Headlines

Women Scarce Among
U.K. Executives

While women are achieving nonexecutive
positions at a slow but steady pace in
the U.K., the percentage of women
in executive roles on boards is still
miniscule in relation to the percent-
age of women in the workforce,
which hovers at 46 percent. That
conclusion is presented by Cran eld
School of Management in England
in its 2006 report on women in the
FTSE 100 (Financial Times and
London Stock Exchange).

According to the report, of the
FTSE 100 companies, only 53 have
women on their executive commit-
tees, 30 have all-male committees,
and the rest do not reveal their
senior executive teams. The report
indicates that even companies with
good records in terms of female
nonexecutive directors are still not
addressing the lack of gender diver-
sity in their senior executive com-
mittees. Also troubling is the fact
that the total number of female-held
directorships is down from 121 in
2005 to 117 in 2006.

Companies that do deploy
women in key positions include
AstraZeneca, which has four non-
executive directors who are women,
and British Airways, which has
three. Lloyds TSB not only has a
board that is 27 percent female, but
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also has an executive committee that
is 33 percent female. Thirty-three
percent of the executive committee
at Reuters are also women.

Cran eld s Val Singh, co-author
of the report, calls the gures disap-
pointing, but she also notes that
changes in board composition have
recently created tougher compe-
tition for fewer executive seats.
Co-author Sue Vinnicombe looks
on the bright side by pointing to
the pool of women on the boards
and senior executive committees
of the FTSE 250 companies. The
challenge is how to connect these
talented women to the many chair-
men who are actively looking for
high-quality women to join their
boards, she says.

I MBAs Want to

Make an Impact

The majority of today’s MBA students are
interested in working at companies
that demonstrate a commitment to
corporate social responsibility; and
while they re in school, they hope
to learn about CSR, international
development, sustainability, and
social entrepreneurship. Those are
among the ndings of an online
survey conducted by Net Impact, a
nonpro t student leadership group
dedicated to social and environmen-
tal business issues. The organization
has more than 130 chapters on four
continents.

The group surveyed more than
2,000 MBA students 37 percent
who are Net Impact members, 38
percent who would consider joining,
and 25 percent who are not inter-
ested in joining. While those who
are or might become Net Impact
members tended to show a greater
commitment to issues of CSR, even
nonmembers showed high interest
in the topic.

When asked if, at some point
during their careers, they will

Peace Prize for Micro nance

The Nobel Peace Prize for 2006 has gone to former eco-
nomics professor Muhammad Yunus and the micro nance
bank he founded, Grameen Bank, for their efforts to spur
economic and social development at the bottom of the
pyramid. The announcement was made in October, and the
award was formally presented in December.

Yunus and Grameen, both based in Bangladesh, have
spent the past 30 years battling poverty by securing micro-

nance entrepreneurial loans for the poorest of people, mostly women. Last
fall, Yunus was granted the title of HEC Professor Honoris Causa from HEC
School of Management in Paris. He also participated in HEC s conference,
Microcredit: a road toward a world without poverty.




“IN MY EXPERIENCE, TEN MINUTES IS USUALLY ENOUGH TIME TO DECIDE IF AN INDIVIDUAL

seek work with a company that is
socially responsible, 79 percent of
all respondents and 60 percent of
respondents not interested in Net
Impact said yes. Eighty-nine percent
of all respondents and 81 percent of
respondents not interested in Net
Impact agreed that business profes-
sionals should take into account
social and environmental impacts
when making business decisions.
Additionally, most students 78 per-
cent of all respondents and 64 per-
cent of respondents not interested
in Net Impact believe that CSR
should be incorporated into core
business courses. By a margin of 87
percent to 74 percent, women are
more likely than men to seek social
responsibility than men.

More results of the survey can be
found at netimpact.org.

Intellectual Property
in China

Judges, policymakers, and enterprise execu-
tives from China recently attended a
new training program on innovation
and intellectual property rights con-
ducted by the Haas School of Busi-
ness at the University of California in
Berkeley. Berkeley s interdisciplinary
China Innovation & Intellectual
Property Rights Leadership Program
features classes taught by professors
from the university s schools of busi-
ness, information, and
law. It was organized
by UC Berkeley s
Center for Research
on Chinese & Ameri-
can Strategic Coop-
eration (CRC).
Participants stud-
ied intellectual property case studies
on such topics as the Beijing Olym-
pics and met with high-level cor-

IS GOING TO BE A GOOD ‘FIT" FOR OUR FIRM AND OUR INDUSTRY.”

—Bryan Kissinger, PricewaterhouseCoopers

Recruitment on Speed Dial

Speed dating doesn’t always work for individuals look-
ing for love, but it’s proving to he a successful
technique for matching up b-school graduates
with potential employers. Last fall, the
Management Information Systems Asso-
ciation (MISA) of Eller College at the
University of Arizona in Tucson hosted

a recruiting event that connected stu-
dents—quickly—uwith corporations.

Students were sequenced through a
rotating series of ten-minute interviews
with recruiters from companies including
IBM, PricewaterhouseCoopers, and Texas
Instruments. Participants approved of the
novel interviewing process.

“| think the format was an excellent way to meet
and talk with a lot of students in a short period of time,” says Bryan
Kissinger of PricewaterhouseCoopers. “In my experience, ten minutes is usually enough time to
decide if an individual is going to be a good “fit’ for our firm and our industry.”

“The speed dating provided an unexpected benefit—because we had a predetermined
amount of time, my ‘date’ and | stayed focused on the discussion and not on how to extend or
tactfully end the conversation,” says Ed Mullins of Texas Instruments. “As a result, the conversa-
tions at the speed dating turned out to be much more enriching than conversations at the booth
earlier in the day.”

porate executives. They also spent
a week gaining hands-on training
as interns at California high-tech
companies, IP man-
agement rms, law

rms, and United
States courts.

The training
comes as China
faces mounting
pressure from both

property. In our research we have
discovered that the Chinese public
misunderstands many aspects of
U.S. values and priorities, while
Americans surprisingly are even
less well-informed about the reali-
ties of modern China, says Jihong
Sanderson, executive director of
Berkeley CRC. With the program,
we are creating a framework where
such misunderstanding can be

the U.S. and the European Union
to crack down on piracy of soft-
ware, movies, and other intellectual

replaced by direct communication
in order to enhance cooperation
between the U.S. and China.
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Heaglines

I Quizzing B-School Students

A quiz show competition pitting teams of
business students against each other
made its debut late last year at the
Ohio State University s Fisher Col-
lege of Business in Columbus. The
Fisher Biz Quiz National challenge,
which is slated to become an annual
event, is sponsored by Nationwide
and The Wall Street Journal.

Teams from 11 business schools
vied to show off their awareness of
business news, issues, and trends as
reported in The Wall Street Journal.
Quiz questions were drawn directly
from the newspaper s articles in the
September and October editions.

In three rounds of competition
hosted by Ronald Alsop, news editor
for WSJ, students participated rst
as individuals and then on school
teams. The winning team for the

Looking for a Good Read?

James Kynge s China Shakes the
World has received the 2006
Financial Times and Goldman
Sachs award
for best business
book of the year.
The author col-
lected the £30,000
top prize (about
US$57,400), which
goes annually to
the book that offers
= the most compel-
ling and enjoyable insight into
modern business issues. Other
nalists were Chris Anderson s
The Long Tail, Bo Burlingham s
Small Giants, Charles Fishman s
The Wal-Mart Effect, and Marc
Levinson s The Box.
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inaugural event was from Michigan
State University.

Fisher Biz Quiz was designed to
be intellectually challenging, excit-
ing, and fun, says H. Rao Unnava,
Fisher s associate dean for under-
graduate programs. Staying abreast
of current events helps students
understand their relevance to les-
sons in the classroom and provides
them with an enhanced perspective
as graduates embarking on profes-
sional careers.

Grooming Entrepreneurs
in China

As a business plan competition for Chinese
entrepreneurs enters its third year,
it has received an extra boost
from a reality-TV show called
Win in China. The competition
is sponsored by the University
of Maryland s Robert H. Smith
School of Business in College Park
and its Dingman Center for Entre-
preneurship. Entrepreneurs from
China compete for grand prizes that
include all-expense-paid trips to the
United States for business train-
ing at the Dingman Center. Cash
prizes are also awarded. This year,
as the competition partners with the
Chinese television network CCTV s
Win in China show, participants
in the Apprentice -style show can
win scholarships to Smith s executive
education programs.

The annual China Business Plan
Competition has been a means of
showcasing and encouraging the
development of entrepreneurship and
world-class business ideas in China,
says Howard Frank, dean of the
Robert H. Smith School of Business.

By January, applicants to the
contest must present a business idea
focused on technology, communi-

cations, or biotechnology. Selected

nalists will participate in a nal
round competition in June 2007,
where their ideas will be presented
before a panel of venture capitalists
and business leaders.

B Professors Honored for
Building Sustainability

Five business professors were recognized
in November as leaders in integrat-
ing social and
environmental
issues into
academic
research,
educational
programs,
and business
practices.

The 2006
Faculty Pio-
neer Awards were given out by

the Aspen Institute s Business and
Society Program, whose goal is to
support business leaders in building
a sustainable global society.

The honors presented were the
Lifetime Achievement Award for
Max Bazerman of Harvard Busi-
ness School; a Rising Star Award
for Ray Fisman of Columbia Busi-
ness School; an Institutional Impact
Award for Byong-Hun Ahn of the
Korea Advanced Institute of Science
and Technology (KAIST) Graduate
School of Management; an External
Impact Award for Lawrence Pratt
of INCAE Business School; and
an Academic Leadership Award to
Pietra Rivoli of the McDonough
School of Business at Georgetown
University. The 2006 European
Faculty Pioneer Award, presented
in conjunction with EABIS, was
presented in September to Nigel
Roome of Solvay Business School.
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ACCREDITED

These two accreditations come as a reward for all the work carried out by the school over
the past few years providing worldwide recognition of its programs and diplomas.

SCHOOL OF BUSINESS AND MANAGEMENT
TOURS - POITIERS







