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James Blanchard

Leadership in
Tough Times

During these daunting days of war, terrorism,
corporate scandal, and economic
uncertainty, the world needs strong
leadership more than ever. That was
the message of James H. Blanchard,
CEO of Synovus Financial
Corporation, Beta Gamma Sigma’s
2005 International Honoree. He
spoke at AACSB International’s
International Conference and
Annual Meeting in April.

Blanchard said to the audience of
educators, “If you think that you’re
uncertain, think about the people
who work in your university. Think
about the people who are a part of
our organizations. They are literally
just begging for somebody to stand
up and show that there is some
order to this chaos.”

He told a story about the time
two grieving parents visited Charles
Elliott, then president of Harvard
University, offering to pay for a new
building as a memorial for their son.
Unimpressed by their appearance,
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Elliott sent them away—so they
took their $26 million and founded
Stanford University instead.

Corporations too often demon-
strate behavior like Elliot’s; and so
they miss out on great opportuni-
ties, Blanchard noted. By contrast,
the most robust operations seem to
have discovered the secret to suc-
cess: treating their employees, cus-
tomers, and communities well.

He added, “Many organizations
don’t have as a basic fundamental
underpinning and principle that,
‘We’re going to treat folks right. ...
We’re going to give people the cour-
tesy and the respect and the admira-
tion and the appreciation they
deserve—no matter who they are,
where they came from, what side of
the tracks they were born on, what
the color of their skin is, where they
go to church, or what they wear.””

Blanchard said that the simple
virtues of willingness, readiness,
alertness, and courtesy “will carry
young people much farther than

their education.” He added, “Their
education is critical and important,
but how they treat their fellow man
is the dividing line between average
or mediocre and continual success.”

In closing, he noted that there
are too many “leaners” and not
enough “lifters” in the world.
“There is tremendous demand and
need for an example; for a role
model; for somebody who brings
order to the chaos; and for some-
body who is predictable and consis-
tent and displays those simple
virtues that are fundamental
strengths of mankind.”

I Women and Power

Contrary to the conventional belief that women
often are ambivalent about power, a
newly released survey finds that the
vast majority of businesswomen like
power and actively pursue it. In a
survey of businesswomen conducted
by HP and the Simmons School of
Management, Boston, Massachusetts,
80 percent of respondents say they

Award for BizEd

An editorial appearing in BizEd won a silver
award in the 2005 SNAP EXCEL
competition, which honors exemplary
work of association publishers.
Sponsored annually by the Society of
National Association Publications
(SNAP), the competition judges
approximately 1,000 publications and
electronic media for editorial content,
design, and general excellence.

The award was given for “The
Honesty Quotient,” an editorial by
co-editor Tricia Bisoux that appeared
in the July/August 2004 issue.
Awards were presented in June dur-
ing a ceremony in Washington, D.C.

are comfortable with power and like
what they can accomplish with it.
Sixty-two percent say they enjoy the
visibility that comes with power.

But women are redefining power,
the survey showed: Rather than
measuring it in terms of how many
people report to them or how well
they compete successfully for plum
assignments, they say power means
harnessing the support of co-workers
and subordinates, empowering
teams, and building networks of
allies to change their organizations.

“This survey is a call to action for
senior executives,” says Deborah
Merrill-Sands, dean of the Simmons
School of Management. “Smart
organizations should look with fresh
eyes at their female managers. Many




“SMART ORGANIZATIONS SHOULD LOOK WITH FRESH EYES AT THEIR FEMALE MANAGERS. MANY WOMEN ARE EXERCISING
POWER THAT RESULTS IN SIGNIFICANT BENEFITS TO THEIR ORGANIZATION, BUT OFTEN IT'S IN LESS VISIBLE WAYS —
THROUGH AND WITH OTHERS, RATHER THAN OVER OTHERS.” —Deborah Merrill-Sands, Simmons School of Management

women are exercising power that
results in significant benefits to their
organization, but often it’s in less
visible ways—through and with oth-
ers, rather than over others.”

The findings are drawn from a
computer survey of 421 middle-
and senior-level U.S. business-
women with extensive work experi-
ence who attended the 2004
Simmons School of Management
Leadership Conference in Boston.
Other key findings:

B Women want to use power to do good.
Seventy percent of respondents want
power to make positive changes to
their organizations; 84 percent want
power to ensure business operations
are socially responsible. Only 45 per-
cent say they want power to move
up the organizational ladder. Of the
respondents who are under 35, 92
percent want to use their power for
socially minded organizational
change. Eighty-eight percent of
women of color are determined to
use power for social improvement,
versus 80 percent of white women.

B Women acquire power collaboratively.
Ninety-five percent of respondents
pursue power through producing re-
sults; 92 percent by forming critical
relationships with teams and co-
workers; and 90 percent by building
networks of allies. Women also ac-
quire power by taking risks others
would not (according to 88 percent)
and making innovations in incre-
mental ways (85 percent).

B Women aren’t “opting out.” The
survey also showed that, counter to
recent media reports claiming that
more women are leaving high-pow-
ered careers because of children,
women with children and women
without children show no statistical
differences in their attitudes toward
achieving or utilizing power.

I New Accreditation Seal

- Schools that have earned
accreditation from AACSB
International can now
8| display the new accredi-
¥ tation seal, unveiled this
spring at the association’s
International Conference and
Annual Meeting. The seal includes the date that
AACSB was established — 1916 — reflecting its
long history as the premier accrediting agency
for business schools around the world.

I Anchors Aweigh
for the MBA

Perhaps it’s just the competitive nature of
business leaders, but they seem to
love sports almost as much as they
love their jobs. At any rate, business
students seem eager to compete,
particularly when the events take
place on water.

This fall, SDA
Bocconi will draw
business students to
Genoa, Italy, for the
school’s second MBA’s
Cup Mediterranean
Regatta & Conference.
The event, to be held
September 23 through
25, is organized by the
SDA Bocconi Sailing
Club and Yacht
Italiano. The yacht race will be held
in conjunction with a business con-
ference on “A Challenge for
Innovation and Design,” featuring
speakers from the economic, aca-
demic, and financial worlds.

Last year, 250 people from ten
European and American schools par-
ticipated in SDA Bocconi’s first
regatta, with crews made up of stu-
dents and alumni. Students from

IESE won the race. This year,
organizers hope to draw participants
from 20 international schools for the
competitive regatta. In addition, all
SDA Bocconi Business School stu-
dents and alumni will be invited to
participate in a “cruise class” regatta.
The fee for regatta, conference, and
dinners is €2,500 per team.

SDA Bocconi’s newly minted
regatta joins a prestigious group of
European sporting events designed
to bring business students together
to compete, network, learn, and
have fun. In July, Cranfield Univer-
sity will hold its 14th International
Business Schools” Regatta off the
Isle of Wight. Back in May, about
2,000 business students gathered at
HEC in Paris to compete in the
MBA Tournament, also referred to
as the MBA Olympics. The event
featured competitions in sailing and
swimming as well as lighter sports
such as arm wrestling
and Frisbee.

Why the marriage
of MBAs and sport-
ing events—particu-
larly regattas? Says
Andrea Gasparri,
managing director of
the SDA Bocconi
School of Manage-
ment, “We believe
that the sailing boat
is a perfect metaphor
for management. Sailing is a com-
petitive situation in which it’s indis-
pensable to work together if you
want to win, but the parallels don’t
stop there. Like firms, sailing teams
occupy their own separate, limited
physical spaces. Regattas, like the
market, are the same for everyone,
but have to be interpreted and tack-
led in different ways according to
one’s position.”
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I Corporations and Values

While business leaders understand that their
corporate values directly affect their
reputations and their relationships
with stakeholders, they don’t always
see how those values directly relate
to growth. Nonetheless, most com-
panies have a written corporate val-
ues statement that specifically
endorses cthical conduct, and more

management practices encourage
ethical behavior among the staft.

These are among the findings
presented in “Deriving Value from
Corporate Values,” a global survey
conducted by Booz Allen Hamilton
and The Aspen Institute. Participat-
ing were senior executives at 365
companies in 30 countries in five
different regions.

The survey further found
that most companies do not
measure their “return on val-
ues,” even though they are
starting to take a more com-
prehensive approach toward
values. “Companies that
report superior financial results
emphasize values such as com-
mitment to employees, drive to
succeed, and adaptability far more
than their peers,” according to the
report. “They are also more success-
ful in linking values to the way they
run their companies.”

Respondents also overwhelming-

the respondents say their companies
rely on explicit CEO support to
reinforce values, and 77 percent say
it is one of the ‘most effective’ prac-
tices for reinforcing the company’s
ability to act on its values,” accord-
ing to the report. The top five val-
ues rated by corporate respondents
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than 80 percent of them believe that

ly agree that corporate values are set
by the CEO. “Eighty-five percent of

are cthical behavior, commitment to
customers, commitment to employ-
ees, teamwork and trust, and com-
mitment to sharecholders.

The entire report can be down-
loaded from www.boozallen.com.

I Smoothing the Way
for Foreign Grads

In an effort to make the transition from
classroom to corporation as seamless
as possible for non-U.S. students,
the Robert H. Smith School of
Business at the University of
Maryland in College Park has collab-

orated with Reed Smith LLP, a U.S.
law firm specializing in immigration
practice. Under their new agree-
ment, employers will have free access
to Reed’s immigration lawyers for
legal advice and consulting services.
The new program, part of the Smith
School’s dedication to employer-
focused customer service, should
make it easier for companies to
recruit and hire foreign graduates.

According to Howard Frank,
dean of the Smith School, 39 per-
cent of the school’s graduate popu-
lation comes from outside the U.S.
Any employer interested in recruit-
ing a Smith School student can con-
sult with Reed Smith about the
sponsorship process, receive advice
and materials on immigration issues,
and pay pre-negotiated legal fees for
H1-B visa processing.

I Name-Calling

As more and more U.S. schools set up cam-
puses and develop partnerships in
Asia, it becomes critical that they
establish not only their identities,
but their names. Vanderbilt Uni-
versity of Nashville, Tennessee, has
recently set about standardizing its
name in mainland China, Hong
Kong, Singapore, and Taiwan,
where at least a dozen variants
of “Vanderbilt” were in use.
The effort to settle on a
single name was spearheaded
by Shih-Ping (Nancy) Wang,
a second-year business student
at the Vanderbilt Owen Grad-
uate School of Management.
A native of Taiwan, Wang holds a
master’s degree in public relations.
After researching the variants, she
presented the options to a group of
university administrators, faculty,
and students. “Fandebao” prevailed.
The Mandarin word not only is a
close phonetic match to Vanderbilt,
but it carries a “rich text” meaning.
That is, cach of the three characters,
or syllables, making up the name
has a discrete association, which
makes the word easier to remember.
“Fandebao” translates to “the virtu-
ous palace of Fan,” “the academic
center of virtue,” or “place of aca-
demic excellence.”
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NEW APPOINTMENTS

M Anthony F. Chelte has been named
dean of the College of Business Ad-
ministration at Midwestern State
University in Wichita Falls, Texas. He
also has been named the first Louis J.
and Ramona Rodriguez Professor of
Management. For the past 23 years,
he was professor and chair of man-
agement in the School of Business at
Western New England College.

M Jorge Haddock has
been named the new
dean of the Robins
School of Business at
the University of
Richmond in Virginia.
The appointment is
effective July 1. Had-
dock currently serves
as associate dean and professor of
management science and informa-
tion technology at the Lally School
of Management and Technology at
Rensselaer Polytechnic Institute.

M James Jiambalvo has been selected

as the new dean of the University
of Washington Business School in
Seattle. Jiambalvo is a UW professor
of accounting whose research topics
include audit decision making and
earnings management.

B Mahendra R. Gupta has been named
dean of the Olin School of Business
at Washington University in St.
Louis. He is currently senior associ-
ate dean of the Olin School and the
Geraldine J. and Robert L. Virgil
Professor of Accounting and Man-
agement. Gupta will succeed Stuart
Greenbaum, who is retiring from the
position after ten years of service.

M Richard K. Lyons has been named act-
ing dean of the Haas School of Busi-
ness at the University of California
in Berkeley. He holds the Sylvan
Coleman Chair in Finance and most
recently served as associate dean for
academic affairs.

M Gregory P. Hickman has been named
the director of the Rodel Commu-
nity Scholars program at the W.P.
Carey School of Arizona State Uni-
versity in Phoenix. Previously he was
director at ASU’s Arizona Dropout
Initiative at the Center for the
Future of Arizona, where he has
been working on statewide ef-
forts to reduce the dropout rate
and increase the high school
graduation rate in Arizona.

M Hervé Crés has been named as-
sociate dean of the Ph.D. pro-
gram at HEC Paris. Cres has been
professor of economics at the school
since 1997.

M Joel M. Podolny has
been appointed
dean of the Yale
School of Manage-
ment, New Haven,
Connecticut. Most
recently, Podolny was Novartis Pro-
fessor of Leadership and Manage-
ment and director of research at the
Harvard Business School, and pro-
fessor of sociology in the Harvard
Faculty of Arts and Sciences. He be-
gins his five-year deanship at Yale
July 1. He succeeds Jeffrey Garten,
who has held the post for the past
ten years. After a one-year sabbati-
cal, Garten will return to Yale in
2006 as the Juan Trippe Professor in
the Practice of International Trade,
Finance and Business.

" HONORS AND
AWARDS

M Jean-Pierre Helfer, dean
of the Audencia Nantes
School of Management
in France, has been
named Chevalier of the
Legion of Honor. He
received his official in-
signia from former French Minister of
Industry Roger Fauroux during a cer-
emony held at the school’s campus.

B Susan M. Phillips, dean of The
George Washington University
School of Business in Washington,
D.C., has been inducted into the
new Hall of Fame created by the
Futures Industry Association.
Phillips was recognized for her time
at the Commodity Futures Trading
Commission, where she served as a
commissioner from 1981 to 1983
and then as chairman from 1983
through 1987. According to the
FIA, Phillips “gave the agency a
more international orientation and
put it in a better position to deal
with the great expansion of
European and Asian
futures trading in the 1990s.”

B Shohreh Kaynama, dean of the Col-
lege of Business and Economics at
Towson University in Maryland, has
been named to the 2005 list of
Maryland’s Top 100 Women by The
Daily Record, a statewide business
and legal daily newspaper.

M Alan Greenspan, chairman of the
Board of Governors of the Federal
Reserve System, has received the
Dean’s Medal from Patrick Harker,
dean of the Wharton School of the
University of Pennsylvania in
Philadelphia. The Dean’s Medal rec-
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ognizes outstanding leaders of pri-
vate enterprise, public service, and
academia who have helped create
wealth and value and have promoted
a peaceful and prosperous world.

B Two faculty members from the
Pamplin College of Business at Vir-
ginia Tech have received Fulbright
Scholar Awards to teach and conduct
research abroad during the summer
of 2006. Larry French and Mahmood A.
Khan both teach in the MBA program
at the university’s Northern Virginia
Center in metropolitan Washington,
D.C. French, an associate professor
of management, will teach MBA
courses in small business manage-
ment and entrepreneurship in Lis-
bon, Portugal, at Instituto Superior
de Ciéncias do Trabalho e da Em-
presa, University
Institute for Labor
and Business Stud-
ies. Khan, a profes-
sor of hospitality
and tourism man-
agement, will teach MBA courses at
the Indian Institute of Technology
in Chennai, India. He will also travel
to other Indian cities to lecture on
franchising, marketing, and interna-
tional service management.

DONATIONS AND GIFTS

M Robert and Jan Weissman have
given Babson College in Wellesley,
Massachusetts, a $20 million gift, the
largest from an individual or a family
in the history of the college. Robert
Weissman is chairman of the private
investment company Shelburne In-
vestments. An alumnus of the school,
he has also served it in various corpo-
rate governance roles.
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B The Graduate
School of Manage-
ment at the Univer-
sity of California in
Irvine has received a $30 million gift
from philanthropist and entrepre-
neur Paul Merage. The gift, the
largest single one ever received by
the university, will support the cre-
ation of endowed chairs, provide fel-
lowships for graduate students, and
support research. In recognition of
the gift, the Graduate School of
Management will be renamed The
Paul Merage School of Business.
Merage was the principal founder of
Chef America, which was responsi-
ble for introducing Belgian Chef
brand waffles to restaurants and Hot
Pockets brand sandwiches to con-
venience and grocery stores.

S 1

M Oklahoma State University in Stillwater
has received the largest academic
gift in its history from alumnus
and entrepreneur William S.
Spears of Dallas and Wichita Falls,
Texas. The College of Business
Administration at Oklahoma State
University will be renamed the
William S. Spears School of Busi-
ness, pending a presentation to the |-
board of regents in December. "
Spears is founder and CEO
of Energy Education Inc. &

B The Stephen M. Ross
School of Business at the
University of Michigan in Ann
Arbor has received a $10 mil-
lion gift from Thomas C. Jones,

an alum and retired president of
CIGNA Retirement & Investment
Services. The gift, which establishes
the Thomas C. Jones Center for
BBA Education, will make it possi-
ble for undergraduates to experience

many of the programs usually pro-
vided only to MBAs.

B The Seattle Pacific University in Wash-
ington state has received several large
donations as part of its recent capital
campaign, the largest in the school’s
history. Oregon businesswoman Ade-
line Mills donated almost $4 million.
Gary Ames, retired CEO of US West
Communications, and his wife, Bar-
bara, gave $1 million.

B The Business School of the College
of William and Mary in Williamsburg,
Virginia, has received substantial
gifts as part of its capital campaign.
A $4 million gift comes from Ray-
mond E. “Chip” Mason, who is
chairman, president, and CEO of
Legg Mason Inc. Joseph J. Plumeri
II, CEO of The Willis Group, has
given $2.5 million. Plumeri is a
trustee of the William and Mary
Business School Foundation and has
served on the Board of Visitors of
the College of William and Mary.

B Miami University in Oxford, Ohio,
has received a $30 million gift from
Richard and Joyce Farmer and the
“w  Farmer Family Foundation.
The gift includes $20
million plus an addi-
tional $5 million ac-
celerated payment
of an earlier pledge,
all to be used for a
new building that will house
the Richard T. Farmer School of
Business. In addition, the gift in-
cludes a $5 million challenge grant
whereby the Farmer Family Founda-
tion will match $1 for every $2 raised
for an endowment to recruit top fac-
ulty. The gift, the largest in the his-
tory of the university, was announced
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prior to the public kickoff of a $350
million fund-raising campaign.

NEW PROGRAMS

B The University of Maryland’s Robert
H. Smith School of Business in Col-
lege Park has partnered with the
Graduate School of Business Admin-
istration (GSBA) Ziirich in Switzer-
land to deliver the Smith-GSBA
Dual-Degree Global Executive MBA.
The program, which will be open to
international business executives, will
combine the Smith School’s integra-
tion of business and technology with
GSBA Ziirich’s living case approach
that favors hands-on learning. Stu-
dents will work directly with busi-
nesses in three continents: Europe,
Asia, and North America.

M This fall, the William E. Simon
Graduate School of Business Admin-
istration at the University of

Rochester in New York will
% . offer two new MS de-
grees, one with a con-
s 3 28 centration in market-
ing, one with a
concentration in ac-
counting. For either concentration,
full-time students can achieve their
master’s degree in one year.

M Butler University’s College of Busi-
ness Administration has developed a
new master of professional account-
ing (MPAcc) degree. It is part of a
re-engineered accounting curriculum
that includes a five-year track for stu-
dents who want to sit for the CPA
examination and a four-year track for
those who do not. Most states re-
quire all CPA candidates to complete
150 hours of college credit before
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sitting for the Uniform CPA Exami-
nation, and the five-year track pro-
vides them with the necessary hours.
Ernst & Young has shown its sup-
port for the new program by endow-
ing the Ernst & Young Master of Ac-
counting Endowed Scholarship.

M Texas Wesleyan University’s Armstrong-
Mabee School of Business Adminis-
tration in Fort Worth,
Texas, is adding a BBA
in Fire Management
this fall. This
four-year degree
program is targeted at fire-

fighting professionals who desire to
develop their management and lead-
ership skills and advance within the
hierarchy of a fire department.
Among the classes offered in the con-
centration will be advanced fire ad-
ministration, personnel management
for the fire service, political and legal
foundations for the fire service, and
negotiation and conflict resolution.
All fire-related classes will be taught
by fully degreed fire professionals and
will be offered online.

M Audencia Nantes School of Management in
France has announced the launch of a
new multisite European degree, the
International Master in Management
(IMM). The program, which will
begin in September 2005, is the prod-
uct of the Alliance for Business Edu-
cation, a partnership between Auden-
cia and three other European schools:
EADA (Escuela de Alta Direcciéon y
Administracién) in Barcelona; Univer-
sity of Bradford School of Manage-
ment in the United Kingdom; and
Leon Kozminski Academy of Entre-
preneurship and Management in War-
saw. Taught entirely in English at the
four sites, the 12-month program is

designed for university degree holders
with no prior professional experience.

FACILITIES

B The College of Business at lllinois
State University in Normal has opened
its new building, a four-story facility
that blends a small college environ-
ment with state-of-the-art technol-
ogy. The 118,000-square-foot
building wraps around an open-air
courtyard designed as a 21st-century
version of the Oxford College
model. The building’s amenities in-
clude an atrium, team rooms, inter-
view rooms, conference rooms, and
a financial markets lab that houses
the student-managed Educational
Investment Fund. The building was
completed with funding from State
Farm Insurance Companies Founda-
tion, the State of Illinois, and private
and corporate donors.

COLLABORATIONS

M Grenoble Ecole de Management has signed
an agreement with HP’s European
supply chain headquarters in Greno-
ble, France. HP plans to open a re-
gional supply chain relay in Prague

and will recruit Czech graduates to
staff it. Students who show potential
and aptitude will have the opportu-
nity to study for a semester in Greno-
ble and participate in a training pro-
gram at HP’s Grenoble headquarters.

B The Fox School of Business at Tem-
ple University, Philadelphia, Pennsylva-
nia, and Ecole nationale des ponts et
chaussées (ENPC) School of Interna-
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GEORGETOWN

Donate Books

Deans, Faculty, Students, Alumni-
The U.S. Business School Community

+ Georgetown University’s McDonough School of
Business has created A Bottom of the Pyramid
Project-to foster African progress—The Africa
Initiative.

+ Our first priority is strengthening graduate
management education at 70 MBA programs in
Africa.

+ We invite you to participate-help produce great
benefits in the coming decades.

Books for African B Schools Initiative. BABSI.

+ We've partnered with a strong non-profit Books
for Africa. Visit them at www booksforafrica.com

+ They have a warehouse. They will sort, store,
package and ship and deliver in bulk cargo—
20,000 books at a time.

+ Send your books-by mail or FedEx or DHL-to
Books for Africa. We will pay all the other costs
of storing, shipping and final delivery to African
business schools.

* You, and your students can send gently used
texts, and new exam and desk copies directly to
the St. Paul location.

+ Paste your school’s logo in the inside front
cover—"A gift from The XXX School of Business.”

+ 400 U.S. business schools can contribute. We
expect to send one bulk load per year.

+ Libraries at many African universities suffer from
years of low budgets-books out of date, shelves
empty.

* Your contribution will make a huge difference—
Help educate the next generation of modern, well
prepared managers.

Many thanks.
Want further information?

Richard F. America
americar@georgetown.edu
202-687-2658

BABSI

McDonough School of Business
Georgetown University
Washington, DC 20057
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tional Management in Paris have an-
nounced a strategic alliance for gradu-
ate business programs. The alliance
launches with a dual-degree, tri-conti-
nent, international MBA (IMBA)
program. Student cohorts migrate
through a one-year study sequence
from Paris to Philadelphia to Tokyo,
ending with an optional study tour in
Shanghai. In all locations, through
co-curricular meetings with company
leaders, students experience the man-
agement practices and local business
culture of each region. The IMBA
Program has been delivered in a tri-
continent format by The Fox School
for more than a decade; the alliance
allows the schools to leverage a
combined network of partners in
France, the U.S., China, Japan,
India, Ireland, Israel, Morocco, Italy,
and the U.K.

OTHER NEWS

B Gary Fethke, dcan of the Henry B.
Tippie College of Business at the
University of Iowa, has announced
he will step down as dean at the end
of the 2005-2006 academic year.
He will continue to hold the
Leonard A. Hadley Professorship in
Leadership and will teach as a faculty
member in the departments of eco-
nomics and management sciences.

B For the past three years, health
care management students at the
College of Business and Public Af-
fairs, Lander University, Greenwood,
South Carolina, have been teaching
senior citizens at a local continuing
care community to use computers.
The class helps students learn about
the aging process as it equips seniors
to function better in a high-tech

world. The Oxford Round
Table, a British group, re-
cently met with a Lander pro-
tessor to learn more about the
program. The Oxford Round Table
is a select group of educational lead-
ers from public and private sectors
whose goal is to promote human ad-
vancement and understanding by im-
proving education.

B ESCP-EAP European School of Management
has announced the creation of a
chair in health management in col-
laboration with Janssen-Cilag (John-
son & Johnson). The Chair is held
by ESCP-EAP Professor Alain Ol-
livier, who has extensive experience
in health management and the phar-
maceutical industry. The main
focus of the chair, which
comes with an en-
dowment of
€300,000, is the
/' new role of the
patient in health
care management systems in 2010.
ESCP-EAP European School of
Management has locations in Paris,
London, Madrid, Berlin, and Turin.

B Educators and entrepreneurs met
to develop new methods of entrepre-
neurship scholarship at the 2005
Babson Symposium for Entrepre-
neurship Educators (BabsonSEE),
which was held in Costa Rica at
INCAE. A key goal was to strengthen
the field of entrepreneurship by de-
veloping new teaching methodolo-
gies that integrate research and
teaching with the real world of lead-
ership and decision making. Babson-
SEE provided an introduction to
case method teaching and live, ven-
ture-based systems. Other topics pre-
sented by Babson College and INCAE




participants included sustainable de-
velopment, family enterprising, and
corporate entrepreneurship.

B The Tepper School of Business at
Carnegie Mellon University in Pittsburgh,
Pennsylvania, has launched a student
chapter of Net Impact, a worldwide
network of MBA students and profes-
sionals committed to solving social
and environmental problems. Tepper’s
chapter has instituted a monthly fac-
ulty lunch discussion series that exam-
ines issues of corporate social responsi-
bility. It has also taken steps to create
an internship fund for students who
take positions in the nonprofit sector.

M Paris-based EDC, Ecole des
Dirigeants et Créateurs d’entreprises,
is launching EDC Capital, whose pri-
mary aim is to finance projects
launched by EDC students or gradu-
ates. EDC is owned by 270 EDC
alumni, 40 of whom will contribute
to the financing of EDC Capital.
This initiative will help finance five
or ten projects each year and will
provide a comprehensive system of
support and coaching. Currently,
approximately ten second- and third-
year EDC students develop their
own projects each year, while 20 per-
cent of young EDC graduates are
already managing their own business.
At the outset, the fund will amount
to 1 million euros.

B The Coles College of Business at
Kennesaw State University in Georgia
has launched a formal partnership
with Bielefeld University of Applied
Sciences, located in the East West-
phalia area of Germany. The agree-
ment is expected to involve a series
of student and faculty exchanges be-
ginning this fall.
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LEARN HERE, LEAD ANYWHERE™

INCUBATE
THE |
DREXEL MBA
ONLINE

Empowers entrepreneurs with an advanced
mastery of business knowledge in a world
without borders.

e Accredited, online delivery format

e Three face-to-face residencies

e [nnovative curriculum with specialties in
entrepreneurship, technology and
engineering management

e Extensive professional network

¢ \World-renowned faculty

FOR MORE INFORMATION:
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WWW.LEBOW.DREXEL.EDU

COLLEGE OF BUSINESS

LeBow

UNIVERSITY

BizEd JULY/AUGUST 2005

19



