Headlines

I AACSB Board Targets
Thought Leadership
Initiatives

Acting on recommendations from its Com-
mittee on Issues in Management
Education (CIME), the AACSB
International Board of Directors
recently approved reports from two
of its key thought leadership task
forces: The Alliance for Manage-
ment Education (AME) and Peace
Through Commerce (Peace). They
also advanced a third project, The
Impact of Research Task Force. The
reports of both AME and Peace
include recommendations, which
will be implemented in accordance
with the board’s vote.

The AME task force, chaired by

Amelia Maurizio of SAP America,
was formed to explore strategies for
bringing together corporations and
business schools to achieve common
goals. One of the task force strate-
gies was to assemble a focus group
of senior corporate leaders and
management educators to discuss
the challenges businesses face today,
the skills needed by new corporate
hires, and the relevance of manage-
ment education.

AME identified three key chal-
lenges before business schools:
preparing the next generation of
leaders, maintaining the relevance of
research, and keeping up with the
pace of globalization. The task force
recommended that the association
establish a permanent structure to

maintain the visibility of corporate
concerns; increase opportunities

to engage senior corporate leaders;
increase engagement with associa-
tions that have corporate connec-
tions; and develop better and more
frequent communications with
nonmember corporations. A board
champion will be named for AME
to follow implementation efforts and
monitor other developments.

The Peace report was submitted
by Carolyn Woo of the University
of Notre Dame, who is both chair
and champion of the task force. The
report notes that while “bringing
peace to the planet has never been
the purpose of business or business
schools,” both have the potential
to be positive forces in helping

A kind of hybrid school has emerged on
many college campuses in recent
years—a school that combines pro-
grams such as engineering, technol-
ogy, computer science, and busi-
ness. While these melded curricula
create synergies that lead to inno-
vative new programs, they also
create challenges for deans that
oversee these new “professional
colleges.” Identifying those chal-
lenges and ways to deal with them
became the focus for four deans who
wrote a paper on the topic: Ron
Bottin of Missouri State University,
Linda Garceau of East Tennessee
State University, Diane Hoadley
of Eastern lllinois University, and
Bob Rogow of Eastern Kentucky
University.

The authors drew many of their
observations from a survey distrib-
uted through AACSB International

Challenges for Deans at Professional Colleges

to 50 universities that include pro-
fessional colleges They found that
most professional colleges are locat-
ed at tier-two, public, regional uni-
versities. Most have been formed in
the last ten years, although at least

one has been in existence more than
50 years. Cost efficiency appears
to be the prime motive behind the
establishment of the newer profes-
sional colleges.
Deans at these schools face a
host of challenges:

[1 Solving personnel issues.
Trouble can arise when these
merged departments have wide
gulfs in promotion, tenure, and
workload expectations, as well

as disparity in what constitutes

research and creative activity.
Deans of combined programs often
find it best to rely on the standards
developed by the various academic
departments when making decisions
on promotion and tenure so that all
faculty feel that traditional disciplin-
ary differences are being respected.

[] Addressing the disparity in salaries. The
merging of disciplines might create
a situation in which one professor
makes $40,000 less than another
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THE AACSB INTERNATIONAL BOARD OF DIRECTORS RECENTLY APPROVED REPORTS
FROM TWO OF ITS KEY THOUGHT LEADERSHIP TASK FORCES.

to achieve peace. In addition to
establishing historical and scholarly
underpinnings for the peace con-
cept, the report described peace-
related activities in which business
schools are already involved.

Specific recommendations includ-
ed encouraging scholarship that
examines the link between business
and peace and the role of business
schools in those areas; collaborat-
ing with other organizations that
promote peace; leveraging AACSB’s
educational channels and other
resources to unite those with an
interest in peace through commerce;
and encouraging business schools
to incorporate peace into the cur-
riculum by providing platforms to
exchange ideas and best practices.

Both reports will be published
and distributed to members, the
media, and others during the sum-
mer. They will also be published on
the AACSB Web site.
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Joseph A. Alutto of The Ohio
State University has agreed to chair
the board’s new Impact of Research
Task Force. This group will consider
how AACSB and other organizations
can enhance the value and visibility
of academic research. The task force
will consider the overall value propo-
sition for academic research, study
existing channels for disseminating
research, and increase the involve-
ment of stakeholders in identifying
relevant targets for research.

Alutto notes that the task force
will also consider how vastly dif-
ferent types of research—from pub-
lication in top-tier journals to books
and monographs—can contribute to
the impact of research. “All of these
venues for expressing the product
of scholarship are valuable and help

professor in the same college. The
dean can minimize frustration of the
faculty by distributing salary surveys
compiled by accrediting bodies for
each discipline. These surveys show
faculty where they stand in respect to
their peers within their discipline—
not within their new department.

[] Keeping up with standards for
multiple accrediting bodies. Accredita-
tion standards can touch on faculty
qualifications, curricula, workloads,
staffing, technology, management
practices, assessment, and intellec-
tual activity. Deans frequently must
reconcile department practices to
address the norms established by vari-
ous accrediting bodies—par-ticularly
when degree programs cut across
multiple academic departments.

[ Determining resource allocation.

An engineering department might
require costly instrumentation,
while a food management depart-
ment might need a commercial

kitchen. Many deans use historical
precedent to allocate resources or
rely on requests from the depart-
ments to fulfill special needs.

[ Creating a cohesive faculty. This
is a particular challenge when the
diverse departments are located in
multiple buildings and follow dif-
ferent departmental procedures.
Acting almost as the parent in a
blended family, the dean must find
ways to make all faculty and depart-
ments feel equally appreciated.

Being dean of a professional col-
lege is not a job someone who is
new to deaning, the authors say.
Those who are successful in such
posts tend to be those who thrive
in unpredictable situations. But the
challenge can be rewarding: Because
of its diversity, the deanship at a pro-
fessional college might be the perfect
job for the individual interested in
advancing to the position of provost
or vice president of academic affairs.

create a sense of the importance of
thought leadership in schools,” he
says. “The impact of these different
forms of inquiry should be effec-
tively assessed both for accreditation
purposes and to reflect the inherent
value of scholarly inquiry to our
external audiences.”

Ongoing information on these
initiatives can be found on the asso-
ciation’s Web site at www.aacsb.edu.

I A Different Way
of Doing Business

As traditional methods of management are
coming under increasing scrutiny,
some business schools are beginning
to reassess management education.
At HEC in Paris, a new “Alterna-
tive Management” major is allowing
students to question classic manage-
ment theories as they give greater
attention to social, ethical, and envi-
ronmental concerns.

Alternative management
addresses more than just corporate
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social responsibility, according to
two professors on HEC’s alterna-
tive management team. Karim
Medjad is a professor of business
law, and Eve Chiapello is a profes-
sor of accounting and manage-
ment control. Their position is
that “sustainable development and
corporate social responsibility look
at what is wrong in an organization
and try to fix it. Alternative man-
agement looks at changing entire
firms: rethinking HR, resources, or
management structures and chal-
lenging assumptions.”

The new major—which will
be available starting this Septem-
ber—uses a bottom-up learning
process. Each student works on an
individual yearlong entrepreneurial
project while taking comparative
theory and history courses such as
“The Transformation of Human
Resources” and “History of the
Criticism of the Firm.”

Says Medjad, “We are train-
ing reformers—whether they are
questioning the traditional system
from within or setting up their own
companies.”

I Bridge Program Prepares

B-School Faculty

The shortage of qualified doctoral faculty is
an ongoing concern in the manage-
ment education field, but a new
program developed by AACSB
International is aimed at relieving
the problem. Launching this fall

is the AACSB Bridge program, an
outgrowth of recommendations
made by AACSB’s Doctoral Fac-
ulty Commission, chaired by Judy
Olian of the University of Califor-
nia in Los Angeles. The program,
designed to prepare senior business
leaders for careers as business facul-

N Private School Launched in India

Pearl Global Limited of India, a $400 million garment exportation
company, has formed a nonprofit educational trust devoted to
developing a private business management institution at two cam-
puses near New Delhi. Bahson College in Wellesley, Massachusetts,
will consult with the company on the strategies and procedures
necessary to build an entrepreneurial curriculum.

The Pearl School for Business Studies will grant BBA and MBA
degrees with a focus on entrepreneurship. Current plans are for
first classes to be admitted in the fall of 2008 and expand over

the next seven years. Pearl will shape its entrepreneurship curriculum to reflect the requirements of
education in India. Babson faculty will provide staff and faculty workshops and will visit regularly to
monitor teaching, learning, and assessment standards.
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ty, will be presented by the Univer-
sity of California in Irvine and the
University of Southern California
in Los Angeles.

According to Richard E. Soren-
sen, dean of Virginia Tech and
champion of the doctoral fac-
ulty initiative, “This program is
designed to help relieve one of
the most challenging issues facing
collegiate business education on a
global basis.” Program participants
will study academic culture, teach-
ing trends, and the demograph-
ics of today’s business students;
learn teaching techniques and the
fundamentals of course delivery;
and gain insights into the student
learning process.

Preferred candidates will have
master’s degrees and significant
professional experience. Candidates
also should have contributed to
their fields through articles, devel-
opment activities, or achievements
within professional organizations.

The inaugural AACSB Bridge
Program will take place Octo-
ber 22 to 28 at the Paul Merage
School of Business at the Univer-
sity of California Irvine. A second
course will be held at the Univer-
sity of Southern California in May
of 2007. More details are available
at www.bridge program.aacsb.edu.




THERE IS A STRIKING DIFFERENCE BETWEEN THE ACHIEVEMENTS OF THE U.S. ECONOMY IN 2005
—WHICH SAW A GROWTH OF 3.5 PERCENT—AND THE $328 BILLION BUDGET DEFICIT
ACCUMULATED BY THE FEDERAL GOVERNMENT. —World Competitiveness Yearbook

I AACSB Names New
International Directors

AACSB International has named 11 man-
agement education professionals
to its board of directors for 2006-
2007. Judy Olian, dean of the
Anderson School of Management
at the University of California, Los
Angeles, has been elected for a
three-year term that begins July 1.
Olian will assume the position of
vice chair-chair elect.

Also elected for three year terms
are Olli Ahtola, first vice-rector,
Helsinki School of Economics in
Finland; Fernando D’Alessio, direc-
tor general, Centrum-Catdlica,
Pontificia Universidad Catdlica del
Per( in Lima; Robert B. Duncan,
Eli & Edythe L. Broad dean, The
Eli Broad College of Business and
The Eli Broad Graduate School
of Management, Michigan State
University in East Lansing; Sara

M. Freedman, dean of the Col-
lege of Business and Industry, Mis-
sissippi State University; Thierry
Grange, dean and director general,
Grenoble Ecole de Management in
France; Mari A. Pearlman, senior
vice president and general manager,
Educational Testing Service, based in
Princeton, New Jersey; and Robert
S. Sullivan, dean of the Rady School
of Management, University of Cali-
fornia, San Diego.

Joining the board for a two-year
term is John Wholihan, the president
of Beta Gamma Sigma and dean of
the College of Business Administra-
tion, Loyola Marymount University
in Los Angeles, California. Appoint-
ed to the board for a three-year term
are Pierre Tapie, president, ESSEC
Business School Paris; and Otis A.
Thomas, dean, The Earl G. Graves
School of Business and Manage-
ment, Morgan State University in
Baltimore, Maryland.

Olian, who recently took the posi-
tion of dean at the Anderson School,
has served more than ten years on
AACSB steering committees, peer
review teams, and task forces, and
was chair of the Doctoral Faculty
Commission. As chair elect, Olian
will become chair of the board July
1, 2007. The entire list of board
members can be found online at
www.aacsh.edu/members/board.asp.

I Enhancing Business
Education Around
the World

How can management education be
improved in developing nations?
That was the topic at a recent meet-
ing of the International Finance
Corporation’s Global Business
School Network Academic Advisory
Council. The Global Business School
Network (GBSN) partners with insti-
tutions around the world to improve
business schools in emerging markets

a worldwide reference point on the
competitiveness of 61 countries and
regional economies.

According to the report, there
is a striking difference between the
achievements of the U.S. economy
in 2005—uwhich saw a growth of
3.5 percent—and the $328 billion
budget deficit accumulated by the
federal government. This is one
example of a government that is fail-

Competitiveness and the Government

The U.S. remains the most competitive country in the world, but other economies, especially Hong
Kong and Singapore, are closing the gap. That’s one of the key findings in the 2006 edition of the
World Competitiveness Yearbook, published annually by IMD in Lausanne, Switzerland. The WCY offers
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ing to contribute to its country’s overall competitiveness, the report notes. In fact, in both the U.S. and
France, deficits and debt are running high even while the nations continue to be major world exporters.
Says IMD’s Stéphane Garelli, “In these two countries, business outperforms government.”

For more information about countries and their competitiveness rankings, visit imd.ch/wcc.

so they can create a pool of manag-
ers with strong professional skills.

Attending were representatives
from more than 20 schools, includ-
ing Columbia Business School, Har-
vard Business School, HEC Paris,
IESE, IMD, and MIT’s
Sloan School of Manage-
ment. The event was held
at the Center for Inter-
national Business at the
Tuck School of Business
at Dartmouth, Hanover,
New Hampshire.

The GBSN identifies
needs at the local level,
forges links between
schools in emerging markets and
partner schools, and creates a net-
work for sharing best practices. The
GBSN also promotes communica-
tion between schools in emerging
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markets so they can share experienc-
es and strengthen their programs.

According to Guy Pfeffermann,
director of the GBSN, the first two
years of pilot programs have yielded
impressive results in Africa. There,
the GBSN has partnered with ten
African institutions in seven coun-
tries—including Ethiopia, Ghana,
Kenya, Nigeria, and South Africa—
on programs such as teacher training,
case study development, and entre-
preneurial management training.

For more information about
IFC and GBSN, visit: www.ifc.org
and www.ifc.org/Zgbsn.

I Twelve Earn AACSB
Accreditation

Twelve institutions of higher learning from six
countries have earned international
accreditation from AACSB Interna-
tional—The Association to Advance
Collegiate Schools of Business. The
newly accredited schools are Berry

College in Mount Berry, Georgia;
Bilkent University in Ankara, Tur-
key; Clayton State University in
Morrow, Georgia; Ecole Supérieure
de Commerce et de Management
in Tours and Poitiers, France;
McMaster University in Hamilton,
Ontario; Nagoya University of
Commerce and Business in Japan;
Prairie View A&M University in
Texas; Rockhurst University in
Kansas City, Missouri; Southern
Utah University in Cedar City; The
American University in Cairo in
Egypt; University of Nebraska at
Kearney; and Washburn University
in Topeka, Kansas.

The newest accreditations raise to
527 the number of institutions in 31
countries that have earned AACSB  ~
accreditation for their business
schools. Fewer than ten percent of
the world’s business schools have
achieved this designation. More
information can be found on the
Web at www.aacsb.edu.

.
/~

N

Business and Law

Last semester, an innovative educational col-
laboration exposed law and business students to
New York City's international financial markets
and competitive job market. The 20 students
were law, MBA, and joint JD/MBA students from
the State University of New York’s University at
Buffalo (UB). They studied international finance
and global investment banking in New York City
at the Levin Graduate Institute of International
Relations and Commerce, a new graduate institu-
tion operating within the SUNY system.

The 12-credit, semesterlong program intro-

duced students to the challenges of managing financial transactions and capital flows across borders,
business cultures, and multiple regulatory systems. Courses were taught by UB law and management
faculty, as well as other faculty from law and business schools. Students also worked on projects with
executives from international banks and law firms.
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NEW APPOINTMENTS

[1 David Wheeler has been named the
dean of the Faculty of Management
at Dalhousie University in Halifax,
Nova Scotia. Wheeler most recently
was Erivan K. Haub Professor of
Business and Sustainability at York
University’s Schulich School of
Business.

[ Susan M. Phillips has been appointed
to the board of trustees for the
Financial Accounting Foundation,
which is
responsible
for the oversight,
administration,
and finances of the
Financial Accounting
Standards Board and the
Governmental Accounting
Standards Board. Phillips is
dean and professor of finance at the
George Washington School of Busi-
ness in Washington, D.C.

[l Denise Schoenbachler is the new
dean of the College of Business

at Northern lIllinois University

in DeKalb. Schoenbachler, who
most recently served as chair of the
NIU department of marketing, has
served on the faculty of the college
since 1992.

(] Ray Whittington has been named the
new dean of DePaul University’s
College of Commerce and Kell-
stadt Graduate School of Business
in Chicago. Whittington joined
DePaul’s faculty nine years ago to
direct its School of Accountancy &
Management Information Systems.
He has served as interim dean since
November, replacing Arthur Kraft,




who left DePaul to assume the
deanship of the George L. Argyros
School of Business and Economics
at Chapman University.

COLLABORATIONS

[] IESE Business School in Barcelona,
Spain, and La Caixa bank have
joined forces to cre-
ate the La Caixa
Chair of Corporate
Social Responsibil-
ity and Corporate
Governance. Anto-
nio Argandofia,
economics profes-
sor and associate
dean of IESE, will hold the chair.
Sponsorship of the chair will go to
support research and other academ-
ic activities in the area of corporate
social responsibility, and the chair
will support MBA and EMBA pro-
grams on social responsibility and
corporate governance.

[J Cranfield School of Management in the
U.K. has launched the Cranfield
Corporate Partnership, an exclusive
environment where education and
industry work together for mutual
benefit. Rail freight logistics opera-
tor EWS has been announced as
the founding partner. Organizations
that join the partnership will enjoy
a members-only information portal,
early recruiting opportunities with
Cranfield students, access to the
school’s latest research, and other
benefits. In the first year, member-
ship in the partnership is limited to
15 founding partners who will com-
mit to working with the school for
at least three years.

[1 The Fisher College of Business
at The Ohio State University in Colum-

“At CCA we look for
the kind of leadership
qualities that are the
foundation of a Massey
graduate education.We
value the ability of those
with a Massey MBA
or MACC to weave
analytical thinking with
ethical decision making.”

John D. Ferguson,
President & Chief Executive
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bus will partner with management
software firm Hyperion to open
the first Center for Business Perfor-
mance Management in the United
States. Hyperion is supplying the
grant money that will fund the cen-
ter, which will create an interactive
forum for academics, professionals
and practitioners interested in per-
formance management.

[1 The United Nations University
has authorized the establishment of
the Regional Centre of Expertise in
Sustainable Development in Barce-
lona, Spain. The project,
which was jointly pre-
sented by ESADE Business
School and Universitat
Politécnica de Catalonia,
forms part of the
United Nations Dec-
ade for Education in Sus-
tainable Development (2005-2014).
The new center in Barcelona is
one of seven worldwide. ESADE
has promoted the project through
its Institute for the Individual,

Corporations and Society, and the
Universitat Politécnica de Catalonia
through its Interdisciplinary Centre
for Technology, Innovation, and
Sustainable Development.

[1 Two Paris-based
institutions—HEC School of
Management Paris and Institut
Francais de la Mode—have :
partnered with the {
School of Economics and |
Management of Tsinghua /2
University to launch a ‘
partnership in fashion

and luxury manage-

ment. The partners

have received the support
of industry leaders such as
Chanel, Devanlay-Lacoste,
Gucci Group, L’Oréal, and
Montagut, as well as the
Embassy of France in
China. The partners held

a Fashion & Luxury Manage-

ment Forum last April at Tsinghua
University. Joint executive programs
soon will be available.
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NEW PROGRAMS

[1 This fall, the School of Business
and Economics at Seattle University in
Washington state launches a Lead-
ership Executive Masters in Busi-
ness Administration that encour-
ages participants to
demonstrate ethical
and socially respon-
sible leadership. The
two-year program will
include coursework
focusing on executive
leadership—such as
effective teamwork, ethical deci-
sion making, and corporate social
responsibility—as well as traditional
business education. The final quar-
ter will involve projects that chal-
lenge participants to explore their
positions of social responsibility,
impact, and significance in both
their professional and personal lives.

[1 EM Lyon in France will be launching
a doctoral program in September.
The four-year, full-time program,
taught in English, will cover entre-
preneurial management, strategy, and
organizational dynamics, while being
anchored in social and political sci-
ence. Program director will be David
Courpasson, the school’s Associate
Dean for Research.

FACILITIES

[1 The planned new undergraduate
building for the University of Minneso-
ta’s Carlson School of Management
in Minneapolis will be named Her-
bert M. Hanson Jr. Hall. Hanson
Hall takes its name from the alum-
nus and his wife, Barbara, who gave
$10 million to the school to support
the expansion of its undergraduate
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program. The new 124,000-square-
foot building is expected to open

in 2008 and will connect to the
school’s current 243,000-square-
foot building by a skyway.

[J Simmons College in Boston has
become the first Massachusetts
school to receive a Green Building
Initiative grant from The Kresge
Foundation. The grant is designed
to help nonprofits plan environ-
mentally friendly buildings. Sim-
mons will use the $50,000 award
to support planning for a new five-
story, 66,500-square-foot, “green”
School of Management building.
For the new facility, Simmons
officials plan to seek a Silver level
certification from Leadership in
Energy and Environmental Design
(LEED), which judges a building’s
sustainable elements in areas such
as energy consumption, building
materials, air quality, and lighting.

[ ESADE Business School will invest
070 million to create the new Sant
Cugat Campus in Barcelona, Spain,
which is projected to be ready for
the 2007-2008 academic year.
More than half of the campus will
be devoted to Creapolis, a “creativ-
ity park” for new
and established
businesses that
want to be close
to the thriving
academic environ-
L ment of a universi-
ty. ESADE’s current business man-
agement program will be the first to
move to the new campus and will
be followed by other graduate and
post-graduate programs. Ultimately,
1,600 students will be situated on
the new campus, which will offer

a residence hall and food service
options designed to accommodate
foreign students.

HONORS AND AWARDS

[1 Scott M. Smith has been named a
Fulbright Scholar who will travel

to Moldova

to develop a
marketing and
entrepreneur-
ship curriculum
for the former Soviet-bloc country.
Smith is James Passey Professor

of Marketing and director of the
Brigham Young University Institute
of Marketing at the Marriott School
of Management in Provo, Utah.

[ Lawrence D. Brown has been named
the 2006 recipient of the American
Accounting Association’s Outstand-
ing Educator Award. Brown, who
is the J. Mack Robinson College

of Business Distinguished Profes-
sor of Accountancy at Georgia State
University in Atlanta, will receive
his award at the association’s annual
meeting in August. The $5,000
award is funded by Pricewater-
houseCoopers Foundation and gen-
erally goes to two individuals who
have made a contribution to the
field of accounting education over
time. Brown will be the sole award
recipient for 2006.

[1 This November, C.K. Prahalad will
receive an honorary doctorate from
the Tias Business School at Tilburg
University in The Netherlands.
Prahalad is the Paul and Ruth
McCracken Distinguished Univer-
sity Professor of Corporate Strategy
at the Stephen M. Ross School of
Business, University of Michigan,
Ann Arbor.




[ Monika Piazzesi,
an associate pro-
fessor of finance
at the Univer-
sity of Chicago
Graduate School of Business, has
won the 2005 Bernéacer Prize as

the best European economist under
the age of 40 focusing on finance

or macroeconomics. The Bernacer
Prize, sponsored by Spanish bank La
Caja de Ahorros del Mediterraneo,
includes a cash award of 025,000,
approximately $31,500 in U.S. dol-
lars. Winners must have a national-
ity from one of the countries in the
European Union. Piazzesi is a citi-
zen of Germany.

[ Honors have been bestowed
upon two individuals from the Uni-
versity of Alabama’s Culverhouse
College of Commerce and Busi-
ness Administration in Tuscaloosa.
J. Barry Mason, dean of the business
school, has been inducted into the
Tuscaloosa County Civic Hall of
Fame. In addition, Robert W. Ingram,
Ross-Culverhouse Endowed Chair
of Accountancy and senior associate
dean of the school, has been selected
to receive the 2006 Cornelius E.
Tierney/Ernst & Young Research
award presented by the Association
of Government Accountants.

GIFTS AND DONATIONS

[ Columbia Business School in New York
City has received gifts totaling $45
million from three alumni. Rus-

sell L. Carson and Henry R. Kravis
each will donate $10 million, and
Arthur J. Samberg will give $25
million. All three alumni donors are
leaders in the investing community.
The Samberg gift is a challenge
grant that will endow faculty chairs.

The Carson gift will support Busi-
ness Practice Partnerships—which
team faculty with corporate leaders
on internships and research initia-
tives—as well as the Social Enter-
prise Program. The Kravis gift will
underwrite a new center for case
study development.

[1 The College of Business at Florida
Gulf Coast University in Fort Myers has
been renamed the Lutgert College
of Business in honor of support-
ers Raymond and Beverly Lutgert.
Their gift and matching state funds
will provide $18.8 million dollars
to construct Lutgert Hall, the new
home for the business school. Real
estate developer Raymond Lutgert
organized the first planned develop-
ment in Florida.

[ Undergraduate business students
across the state of Arizona have a
chance to benefit from the McCord
Scholars program funded by Robert
and Sharon McCord. Their $10 mil-
lion gift will be divided among three
universities: $6 million will go to the
= W.P. Carey School
of Business at Ari-
zona State University in
Tempe; $3 million to
the Eller College of
Management at the
University of Arizona in
Tucson; and $1 million to the Col-
lege of Business Administration at
Northern Arizona University in Flagstaff.

[1 The Eller College of Manage-
ment at University of Arizona in Tucson
has established two new chairs as
the result of significant gifts from
alumni. The Jim and Pamela Muzzy
Chair in Entrepreneurship will be
offered to a tenured faculty mem-

ber who will serve as the executive
director of the McGuire Center and
be a leader in the school’s entre-
preneurship research. The Salter
Distinguished Professorship in Man-
agement and Technology, made
possible by a donation from Peter
W. and Nancy Salter, will support a
partnership between the Eller Col-
lege and the College of Engineering.
Mohan Tanniru is the newly named
Salter Professor.

OTHER NEWS

[1 CATAAlliance, Canada’s largest
high-tech association, has renamed
its longstanding award for the best
technology product of the year in
Canada. The award is now known

as the University of Ottawa School of
Management Award For Private Sec-
tor Leadership.

[l In its ongoing series of
reports called “A Closer
Look at Business Edu-
cation,” The Aspen Institute
offers a look at how busi-
ness schools are slowly inte-
grating social and environmen-

tal issues into the teaching of
finance. The report offers both
commentary by experts and resourc-
es for case studies and additional
information. The report can be
found at www.beyondgreypinstripes.
org/pdf/financereportpr.pdf.

[0 The Center for Sport Manage-
ment at Seton Hall University’s Stillman
School of Business in South Orange,
New Jersey, has launched the Seton
Hall Sports Poll Conducted by The
Sharkey Institute. The Sports Poll
will examine issues relating to sports
in society, including moral and ethi-
cal concerns. []
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