent fac-
ulty, who netted average raises of 5 
percent, and new hires, whose aver-
age salaries went up by 5.5 percent. 

Those new hires continue to have 
an impact on the overall salary base 
as more schools are bringing in new 
faculty. In this survey, the portion 
of full-time faculty classified as new 
hires increased to 9 percent from 8.5 
percent the previous year. On aver-
age, each school welcomed 4.9 new 
faculty members in the fall of 2006, 
which was up from 4.4 in 2005.

The survey also shows that the 
distribution of hiring activity has 
shifted over the last ten years. The 
disciplines picking up market share 
were accounting, economics, and 
finance, while information systems 
has shown a steady decline from 
17.6 in 2000 to 6.8 in 2006. 

According to the survey, non-ten-
ure track positions account for only 
a small fraction of the openings at 
the professor, associate professor, 

and assistant professor ranks. How-
ever, this year the portion of full-
time faculty designated as “instruc-
tors”—where most of the non-tenure 
track positions are clustered—rose to 
13.6 percent from 12.5 percent. 
More than one-quarter of the new 
hires in 2006 held the instructor 
rank. This may signal a potential 
trend as business schools look for 
ways to add teachers without break-
ing the budget.

At administrative levels, sala-
ries have also increased. In 2006, 
the mean salary for a dean was 
$185,700. For associate deans, 
that number was $148,500, and 
for assistant deans, $89,300. Other 
administrative positions that broke 
the $100,000 mark were assistant 
deans or directors of develop-
ment, with a mean 2006 salary of 
$103,200; accounting department 
chairs, $141,300; director of the 
accounting school, $157,500; aca-
demic department chair, $136,400; 
assistant dean or director of the 
executive education department, 
$114,000; director of the EMBA 
program, $100,500; director of 
research, $115,400; and director of 
distance education, $103,400.

Survey results were calculated 
based on the responses of 491 par-
ticipating schools. They provided 
information on 26,768 business 
faculty members across all ranks and 
28 business fields, as well as 5,000 
administrators in 25 positions nor-
mally found in business schools. The 
overview report of the survey is avail-
able to all participating or subscribing 
schools in the downloads section of 
DataDirect on www.aacsb.edu/data-
direct. The overview report also can 
be purchased through the Knowl-
edge Services report catalog, which 
can be found at www.aacsb.edu. 
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at Penn State Erie, The Behrend 
College.

hONORS AND AWARDS

n James G. Tompkins IV has been cho-
sen as a Fulbright Senior Specialist 

to Greece. Tompkins 
is a professor at the 
Coles College of 
Business at Kennesaw 
State University in 
Georgia. He will 

teach and conduct seminars on writ-
ing and researching case studies at 
the University of the Aegean.

n Joseph A. Alutto received an award 
from China’s Ministry of Education 
and the Asia-Pacifi c MBA Associa-
tion for being a “Prominent Figure 
to China’s MBA Education.” Alutto, 
dean of The Ohio State Universi-
ty’s Fisher College of Business in 
Columbus, was recognized for his 
contribution in developing the fi rst 
MBA program in China. In 1984, 
Alutto, then a dean at the State Uni-
versity of New York-Buffalo, found-
ed the SUNY-Buffalo-China MBA 
program. The two-year program was 
established through an agreement 
between the U.S. Department of 
Commerce and the State Economic 
Commission of the People’s Repub-
lic of China.

COLLABORATIONS 

n Three universities have partnered 
to establish a governance consor-
tium that crosses sectors. The School 
of Public Administration and Policy 
at the University of Arizona’s Eller Col-
lege of Management in Tucson, the 
Daniel J. Evans School of Public 
Affairs at the University of Washington
in Seattle, and the School of Policy, 
Planning and Development at the 

returns to a full-time faculty position 
after six years as dean. 

n Ashok Rao has been named dean of 
the E. Philip Saunders College of 
Business at Rochester Institute of 
Technology in New York. His 
appointment was effective 
February 1. 

n Troy Eggers has been named 
associate dean for executive 
education at Columbia Business 
School in New York City. He has 
held previous positions as assistant 
dean and director of administration 
for the executive MBA program.

n Andres Fortino has been named 
associate provost and dean of the 
Westchester, New York, campus of 
Polytechnic University. Fortino was 
formerly dean of the School of Man-
agement at Marist College.

n The Smeal College of Business 
at Pennsylvania State University in 
University Park has named Michael 
Rothkopf the next Smeal Chaired Pro-
fessor of Supply Chain and Infor-
mation Systems and Raghu Garud the 
new Alvin H. Clemens Professor of 
Entrepreneurship.

n The Reims Man-
agement School in 
France has appointed 
international wine 
expert Stephen Charters
as the head of its Cham-
pagne Chair.

ShORT TAKES
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NEW APPOINTMENTS

n Patrick Harker has been named pres-
ident of the University of Delaware 
in Newark. Harker has been dean 
of the Wharton School of Business 
at the University of Pennsylvania in 
Philadelphia since 2000. While at 
Wharton, Harker led more than 300 
faculty members and 4,600 students, 
while overseeing a fund-raising 
campaign that netted $450 million 
in fi ve years. Harker replaces David 
Roselle, who retires in May after 17 
years as president.

n Jorge Talavera has been named pres-
ident of ESAN University in Lima, 
Peru. He previously held positions 

at the Adolfo Ibañez 
University in Chile 
and the San Ignacio 
de Loyola University 
in Peru. Talavera is 

also president of CLADEA, the 
Latin American Council of Manage-
ment Schools.

n The Community of European 
Management Schools and Interna-
tional Companies (CEMS) has elect-
ed Bernard Ramanantsoa, dean of HEC 
School of Management in Paris, as 
its new chairman. Ramanantsoa takes 
over from Paul Verhaegen as chair-
man of the strategic alliance of 17 
European business schools, four non-
European academic associate mem-
bers, and 56 international companies. 

n Blair H. Sheppard has been named 
the new dean of Duke University’s 
Fuqua School of Business in Dur-
ham, North Carolina. The appoint-
ment is effective July 1. Sheppard 
succeeds Douglas Breeden, who 

n Greg Filbeck has been named profes-
sor of fi nance and the fi rst Samuel 
P. Black III Professor of Insurance 
and Risk Management in the Sam 
and Irene Black School of Business 
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University of Southern California in Los 
Angeles have teamed together to 
create the Consortium on Collab-
orative Governance (CCG). 

n ESSEC Business School in Paris has 
launched a Private Equity chair in 
partnership with Barclays Private 
Equity, Grant Thornton, and cor-
porate law fi rm Linklaters. The fi rst 
chair-holder is fi nance professor José-
Miguel Gaspar.

n The Ohio University College of 
Business in Athens has signed a 
memorandum of understanding 
with UNIMED of Brazil, a medical 
cooperative with more than 120,000 
doctors. Together, the institutions 
will create two programs: an execu-
tive seminar series for UNIMED 
physicians and managers, and a 
future MBA program focused on 
healthcare.

n Babson College of Wellesley, Mas-
sachusetts, has partnered with 
Fundação Getulio Vargas, 
Escola de Administ-
ração de Empresas, in 
São Paulo, Brazil, to 
develop educational, 
professional, and intercultural activi-
ties among students and faculty of 
both schools. 
 

n San Diego State University’s Col-
lege of Business Administration in 
California has announced a one-year 
MBA program in Global Entrepre-
neurship that takes students around 
the world to four different countries. 
Corporate partners QUALCOMM, 
Invitrogen, Microsoft, Intel, and 
KPMG have joined with the school 

to give students real-world experi-
ence in how companies operate in 
different countries, as well as expose 
them to current issues and trends 
within each corporate sector. 

n Grenoble Ecole de Management in 
France, ESCA (Ecole Supérieure du 
Commerce et des Affaires de Casa-
blanca) in Casablanca, and business 
software provider SAS have formed 
a partnership to create a North 
African business intelligence hub 
built around training, research, and 
knowledge dissemination. 
 
GIFTS AND DONATIONS

n Ohio University in Athens has 
approved the offi cial naming 
of the Ralph and Luci Schey 
Sales Centre after the couple 
made a $2.2 million commit-
ment to support the center and 
its students.

n DePaul University’s College of Com-
merce in Chicago has received 
$2 million from the Keeley Family 
Foundation, founded by invest-

ment manager John L. Keeley Jr. 
and his wife, Barbara. The gift 
will establish the Christopher L. 
Keeley Endowed Chair in Invest-
ment Management.

n Georgia State University’s J. Mack 
Robinson College of Business in 
Atlanta has received a $1 million 
scholarship-mentorship endowment 
from Sandra and Douglas Bergeron 
to endow the Bergeron Women in 
Technology Leadership Fund. The 
scholarship will be awarded annu-
ally to fi ve female undergraduate or 
graduate students who have demon-
strated high potential for leadership 
careers in technology.  

n The Fox School of Business at 
Temple University in Philadelphia, 
Pennsylvania, has received a 
$1 million gift from Raza Bokhari, 
a 39-year-old entrepreneur. In rec-
ognition of his gift, the suite hous-
ing the school’s Innovation and 
Entrepreneurship Institute will be 
named after him.  
 
n Carnegie Mellon University’s Tepper 
School of Business in Pittsburgh, 
Pennsylvania, has created the PNC 
Professorship in Computational 
Finance aimed at supporting out-
standing junior faculty. The new 
professorship is made possible 

through two 
contribu-
tions: $1 
million from 
the PNC 

Foundation, the philanthropic 
arm of the PNC Financial Services 
Group; and $250,000 from PNC 
executive management.

n Texas A&M University in College 
Station has received more than 
$1 million from Barnett L. Gershen 
and his wife, Sam, to establish the 
Barnett L. ’69 and Sam Gershen 
Learning Endowment at Mays Busi-
ness School.

NEW PROGRAMS

n Last fall, the College of Com-
merce at DePaul University in Chicago 
launched an undergraduate major 
in multicultural marketing for the 
Hispanic marketplace. The goal is to 
help business professionals develop 
the expertise to reach the large and 
growing Hispanic-American popula-
tion, which is expected to have a 
purchasing power of $928 billion 
by the end of 2007. 
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n Thunderbird, the School of Global 
Management in Glendale, Arizona, 
is launching a redesigned Executive 
MBA program format this fall. The 
new program, which will be short-
ened from 21 months to 16 months, 
will combine weekend classes in 
Phoenix with four weeklong mod-
ules delivered in the U.S., Europe, 
and China. 

Other News

n Thunderbird recently announced 
that it would change the name of 
its business school as part of its 
Thunderbird 2010 strategic plan. 
Previously known as Thunderbird, 
the Garvin School of Management, 
the school will now be named the 
Thunderbird School of Global 
Management. The Garvin name will 
now be used for a newly established 
position, the Garvin Distinguished 
Professor of Global Management 
Research. 

n Last fall, Temple University broke 
ground on its new facility, Alter Hall, 
the future home for The Fox School 
of Business and Management. The 
$79 million hall was designed by 
Michael Graves and his Philadelphia 

partner, Burt Hill 
Kosar Rittelmann. 
The new seven-
story building 
will contain over 
200,000 square 
feet. The $8 million 

technology budget will help equip 
the school with smart classroom 
design, one of the longest stock 
tickers in the United States, and a 
trading room/business simulation 
center. The hall is named for Dennis 
Alter, the chairman and chief execu-
tive officer of Advanta Corp., and his 

wife, Gisela, who donated $15 mil-
lion to the school. It is expected to 
be open in September 2008. 

n Western Carolina University in Cullo-
whee, North Carolina, will create 

a new Center for Entrepre-
neurship and Innovation to 
spur new ideas for business 
ventures in the region. In 

addition, to better reflect its 
increasing role in providing 
technical assistance to regional 
business and industry, the 

school has renamed its Center for 
Integrated Technologies as the Cen-
ter for Rapid Product Realization. 

18 campuses in India
Ahmedabad . Bangalore . Bhubaneshwar 

Chandigarh . Chennai  . Dehradun . Goa . Gurgaon 
Hyderabad .  Indore . Jaipur . Kochi . Lucknow
Kolkata . Mangalore . Mumbai . Noida . Pune 

n The Mays Business School at Texas 
A&M University in College Station has 
become the new home for two aca-
demic journals and a new entrepre-
neurship journal. Management 
department head R. Duane Ireland 
has been named editor elect of the 
Academy of Management Journal, 
while management professor Lor-
raine Eden will become editor-in-
chief of the Journal of International 
Business Studies. Distinguished pro-
fessor Michael A. Hitt is serving as 
founding co-editor of a new journal 
called the Strategic Entrepreneurship 
Journal. 

n University of Richmond’s Robins 
School of Business in Virginia has 
been admitted to membership in the 
Latin American Council of Man-
agement Schools (CLADEA). The 
international organization facilitates 
the study and teaching of business 
in Latin America and is composed of 
more than 100 universities and busi-
nesses worldwide. Only ten other 
U.S. colleges and universities are 
members of CLADEA. ■z




